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Introduction
to the Manual

Out of Home advertising is an important element of the built environment, the city and its regional
landscape and the guidelines provided in the Manual are based on extensive research and benchmarking
leading industry practices. This Manual intends to protect the valued charactenstics of the built
environment and promote a coherent image of the aty across its buildings, the townscape, vistas and
the city skyline. The provisions in this Manual intend to encourage a well-designed and positioned sign
which contribute to the vitality of the urban and spatial image of Dubai, while respecting the needs of
advertiser, the amenities of the residents and the safety of pedestrians and motorists.




A IAims and objectives of the Manual

Al Aims

A_2 Objectives

The aim of this Manual i= to encourage and manage the CSOH
advertising across the Emirate of Dubai in order to achisve
ewceence in the:

Safety of maotorists and pedestrians

(a1}

b.  Structural integrity and safety of il Out of Home assets

c. Spatial and wban imagery of Dubai

d. Leghbility and cl=ar messaging of outdoor advertisements
e. (Cohersnce of the built forms and regional landscapes

f. Application of efficiency and green developrment prnciples

a. Mitigation of emaronrentsl nuisancs

This Manuzl tends to ensure 2 f2r balance betwesn the economic
gspects of the OOH advertising s=ctor and the urban aesthetic
appesl of the aty. The Manua! ensures fair cost benefits to
stakeholders {including advertisers and permnit authorities), while
taking into consideration the prevailing legislations and permit
zporoval mandates.

B IArea of application of the Manual

7
This Manuzal applies to all lands within the administrabive boundares
af the Emirate of Duba, including offshare islands waithin the Arabian
Culf. However, special procegures shall apply within the Free Zone
zrezs.

Anindependent board comprised of representatives from across
the rel=vant entities has been formed to address any special
considerations being brought forward from the CGOH sector players
and wider eco-sysiem.

C IRnle of this Manual

/
it of Homme sdvertising in Dubai should be balanced betwesn

eszentizl revenuss, safety anc assthetics. The am of this Manuz
to provide guidance on the placement of signs, ensuring they are fit

The objective is tounify the O0OH advertising policies, standards and
regulations, from across mulbiple suthonties and regulatory bodies
authorized to approve OOH advertising permits.

This covers the following:

a. Maintaining the distinguished urban facade of the Emirate of
Dubai

b. Complementing the distinguished charactenstics of the
Emirate of Dubai

. Enhancing the customers’ adherence tothe OOH advertising
rules and regulations

=8

[dentifying and categorizing all inspection standards

e. Faalitating all procedures for applying for any OOH advertising
permit

f  Easeoutthe application, self-regulation and monitoning process

This helps to ensure that the innovations in the O0H space are not
restricked to the Manual’s current protocaols, while stll maintaining
the required saf=ty and asstnetic appesl necsssany for 2 thriving
Z0H rmarket. All developersd OCH contractors need to aghers to
2l tecnnicel azpectz defined in the manual 2nd refer to 2oolicable
govemment authomties for approval.

fior purpose and the preservation of exsting local character, hentage
znd amenites.

D , Relationship of this Manual to other planning instruments

]
This Manua! constitutes a development control plan under the
legislative framework of the Emirate of Dubai. Inthe event of any
inconsistency between this Manual and other current legal and
admninistrative palicies, this Manual shall prevail to the extent of the
inconsistency.

The Manugl is divided into the following sections:

=« 200N

1- Assessment process
«  Section Z- Azzezsment oritena
+  Section 3 - Specific design elements

«  Sectiond - 5afety, operational guidelines, maintenances and
et

D1 Extent

This Manual should be used for all types of Out of Home advertising
arross the Emirate of Dubai, inclusive of:

« All new projects containing advertising signboards

«  Ary change to the advertising signboards which are de=smed as
& maior change by the relevant authonties

+  This Manual supersedes previous advertising manuals

DUBAI OUT OF HOME
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D.2 Signtypes

The Manuzl includes guidance on the following signtypes:

Table 1: Sign types

BTN

Permanent
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1 Hazards and distractions

18 Halloons
= Dirigioles - blimps and aircraft banrers
sanome
Transit
20 ehicles/ Dus adverteing
& Tau
22
L] Maritme adverdzments

Table 2 shows typical stuations inwhich signs can be regarded as traffic safety hazards and should be prohibited.

Table 2: Sign hazards

Sign hazards

A sign is considered a safety hazard when:

a.

(5]

The sign type (format) is not covered by the Manual and
fry-Laws. This sign shall be regarded as anillegal sign
unless the specific consent of the authonty [RTA or DM, as
apolicable) has been chtained

It abstructs line of sight at an intersechions or acoess paints
It could obstruct pedestnan or traffic flow
TF =

nere are insuthicient cleaances

It creates visual cluther that diminishes attention from
other signages and hampers decision making on:

&  Alwsavezrsas
b. Ramps
c. Prosimnity tointersections

(5

Heawy pedestrian areas

The sign distracts the drver with too much information

There is more than 16 bits of information in amy wiewshed

The =ign could be interpreted as a traffic control device ar
requlatony sign

In the opinion of the RTA, itis placed or contains an
element which distracts the attention of drivers ina
rmanner that can lead to unsafe dmving conditions

Inthe opinion of the RTA, itis Rluminated to the extent that
it causes discomfort to orinhibits the vision of approaching
pedestnans or divers

The sign is attached to a noad traffic sign or signal,
combined with & road traffic sign or signal junless
specihcally provided for in the Dubal Treffic Control Manual
(OTCM]L, obscure 2 road traffic sign or signal, create
confusion with a noad traffic sign or signal, inberfere with
the functioning of a road traffic signor signal or create a
road safety hazard in the opinion of the RTA

& DUBAIQUT OFHOME
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Table 2: Sign hazards

Sign hazards

n

o.

Inthe opinion of the RTA, it obscures a pedestnan’s view
or & driver’s view of pedestnans, road or mil vehicles
and features of the road, railway, or pavernents such as

junctions, bends and changes inwidth

. The signis posiioned within any of the following

Zones ar desariptions: hentage area, public open

space, emvironmentally sensitive area, natural or other
conssrvation arsa, watenway, soenic protection anea,
nature reserve, resicentizl area. This does not apoly to
business or building identification signs, or signage that is
ExErnpt oron vehicles

The signis placed on a tree

The sign is placed between mature tree line along roads

Table 3: Traffic and movamant

Traffic and movement (safety and visual perception):

o

Signage must not obstruct bullding facilities and
smergency exits. 4 clezranos shall be determined
acconding to the type and capaoty of escape from such
2xits

The sign should be oniented in @ manner that does not
create headlight reflections in the drver’s line of sight.
A= 3 guideling, angling a sign 5 degrees away from night
angle to the driver’s line of sight can manimize headlight
reflections

Signags of signage structure mist not protrude into road
carmageway or paved parking surface

In 8l circumstances, a freestanding signage within FOW
must not overhang over the road cammiageway, and should
be zetback from the cariageway &t & reasonably safe
distancs; and have reasonably safe vertics! clearance from
the level of the camageway or footpath (refer section 231,
vertical and latersl clesrance for scourste messurements)

Certzin freestanding signage must be ssthack ata
reazonable distance from traffic signals {refer general notes
for all zones in section 2.2 2 for accurste measurements)

Advertisements must not smitate a traffic control device
such as traffic lights

Certain freestanding large and medium advertizements
{such as unipole, megacom, etc.) must not have dominant
colors that compete with the color of large treffic signs
(directional, tounst, information, etc.)

Advertiserments must not contain reflectors, which at night
could be mistaken for a traffic control device

The sign is placed on Government bulldings
The sign is placed an or hanging from another signage
The sign is on a religious building

The sign is illuminated and/or animated within local
resigentizl strests

The content of the sign is inconsistent with the Emirste’s
sooal ethic and cultural values

The adverbizement signage is placed on glass facade
exo=pt: il or transparent sticker type of signage

The perrmizsible level of refledtance of an advertizement
also applies to the content of the sign. That is, the level
of reflectance is not to excesd the mexamurn permissible
illurnination levels defined insection 2.4

Advertizements snould not contain messages that are
distractive or otherwise inconsistent with road safety

Advertizernents snould be legible. A cear font of at least
150rnm high s adwvisable

Agvertizernents should not contzin lange areas of red
display if it is to be lluminated. In wet, night-bme
oonditions it may cause confusion with trefficcontrol
signals or ‘stop” or il lights” of moving vehicles

. ¥ideo and animated signs, including any signs which

noniain any portion of video and/or animated content,

will not be approved on road resenves and if they are
visible to drivers [refer the image below) Any deviabions

tio this guedeline must have an exceptions! approval from
the technical commmittes appointed by RTAS DM, Refer
appendix B for guidelines for seeking exceptional approval.

DUBAI OUT OF HOME
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F , Exceptions
he following items are not part of the scope of the Manual and can be permitted for installation only if the asset under consideration does not
harnper the existing signages {in termz of visibility, road and traffic safety] around the arez and has a specal approval from the RTA or DM At
any gven point, FTA or DM have the authonty to remove the exceptional asset, if found non-compliant.
Table 4: Exceptions to the scope of this Manual
Exceptions to the scope of this Manual
Exceptions:

1. Government and political corps signboards and national flags

2. Regulatory or guidance signs

L

Street or ngvigation signag

. Traffic signs and signboands regulating the pedestran and vehicle movement including names of streets, numbers of buldings and
guidance signboards of car parks

9

Advertizing or guidance signboards placed by RTAYS DM and the relevant authoribes for promotion of the historcal antiguities and
distinctive features, or similar tterns

n

6. Warning and security signboards along with the signboards cautioning against hazards and calling for attention

7 Road decorstions used for seasonal events, etc. that are not of the same medivm as advertising

G I Restrictions
f
I
he following are non-permitted itemns:
e v not be applied to any RTAS DM infrastruckure inless aporoved by concemed denartmentt)
«  Stickers may not be applied to any RTAS DM infrastructure unless approved by concerned department]s)

«  All obsolete or outdated signage outside the RTA ROW should be removed immediately

H I Duration
The duration of a license to er=ct an Out of Home advertising sign will be s=t 3t the discretion of the approving authorty and the spedfic
contract if applicable.

10 DUBAIQUT OFHOME
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_I Provisions under Dubai Decree No. (6) of 2020 Regulating Advertisements
! inthe Emirate of Dubai
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) , References

Dubal Munl{lpallt',r \dvertising Signage Manual:

This rmanual supersedes any previous advertising sign standards and guadelines within the DM
2 Ru:uad Side Design Guide:
This manual specifies lateral clearances aoplicabls to signs that must be applied
3. Dubai Municipality - Code of Construction Safety F'rau:tlce
Thiz manual is applicable to all work undertaken in the City and inthe Right of Way
4. Traffic Department Manual Names Wark Zone Traffic Management Manual:
This manual outlines the traffic management within work zone areas
5. Dubai Access Management Manual:
This manual outlines the traffic management within work 2one areas
6. Dubai Traffic Control Devices Manual (DTCDM)
The Dubai Traffic Control Devices Manuz! ([OTCDM), 2004 was reviewed and referenced whers necezzary
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Section T
Assessment Process

Out of Home advertising signs should be assessed in a logical and consistent manner that wall produce
predictable results. At the same time, it should be noted that the approval of Outdoor Advertising (04)

signs, their content, appearance and locations is by their very nature a subjective process that requires
several elements of judgment. This section details out the following processes for OA signs:

1. Assessment of applications for installation

2. Monitoring and compliance

\
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1.1 , Assessment of applications for installation

7
The following sunmmary of the S-paint assessment process shows
the various principle elements that are considersd and how they are
inter-relziec.
a. Zoning

The location of the sign must comgply with zone-wise

specifications that form part of these guidelines. Sigrs outsids
the Right of Way are not included in these guidelines

b. Density
There zre saveral density crtena that ars assessad 10 ensure
that the total nurmber of O signages and the location of signs
r=lative to each other 5 swtahle

c. Traffic safety
The influence of signs on traffic safety is assessed through &
slements:

.  haracter height, color confrast, stopping sight distance,
deoision sight distance, orash protection and attenuation,
driver’s lime of sight, [3teral clearanoe ang vertical clearance

d. Content
The content of the sign rmust not be offensive and must also not
represent an unnecessanty long distraction to road users

e. Durability
The material and structure of the sign, and its supports, must be
durable and public safety shall not be compromised

The gssessment process is relatively simple to apoly for most signs.
The application of these critenia may result in certain existing signs
being non-compliant, however, they will be de-commissioned only
post expiny of the contract or the permit, whichever is applicable.

The sbove azzsssment will requirs 3 rezsonable cegres of CI2
zkill and a related computerised sign management system. For
example, inrespect of zoning, it is & relatively simple task o
develop QIS layvers that represent zones and to overlay thess over
ather 015 layers and assess whether 2 sign would 3l within the
zone or district. Similarly, the sign density assessment requires a
computation of total number of signages within a specified area or
district or zone in guesbon. This is easily accomplished with a GIS
&nd sign gatzhasze.

1.2 , Ready reckoner for applicability of zone wise installation of assets and
| illumination guidelines along with size reference

Section referances Applicable ]
3. Zoningand buffer: secton2.2.2 )
b. [lllumination: section 2.4 3 Hon rlicite ©
Zone and Buffer
Format Asset Type Size INumination
Zone A ZoneB Zone C ZoneD Zone E E""'“"i
Unipoies 4 ﬂ ﬂ' B* ﬂ E ﬂ ﬂ
Construction fences 35 E ﬁ 'ﬂ ﬂ 'ﬂ ﬂ 'ﬂ
Hoandirgs E1 a u 'ﬂ a E B ﬂ
Road bridges Erd u ﬁ ﬂ B ﬁ ﬂ ﬂ
Fedestizn bridges 38 a o a a a ﬂ ﬂ
o Roof top comemengial - 23z u u. u B a a &
134 /] (/] /] <] {x] o L/
3= o o L/ L ] [ /]
137 /] (/] /] /] /] (/] (%]
Entrance gantry 12 a /] a ] a ﬂ ﬂ
Brand towers 1] u u' 'u ﬂ' a ﬂ ﬂ
Megzcoms 33 (/] ] /] /] a @ ﬂ
Medium ——
il 236 o o o Qe > o o

* Unipol=s are permitted an King Salman Rosd

DUBAI OUTOFHOME 12
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Section refersnces

a. Zoningand buffer: section 2.2 2

b. llumination: section 2.4.3

ElEEE=

L ] ] o ] o ]
e 2 (/] /] o o 0 o /]
Flags 39 /] (/] (/] (/] o /] (/]
Szrcngaten byl (/] (] (/] (/] /] [ /] ]
Viending machines ) O (/] L] o o o (/]
Viending kiosks 330 o /] /] L/ L/ (/] (/]
Versbemesagngrgs | 304 L] o /] /] o o L]
gf"';;;‘gm’ i EAC] o (/] o L ] /] L]
mﬁm ELs) o o o o ] o o
iiloaaman 320 L /] o o ] ] (/]
R 238 (] ] (] (/] /] ] %]
Flowerpat fiags 177 (] (/] (/] /] /] L] L/}
Umiorslizs A (] (/] /] (/] /] /] o
b e it T (] (/] o o o /] L]
Srojacted il Tgnzge 141 (] (/] (/] /] /] (/] o
Temporary signs 310 ] (/] /] /] /] /] o
e 335 ] ] o o o ] o
Commenisl oylons ¥y (/] o /] L] ] o L]
B;rgtfm e B o o o o ] /] o
"F'ﬂf e k] ’“frt"ﬁ 343 o () o () (/] (] (]
bz 128 [ (/] (] (/] (/] o o
oWe malns | 332 ] ] ] ] ] ] o
Architectursl feature i) o (/) (/] (/] (/] (] (]
el E o ) o L o ] ]
i =15 ] ] ] ] o ] o
Fiead balloon 3z i ] (/] a (] (/] [ /]
Srgnies 2 o [ o L/ /] o ]
| e o [ ] ] ] ] o
B = | @ ° o o o @ e
e 23 L] ] ° © o © o
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1.3 I Self-assessment manual
! form for installation

1.4 I Monitoring and self-compliance
! manual form

The following form will be applicable once RKTAS DM DET approves
installation of an asset. The form will act as & checklist for all
mandatary steps, processes and approvals to be attached forthe
sepond phase of the approval process. Please aftach this checklistas
a cover sheet along with the other submissions. To manualby submit
this application, download and print the form.

Please tick the applicable responses to the best of your ability

1. Application number:

2. Confurnif you have procured the following permits:
3. Traffic permit |
b, DEWA {Dubai Electncty and Water Authority) permit [
c.  Utility departrment permit ]
d. Building censing department pemmit L]
e. DDA {Dubai Development Authority] perrmit L]
f.  Construction and activities control permnit 0

[

Tick where the azset will be installed {only onel:
a. ROW
b, Private land

=

Confirmn that wou have reviewed the traffic safety guidelines

B 000

b |

5. Confirmn that you have reviewed the Health and Safety
guidelines

6. Confrrn that you have reviewed the content and design
specific guidelines

b |

Confirm that wou have read the above-mentioned |
guidelines and are aware that RTAS DM DET have the

authority to remove the asset st any point in time, if at all

found non-comgpliant

Diate of the application:

Flace

Signature of the applicant:

The following form has besn provided for the applicant to self-
assess their compliance with the regulations. This form should be
subrnitted penodically to RTAS DM/ DET along with all the other
docurnents &= applicable. To manually submit this application,
download and print the form

dhome ance in & months and forsdients

g o=

aian amnd

DEMMOLUNIING T

(e Creaee,

Please tick the applicable responses to the best of your ability

Azzet registration number: .

Diate of installation:

[

gte till the permity’ contract is applicabls:

Lt

e

Pleazsstate the perod of the self-compliznce (days.
moniths, oryears from the date of installation):

5. Please state the following dimensions of the O sign
3. Height
b Width

B Pl=ase state the cumrent level of illumination of the OA sign

lif applicable):

Confirm that the following procured perméts are valid for &
months from the date of submission of this form:

a. Traffic permit L]
b. DEWA {Dubai Electrigty and Water Authorty) permit L]
. Utiliby departrent permit L]
d. Building licensing department permit L]
e. DDA {Dubai Development Authority) permit i}
Construction and actnities control permit L]

& Confirm that the ass=t is compliant with the traffic safety I
guidelines

9. Confirm that the asset is compliant with the Health and O
Safety guidelines

10. Confirm that asset is compliant with the cantent and design N
specinic guidelines

1. Confirm that vou are aware that RTAS DM/ DET have the L]
authority to rermove the asset at any point in timne, if at all
found non-compliant

12. Attach photos of the asset from a distance of 50m and L]
100m glong with the other documents

Cate of the application:

s

Signature of the applicant:

DUBAI OUTOFHOME 13
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Section 2
Assessment Criteria

This section details out the cntena for assessment
of installation of OA signs.

-

|
|
A
i
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2.7 I Location and zoning

Given Dubai’s unigque position and extensive growth plans, the following OO0OH zones have been identified, which wall
contribute to uniformity and improve media-offening to asset owners,

211 Zone A

- Fone Aroutes are prime routes that connect the main hubs of the aty
- These routes consist of roads with a speed limit of 100&mph or higher
- These routes are within Dubai’s Urban 2040 plan

- Assats inthis zone are to be placed within 2 100m radius from the cznter of the identified route

21.2 ZoneB

- Zone B routes are primarily artens! routes of highimportance given their prosdmity to prime routes, but have & higher dwetl tme and
rore targeted sudience and demegraphics

- Thess routes consist of roads with a speed limit betwesn 70 to 80kmph
- Rioads in this zone intersect 3 minimunn of two Zone A routes

- Aszats to be placed within @ 30m radius from the center of the identified route

21.3 ZoneC

- Zone C consists of business districts, creek, office districts, shopping areas, hospitality and areas sumounding city icons

- These are areas identified 100m away from the centre of Zone A or 50m away from the centre of Zone B

214 ZoneD

- Zone D consists of beach and scenic aregs that reguire preservation and consenvation

- A crcurnference buffer of 300m s allocated around & beach or other scenic area which is to be mgintained and protected from
installation of OA signs

- In case of an overlap between Zone D and Zones A, B or C, automatically guidelines for Zone D apply

215 ZoneE

- fone E oonsists of special architectures and/for histonical, hentage sites, and cultural areas

- Aarcumference buffer of 300m iz allocated around a cultural or historical point or area which is to be maintained and protected from
installation of OA signs

- |n case of an overlap between Zone E and any other zones, autormatically guidelines for Zone E apply

216 Urban centers

- |rban centers refer to Dubai Lirban 2040 plan’s five main centers that act as a guide for identifying the boundanes within whch tio focus
the future growth of the COH sector

21.7 Prioritization of OOH routes and areas and urban centres

- Priority One: Purposs-based zone map marks the speafic O0H routss and areas, for which parameters have been defined long with
technical guidelines, and these must be priontized when implermenting

- Prionty Two: Any areas cutside the identified OOH zones and within the Urban 2040 boundaries are classified as urban centers, and
hanve their own set of restrictive guidelines

DUBAI OUTOFHOME 17
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2.2 [Density

2.21 Density elements

- Buffers: whers the spacing

— ———— erby o mlareande SRt
2 are three density elements that ne

8]

0
=
]

appropnate compuant

ach of the

Two elements &

o em |
ror eviallsnion.

=8
i
(s1]

I
(=)
Py

Applicable /]
o

H icable
Table 5: Zone wise asset applicability on Applica

=

Hoardings Rooftops Megacoms Unipoles Eridge bannars | ‘Wall banners Mupis Lamppasts Strest

fumiture
L/ &
i
/]

o o o o o L ]
o o o o o o o L

[
in
Il

i
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Table 6: Zons wises buffar and assat matarial - Zone A

T

Hoardings

Wall banners

Bridge

bannars

Unipales

‘Cabegony

Strest
fumiture

Azzat Aluminium Aluminium Alurminium m=al/ Alurminium Alurminiurm Alurminium Aluminism Aluminium
miaterizsl gluminium

Buffer- o 4 o L -

o =200m =150m =100m =200m =150m =150m =150m =B0m =B0m
m“; =200m =200m =200m =200m =250m =250m =250m =100m =100m
Color Degendent on | Uniformacmoss| Uniformacress | Uniform aoross | Uniform aooss | Uniformacross | Uniform across | Dependenton | Desendent

Ions

el B600-1500cd/ | 60O0-1200cd | 600150004 | SO0-15000dy
=200 = . =z
=g Ell =]

LHI-'I"I.II'IEI’ST“' m =am 5q I

=0

{ TR i
DU A0 U

LRl

=qm

ZOne: Ione Ione Zona Ione larmpgost oolor | on bus shelber
~olor

T

200 P S e

S00-20000d’

=qm

Digital
applicability

<

o

Parmissibility
for cut-cuts

L

i furniture and megeooms are only permitted on service roads

CORDT MRESK DE apoiTk

ng hoardngs will not be affected by the above

Bridga banners | Wall banners Mupis

ned bufers. However new hoardngs will have to adhere to the abowe-merfioned guideines.

"

Lamppaosts

ce ofthe bridge, provided theya= fadng

Strest
furnitura

Azzet Aluminiem Alurminium Aluminium Aluminium Alurminium Alurminium Aluminium Aluminium
material
Buffer- - Zene ER i = i T e
D >200m =150m =100m >150m =150m =150m >30m >30m
Buffer- o o i 5 i i i
P 2200m #200m =200m 2250m 2250m >250m >100m >100m
Color Dependent on Uréfonrm across Uniform aomss Uniformacross | Unificemn across Uiniformn acroes Depsndent on

surrounding zone zore zone Zone zone l=mpposk color

=in

1200 -2800cd/’ - cd E00-1500cd’ B00-1500c S00-20000¢ 600-2000cd” | 600-20000d’

sgm sgm sqm

sqm

ey

8. Anydevisbions bouniformity of color must be aporoved by RTAS
b v along the roads and one bridos banner i= permitted for e

o
o

sach face of the bridge, provided they

BAI QUT OF HOME
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Table &: Zona wise buffar and assat matarial - Zone C

'I@
Category

Hoardings: Rooftops Magaoms Bridge ‘Wall benners Mupis Lamppaosts Sireet
barmars furniture

Azzat Aluminum Alurrinium Alurminium Alurminium Alurminium Aluminit Alumiraum Aluminium

raterizl

Buffar- . - s £

D »200m >150m =100m >150m =150m =150m =30m »20m
Buffer - 2 i s I, i : 7
=200m =200m =200m =250m =250m =250m =>100m =100m

Sparsz

Decendenton

Color Dependent on Limiformn across Lirifoern across

Zone Zohne

ST

1200 -28000dr SO0-1200ed/ 001500047 600-2000ed¢ | 600-2000cd | 600-20000d7
sqm =qm =qm sqm 5 m sqm sgqm

applicability /] /] /] L] ] ] a /]

for cut-outs L] L] /] L] ] o a2 (]

sl ]

=t by along the noads and one bridge barner is permitied for sach face of the bridoge, provided they 0= fadng

Table 9: Zone wise buffar and assat matarial - Zona D Table 10: Zone wise buffar and assat material - Zone E

ﬁ‘g
Categony

Megacoms | Mupiz Lamppasts fl.ISh'I'I?IﬁtLII'E Category Lamppasts Siraet furniture

Asset material  Alurminium Alurminiem Aluminium Abuminium Bzoet Aluminium Alurminiem
miateral

Buffer- Dense =700m =150m =50m >30m Buffer - Derse  =50— =50m

Sl >200m =50 20 »80m E;f:e *20m >30m

|niEmrn zornes

Dependant Color Dependenton

Zone on bus shelter lamppost colour
color
R G00-1500ad¢ | 600-20000d’| 600-2000cd’| 600-20000d” B im i a
Lusminasity corid = . g Luminasity 500-2000cd sqm 600-2000cd sqm

el ) o (] o eshali, o ]

Parmizsibility Parmissibity
for cut-outs a m ﬁ E for out-outs a ﬂ

Mote: Migke:
3 Amy deviabiors b uniformity of color must be approved by RTAS DM 3. Amydevigtions to uniformity of color must be approved by RTAS DM
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Table 11: Zone wise buffer and asseat matarial - Urban cantars

LUirban
Centers
Categony

Azzat
matarizl

far

Mupis

Aluminium

Aluminium

Litreat fumiture

Almmiriumn

=150m

*30m

=230m

>20m

>80m

Uniform acmss zone

Dependent on lamppost col

Lor

r

Dependent on bus shelter oolor

E00-20000d/ sg mCame oo be exentzed diose
toresdences]

EO0-20000d  =qm

1o residences]

GO0-20000d! =q m (Care 1o be exer

Digital
applicability

o

o

Permissitility
for cut-outs

o

o

Mote:

3 Amy deviabiors o uniformity of color must be approved by RTAS DM

Table 12: Asset mix fora stratch of 1km (north & south) - Zone A

Mame of the asset

Huoarding
Unipoie
Bridoe benner
Megacom
"Wall barmer
Mupis

Lamppost

Buffer in {m)

2

LA

2

LA

Maximum number of assets (on both sides of the road)

G {max 3 sszats on sach sids of the road)

150

120

2 [m=x £ zszats on s2ch side of the road)

10 rrex Sessets on eschside of e

Maxdirnum slowabls 2sseis

Table 13: Assat mix for a stratch of 1km (north & south) - Zona B

Mame of the asset

Hoarding
Unipots
Bridge benner
Megacom
Wil banmer
Mupis

Lamppost

Buffer in {m)

Ty
L

e

Maximum number of assets (on both sides of the road)

3 {max 2 on either side of the noad)

2 mex £ zszets on e3ch side of the roed)

10 {rrane 5 2zzets on sach side of the nos

Mairmum sllowabie sss=is

-
£1

DUBAI OUT OF HOME
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Table 14: Assat mix fora stratch of 1km (north & south) - Zona C
Mame of the asset Buffer in {m)
Hoamding 200

Unipole M

Maximum number of assets (on both sides of the road)

3{mzx 2 on eitherside of the road)

Sridge banner =0
Megacom oo
‘Wall banner Bl
Mupis =0
Lamppas B

Birmzx 4 gzzet= onesch side ofthe roed)

T2 [z 5 azzets on ezch side of the roed 25 2policanls)

Waximum allowsble 2zsets

Table 15: Asset mix for a stratch of 1km {north & south) - Zona D

Mame of the asset Buffer in (mj

Hoarfing

e

Maximum number of assets (on both sides of the road)

3= 4 3zsst= on each side of the road)

Uripole

dridge banner MR
Megacom [ oo
Wall banne /A
Mupis =0
Lamppost 50

Magimum allowsble azsets

Table 16: Assat mix for a stratch of 1km (north & south) - Zona E

Mame of the asset Buffer in (m)

T2 [max 5 azsets onesch side of the roed @s spolicasls)

Maximum number of assets (on both sides of the road)

Hozmding MAA
Uripole I HA
Sridge banner MR
Megacom A
Wall banner - MAA
Mupis

Lamppast 50

o

10 (= 5 3zset= on esch side of the road 2= appliczils)

Magimum allowsble azsets

Table 17: Assat mix for a stretch of 1km (north & south) - Urban canters

Mame of the asset Buffer in (m)

10

Maximum number of assets (on both sides of the road)

Hoarding HA
Uripole M
Sridge banner A
Megacom MNAA
Wall bnnasr A
Mupis 30
Lamppast 50

Maximum allowsble gzssts

70 [mmax 5 assets onesch side of the roed @5 applicasls)
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Table 18: Zonawisa slamant and madia spacifications - Zons A& Zona B

w=width | h=height

s = meter width

| Dimensions (m)

mh = meter height

Bicycle racks

(8]

Advartising

signags -
Lamgppasts

3 Advwvertising
signags - F5

= Advertising

signage -
Hoardings

Advartising
signage - Flags

o

Pedestrian bridge

‘Vending kiosks

Lamppost sign v

!
HoE oE R
1

b L R
v

(]

Media format | Mediasize(m) | Mlumination
| fodSsqm])

a2 color

Major trim

Highlight

Minor trim

Base Color 60 percent | Major Trim 20 percent

f
|

-
IJ AN

[ s
Key

dia

W

h

| Highlight 15 percent |

Minor Trim 5 percent

DUBAI QUTOF HOME 25
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Table 19; Zona wise slamant and media spacifications - Zone C

w=width | h=height | m=meters | mw=meterwidth | mh=meter height

(cd/fsq m)

Dimensions (m) | Media format | Media size (m) Nlumination

Bicyde racks

2 Advertising
signage -
Lamipposts

3 Advertising
signage - F5U

4 Advertising
signage -
Hoardings

5 Advertising
signage - Flags

& Wending kiosks

Base color
Major trim

Highlight

Minor rém

Base Color 60 percent |  Major Trim 20 percent |  Highlight15 percent | Minor Trim 3 percent

Key

dia Déarneter in meters m Meser
W Afich inmaters =g m Sguans rmehe
L H=ightin metes cdfsqm Cancels par sousrs mater Luminanzs)
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Table 20: Zons wise slamant and media spacifications - Zona D

w=width | h=height | m=meters | mw=meterwidth | mh=meterheight

Element spedfications | Media specifications

Elements Color and material Dimensions (m) | Media format Media size (m) Hlumination
(od/5qm)

Bicycleracks Mg Poe S0 percertt 500 to 2000
2 Advartising Lamppost sign vimd 600 to 2000
signags -
Lamppaosts
3 Advwvertising P = = Py virm Pl 2m GO0 to 2000
signage - FSU Maxch :24m Mach :1Bm
B | Beseh :05m
« Erushed mathe
= Advertising » Grey sand peint | MExh :dm Slmgs Macwr :m
signage - Flags = i P e = 1em Maxh :2m a
5 ‘Vending kiasks Mach :3m Poster Maxch 2m 00 to 2500
Mo mrma 12 =g m

Textuned peint on bese

Basa color Coremy syt

Major trim Ml light broseen

Highlight Paintes turguoise blu=

Minor trim Erushed matte light grey

Base Color 60 percent | Major Trim 20 percent |  Highlight 15 percent | Minor Trim 5 percent
¥ & .

|
[
i § b i } 1
[ W | 308 I'!:?‘! AT 308 |E':-H | Toe [ S0 |

dia Diameterin meters m Meter

W Width in rmeters 54 m SoLeErE mester

h Hisight in meters cdfsgm Candela par souare meter [Luminsnce)
I Length in meters a Mok appBcable

DUBAI OUT OF HOME
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Table 21: Zone wise slamant and media spacifications - Zone E

w=width | h=height | m=meters | mw=meterwidth | mh=meterheight

Bicycleracks Mup Mane S0 parcers B0 o 200
2 Advertising C Lamppost signvimd | T s Zmh B0 1o 2000
signage - = Srrrweac 2 Srmh
Lamgpasts o z
3 Advwvertising « Ot temik bevee color wood clad concrete structure Mo w 21.5m M virmd Mencw :1.2m 50D to 2000
signags - F5 B 24m i Bm

= Advertising
signage - Flags

‘Vending kiasks

Ln

IIII [ ]

Basa color

Major trim

Highlight

Minar trim rushed dock gre,

Base Color 60 percent | Major Trim 20 percent |  Highlight 15 percent | Minor Trim 5 percent

1 b i } }
[ W e | >ose &2 308 :'!Ci-‘. ToeE [ S0 |

W Width in rmeters 54 m SoLeErE mester
h —mghtin maters cdfsgm (Candeln par souare mater Luminence

] Length in meters a iot appiicable
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Table 22: Zona wise slamant and media spacifications - Urban centars

w=width | h=height | m=meters | mw=meterwidth | mh=meterheight

Element spedfications | Media specifications

Elements Color and material Dimensions (m) | Media format Media size (m) Hlumination
(od/5qm)

1 Bicycleracks « Erushed matbes shadcs Mg 500 to 2000
» Wiyt stone gresy can
2 Advertising . [ Lamppost sign virmd 500 to 2000
Signags - . E
Lampposts p
3 Advertising . | Mizocer z1.5m Mg vim Macwr 1 12m 500 to 2000
signage - F5U i Maxh :24m Mk :1Bm
E Baseh :0.5m
= Advertising f Mexh :4m Sl=gs Matw :m
signage - Flags iLE Mo - Ten Mmeh -3 a
5 ‘Vending kiosks F Maxh :3m Somter Maxh :Zm 400 to 25900
k Maxcaress 125gm

Basa color Stone grey “ores gramte

Major trim Enrth bronm: Martursl veood

Highlight Jungle green

Bnushed alurminum with

& i [ T papp— iy
Minar trim Shadow grey Friatee Frich

Base Color 60 percent | Major Trim 20 percent | Highlight 15 percent | Minor Trim 5 percent

Dae W | 200 | 2o - =08 | meose | 7oee =08 | mome

dia Dismaterin meters m mgar

W Width in rmeters 54 m SoLeErE mester

h Height in megers cdfsgm Candele par souare mater Luinance)

] Lenigth in mesters a Mot applicable

General notes for all zones

2. A minimum distanos should e manEined betwesn any 2sset and hign-risk aress [refer section 22318 - no-ad zone)

i directional gantry should mot be less than 120m

b, Minirmwem distance between large format and exdsting tn
C.  The buffer between two large assets should be »200m (exceotion — oiot ansss) (Buffer between hoardings and wripoles can be 100m suzject to 8551 mix

a medium as=set should b2 #130m {exoeption - plota

(&1

(&

=

m

The buffer between twio 23221E should oe the distancs between the edge of one 2zset and the closest edge of the other aszst

DUBAI OUT OF HOME
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Refer table below (ko be read together with zone wise buffer specifications) for minimurn buffer between assst types.

Table 23: Minimum buffar batwaan assat typas (m)

Hoarding 200 200 200 . 200 150 150 HA NA
Rooftop 200 130 200 200 150 150 WA HA
Unipole 200 ‘ 200 - 200 ‘ 200 150 150 NA NA
Bridge banner 200 200 200 150 150 150 NA | na
Megacom 150 - 120 - 130 ‘ 150 100 100 120 0d
‘Wall bannar 150 150 150 150 100 150 100 W0
Mupi A ' HA - HA 1 HA 100 100 120 W00
Lampposts FA A B BA 100 100 100 =0z
Pilot area

Specific pilot area will be an exception to the buffer, density critena
and asset mix defined in tables 6-17 These pilot areas will be
approved by technical committes appointed by RTAS DM.

Objectives for creating pilot area are as follows:

- Promote new age advertising mediums for increased tounst
footfall

- Incorporate innavation in cutdoor advertising

Areasz with high pedestrian movement and lezs visual clutter dus to

(24 zszet will be preferres for selection 33 pilof ar=a. Forinstance,

Citywalk, Dubai (Zone D) and Downbown, Dubai (Zone C) have been

identified as potential pilot areas. Any pilot area will be subject to
gsz=ssment on case-to-case basis and aponoval from RTAS DM,

Following new age advertizsing mediums can be promoted in a pilot
area. [This list is not exhaustive as new forms of mediz are evolvin
and hence it is not possible to list all formes of future OA signs):
« 3D 0Asigns

- Definition:

Thess signs use technology to produce & hyper-realistic
langer than life multi-dmensional visual

- Posttion size/ number of signs/ illumination/ spacing:
Azzzszed on 3 caze-to-rase basis

- Health and 5afety:
«  Must be able towithstand forces such as wind loading
+  Mustadhers to the following Health and Safety
regulations: {Refer Section £ for addbional details)
- O=nerzl Healthand Safety guicelines
- Construction eguipment
- Electrical works
- LUhtilities
- Specific construction reguirsrments

- Operztionz. guiceines
- Maintenance stc.

ID/4DSSD/E0 7D Amarphic) lighting, holograms and
drones

Thesze forms of advertzements are not permanent and are
specific to events, herce applications for use of these mediums
willbe reviewss by RTA on 2 c332-T0-03s5e basis.

- Definition:

«  Multi-dimensional lighting: It is 2n apolication of
light and shadaow that can simulate natural light,
mirnic how it behaves inreal Life, and interact with
surroundings to add reglism to the scene

. Holograms: Thes= create physical structures that
diffract light into an image

«  Drones: It iz aflying robot that can be rermictely
controlled using software—controlied flight plans

- Position/ size/ number of signs// illuminations spacing:

o Aszeszadon @ cEss-to-case basis Howsver all the
above mediums will be permizsble in pilot areas
(pedestrian ar=a) only

. Heolograms are created by diffraction of light and are
to be stationed outdoors only dunng the raght

. Heolograms are to be positoned away from the traffic

and only on pedestrian area to gvoid all possible
distractions

- Healthand safety:
. For application of drones for advertising during night,
it &= mandatory for the drones to have lights
+  Forapplication of multi-dimensional lighting and
drones for advertising, permission from Civil Aviabion
Authorty is mandatory
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Visual density photo gnd

Location - Trade Center - b

Imstructions

ththe “Replace
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e
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Stepi:

Yisit the proposed sign location, park and find & safe location on
the road shoulder to take photographs. Take three photographs
with a standard digital camera with 2 28mmiiens 35mmflm
eguivalent) from the following distances: 50m, 100m and 150m.
Be sure to align photo with road and Lirnit area of honzon in feld

of view. The focal point of the photograph should be the centre of
the road perpendicular to where the signis an the side of the road
(.., the honizon needs to be as close to the honzontal centre of the
photograph as possible)

Step 2:
Print out pictures at a scale of 180mm wide x 135mm high

Step 3:

Color all exasting advertising signs on each photo in red. This includes
&l agvertising signage in the nght of way, a5 well a5 hoardings and
large format building signs located cutside of the nght of way

Step 4:

Cherlay plastic grid or word docurnent termplate on each photo
and count the total number of 2mm sguares which cover the
signs, excluding the pole and frame arsa. Use standard rounding
procedures and round up when 50 percent of & square is covered,
otherwize round down

Step 5:
To determine the percentage of visual density divide the number of

SN e a

squares counted in each photographover 2700 {12, £40/2700=15
perent)

Step 6:

Enter 50m, 100mn and 150m values into the calculator sheet. Cne
can caloulate the proposed density by incorporating the proposed
signs into 5tep 5

Table 24 shows the visual density area of standard signs from the
required distances for the visual density formuia.

Table 24: Proposad sign blocks

Step 7:
Pleaze enter your final total for the three distances into the block
inTeole 25, totsl all densites and then determine the average by
dividing by three
Table 25: Proposad sign visual density

Proposed sign wvisual density

50m

100m

150m

Total

Average = [Totall3

Step 8:

Checl for visual density compliance. Visual density is assessed
based on location, commercial, semi-urban, or rursl. The
E3sessment of thess arees s someswhat sunective bazed on the
descriptions as per the Table 26

Table 26: Visual density based on land use

Area [percent) L%::,"%T_j;{ Sl'r-'E:::D;bm gjmitzcm
=35 -2 +1 o
3.5-6 1 . o =
6-10 o A 3
=10 - -3 -2

Commercial: Major shopping/commencial high-density centres with
a significant rumber of off-street illuminated advertising devices and
lights, with a typical building height abowve 10 storsys

Proposed Sign Elocks
5 Semi-urban: Covers areas with generally medium density
Type of sign Mo. of blocks
Rural: Low developrment intensity
50m 100m 150m e :
i = | L L 2.2.4 Total sign density procedures
Lampposts 4 | ¥ 1 In order to caloulate total sign density, average of the two density
[ T rethods (buffer and visug! density] ars considersd.
Megacoms 20 | 6 3
Step1:
Lini &80 18 = : ; i el
e | = Add the total score fromsections 2.2 2and 2.2.3
E . ¢ - r "
Flags | 1 Forexample -1+ (+2) =+
The calcutator is designed to add up the values from all thres sign
The visuz!l density includes for 2 25 percent weighting density sections and provide the following results:
for Advertising (b} + 25 percent street raffic signs (B) + 2 d i . . b
R 1. Ifthe score is positive or zerg, then the sign complies with
e x100 = Visual

Totzl numiber of blocks on grid (2, 700)

density reguirsments
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General traffic
safely guidelines

Diriver’s line

: Color contrast
of sight

Crash
protection and
attenuation

Character
height

Traffic Safety

Lateral &

Stopping
vertical sight
clearance distance

Dhecision
sight
distance

No-ad zone

2.31 Elements

The following are the various traffic safety elements:

[

Led

.r.-

oo

Mo-zd zone

Ty -—-.--

Crash protection and attenuation

rash prote

oo

Tir 2P £
meer's lime o
LAY St

QUINEMENCs and 1S

2.311 General traffic safety

Table 27: Gunaral traffic safaty
guidelines

General traffic safety guidelines

6. W ora
s, road o
7 Obstruct firs 2scapes or the means of
=gress to fire 830308s
2. Beszitusted nezrovernesd po
q

s O A = '
_-_|: -.'E..Z"'-."u arg ='"="F-s d g
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Have design and construcbion defects - an advertizement must
be neatly and properly constructed according to accepted design
and construction standards

Have content that is inconsistent with the Emirste’s social ethic
and cultural velues

B= oriented in @ manner that creates headlignt reflections in the
driver’s line of sight

(Crhernang over the road camagewsy and should be s=thack
from the camiageway ata 'EEED"'::\E safety diztancs; and
have rezzonable safety -..-E"t zal clearancs from the level of the
carmageway of footpath. This shall be responsive ta the type of
signage and road speed limit

Cortain reflectors, which at night could be mistaken for a traffic
controd device

Cortain large areas of red display if it is to be illuminated. Inwet,

ﬂ.'ght—t'r“e Con :I'*'ms it mnay cause oonfusion with traffic control
signals or ‘stop” or “taillights’ of moving vehicles

ning sign

Spread the Message aross more than one a :l

. Encourage/ promiote vandalis

Have elzchncsl defects - every iluminzgies adverizement and

every advertisement in which electricity is used, must:

a. Have power cables and condust contzining lectrical
conductors positioned and fed so that they are not
ursightly

b, Beprovided with an external switchinan accessible
posibonand at & height of at least three meters from
the ground whereby the electricity supply to the
advertisement may be switched off

. Bei g"'llﬂl_“I in maintenance of asssts - 2n advertizement must:

a. Beszerviced onaregularbasis
b.  Bemaintained in good repair and in & safe condition

Bzllegibe

should contain a message to

prohibit destruction of property]

Be placed an atree, government or religious buildings

. Be placed on or hanging from another signage

Visual representation for general traffic safety guidelines that must be complied with at all times.

Advertisernents should not be illuminated to the
gxtent that it causes discomiort to approaching
pedastrians or drivers of vehiclas (refer section 2.4.3
- llurnination guidelings)

Advertisaments should not have content that is

o o o

Advertizemants should not have design and
construction defects - an adwertisemant must
be neatly and properly constructed according to
accapted design and construction standards

Advertizements should not ba placed on a trea,

Advertizements should not be attached to traffic
signs, creals confusion with traffic signs or
interfara with the functioning of traffic signs

T T

o o o

Advartizaments should not be placed in a way

inconsistent with the Emirate’s socal ethic and government or religiows buildings that it could distract the attention of drivers of
cultural values. wehiiclas in a manner likely to lead to unsafe driving
conditions
T T T T T T T T T T T T T T

Advertissmants should not contain reflectors, which
at might could be mistaken for a traffic control devica

= =

@ o

4
Ly
4
L

T
o e i e y

[

Advertizements should not contain large areas of
rad display if it is to be illuminated

o o °

Advertizaments should not be situated near
awerhead power lines

I T i
—

e
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Table 28: Outdoor advertisemant variablas with guidelines for road safaty

Variable @ Description

Bresence of motion inthe
advertis=rnent, including video
and speoal effects withinz single
display

Maovement in
advertisements

Drver’s line of Puosition at which the sign must be
sight placed =0 &s to be visible to the
driver without causing distrachions

Guidelines

Static ogta azsstz are allowsd whers apolicatle aoross different
zones, unless othenwise specified

|fthe digital as=zet is classified 2= digital with animated creatives,
then it can be pemmitted only on pedestran aregs. Any deviations
to this gusdeline must have an exceptional aporoval from the
technical comnrittes appointed by RTAS DM, Refer appendin B for
guidelines for sesking exceptional approval

Refer section 2.4 for digital guidelines

Refer the section 2.31.7 Driver's line of sight, for illustration of the
cone of vision

Character height Mirirurmn letter hesght for the « Roadside advertising signs shall have letter height= conforming to
content on a sign as funchion of road the “The Dubai Traffic Control Devices Manual’
spesd to increase visbility
Information The formiat of informnation induding « The information present onthe sign should be conciss and legible
resentation text size and spacing, Eyout and o ; 2 s
P 5 PoEng.AT « The character height should be a function of road speed and units
arangement 5 Z
of mformation
«  Armnaximurn of & units of inforrnation {bits) are permitted,
inclusive of both English and Arabic languages
Information Include cantent and meaning of « Emotional content should be avoided on roadways as they can hold
content the information contained within the driver’s attention longer than neutral content and can adversely
the mezsage including textual and affect driver performance for up to 0.8 seconds after the sign
grzohical elements : PR
= « R=fersection 2.6 for content guidelines
Luminance Protometric brightness is the « [lluminated signs can be baght relative to their surroundings
‘brightness’ of the C& signas depending on the luminance of the sign itself and the ambisnt
seen from an angle of view. ltis light of the surroundings {refer section 2.4.3 - flumination
rmeasured in candelas per sguare guidelines)
rmeter (cdfsq m) T a
i «  |lluminztion has besn defined for eacn assst separztely in
section 3
Contrast Uss of different colors forthe font « Forgreatest visibiliby of letters, colors that contrast with the

and backaground of the signto
increase legibility of the content

backaround color of the sign should be used

The general rule of thumb is that a light-colored background with
& dark l=tter should be used, and vice versa

Refer section 2.31.2 llustrating the common color combinations
for best visibiliy
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2.31.2 Color contrast

Character height

Color Contrasting Chart

- - -
s mr e S Fm e ]
] L

WS OO0 o

LCTILEGEL PO POTIL LR

Black on Yellow Elack on White Yellow on Blad: White on Black Elue on White

HsBs

Whitte on Blue Elue on Yellow ‘allow on Blue Graen on White ‘White on Graen

2.31.5 Decsionsight distance (Mo distraction zone)

2.31.3
e}

mevnected or ofh
A W PR |

merme [ efme [T
Sfror. Remr xeome

Table 30: Dacision sight distance for outdoor advartising
display restriction arsa daterminants

rake reaction distance and braking distance,
Operating speed (kmph) Drecision sight distamce (m)
Table 29: Stopping sight distance for selacted oparating 50 =)
spands : 1 =

Operating speed (kmph) Stopping sight distance (m) e e
]
60 85 als I 360
=0 130 1 T
50 160 120 s

e 220

120 250
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2.3.1.6 No-ad zone

Mo-ad zone should be maintained in the following cases:

1. Atintersections: Mo-ad zone at intersactions must be measured from the first decision point {entry/exit paoint]
2. Atentry/ ext points: A no-ad zone must be maintained acconding to road speed

The following table shows the no-ad zone reguirements according to road speed.

Table 37: No-ad zone requirements

Operating speed (lkknph) Mo-ad zone MNo-ad zone

{large and medium assets) (m) (small assets) (m)
50 100 50
&0 100 =0
70 0o 50
=0 100 50
20 150 100
100 150 100
o 150 100
120 150 100

Mo-ad zone at major intersections
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2.31.7 Lateral clearances

Wehicular traffic

Lateral cl=arance fromn the point of view of traffic safety and user-
friendly roadside are s=t out in detail in the Roadside Design Cuide
and should be adhered to 2t all times. These clearances depend on
traffic volumes, the side slopes alongside the road and typical travel
speads. In addition, the guidelines specify that [ateral clearances
should be increased by 20 percent and 40 percent for curves, to
reduce the risk of run-off road collisions in these areas.

Lateral clearance distances are controlled by the following factors:

s Whether sappropriate clear zone reguirements are mat (crash
protection and attenustion)

»  Whether the sign can be seen within the driver's field of vision
{drrver's cone of vision)

For clear zone values, refer to ‘Roadside Design Guide” for Dubal.

Crash Protection or Attenuation:

& signs and/or their mounting structures shall be designed

bo rminimize the risk of njury or death to road users. This can be
accomplished by providing aporoonate lateral orvertical clearance
{refer the chart below) Furthermmore, the 1se of soft maternals,
guUarcrals, satety bamers, and other approved gevices between
the potential path of an oncoming vehicle and the sign structure all
contribute to improved road safety.

The chart below shows the clear zone width for roadside advertising
zigns (based on traffic flow volumes and road speed) that should be
mairtained for latersl clearance onz flat surfacs.

Thess figures do not supersede the Roadside Design Cuids that
should be used as the reference docurnent.

Clear zone width for roadside advertising signs based on road speed and traffic flow volume

Average daily
traffic volume
20
= 50,000
18
16
14 25,000
20,000
E 15000
£ /’j__ﬂ_;‘ 10,000
E 10 PR I
a 4,000
2 g L et = 3000
= ,.f
1 S o = e = e S — <000 ——
1
2 -~
[
Aldmiph Blimph Blkmph 100kmgh 120kmph
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Dnver's Line of sight {Cone of vision]

The drver’s line of sight or cone of vision refers to the area that 3 driver can se= whils looking straight ahead through the windshield of a
icle. T‘ snzLre r:uP-:Isi':e advertizing signs can be seen by the road user, they should be located to present an unrestricked view tothe

WEMN

The figure below gives an ove rviewy of the driver’s line of sight within which the asssts must be placed for a dear view. Refer lateral clearances
forn Roadside Desi ign Cuide’,

Driver's line of sight

100kpmh

Mote:

To make gllowsnces for drvers to move
their heads, 12.5% may be accs:l', hol
"|e|= t and right-hand sides of i hFe ds
of wiew. I uwrban arsas where speeds may
—_ e less than S0krnph, the field of vision is
quite large but there = generslly more sign
clutter which may reduce the effecthvensss

_.I:_

of & particular advert I"'l"C 5I’"

Pedestrian traffic

A sidewalk is required to protect pedestrians . Street furniture zone, inwhich street fumitune and other cutdoor signage can be placed
from wehicular traffic and to allow adsquate where the width will va .-‘:-‘: ween 0.5m and 4m depending on drcurnstances. In
b

Ipacs for pedestrian | MOVEMELE. "= vidth namower areas {0.5m to 2m) the street furmituee could incl L.:|:_.!'EE1' ighting, control

of pedestrian zones should be dictsted by bowes, benches, bins and cantilevered bus shelters without end panels. This zone width
the volurne of pedestrian movemnents as could increase to 4 to maks provision for oycle stands, telephone bowes, benches,
fiollows: vagetation, kiosks and bus shelters

»  Unobstructed zone is to rmaintain an « The diagram below shows the typical pedestrian and cutdoor fumiture zones
obstacle free path of minimum of 2m
on every footway to allow for sasy

movement of pedestrians

«  Where many pedestrian movements
oocur (between 180 and 300 persons/

hour in both directions) the clearway

should be 3m -
» High pedestrian movernents around [a
metno station exits and other
concentration points should have a
clearway of 4m ﬁﬁ
~ 5 dle r
Unobstructed zone

« Curb zone should have a clear stnp -
with a rinirnurn width of 0.5m and Roadway

Minimum 2m :

Wi =G

BUOT MmUY JABIIE

"’al:uly m to avoid damage by
overhanging vehicles or people
acadentally falling off the sidewalk into
the path of wehicular traffic

-
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2.3.1.8 vertical clearances

a. Vehicular traffic

o sian should oroiect over 3 road 2nd have 3 verticsl clesrancs
0 S5hgn SMould p a0 and nave a verlica, Clearance
S el D : ; oA 5
2f B rronimumn 33 illustrated for 220k fvos of sign i Secton 2

Vertical clearanca
Gm

— —_ [— [— — —_— [— -
na scored accoraingly. Flease atso refer to the explanatony




Table 32: Scoring table for lavels of safaty risk

Signage text highlighted in* should be denied

Considerations

Driver’s line of
sight

Wery low O

CLear line of sight

Low 1

Relztively clear
lime of sight

Lewvels of risk.
Fair 2

Location

Partlyobsounez 3

road :*-aza":l

High3

Score
Very high 4

“Line of sighz less
TmEn reguired

Lad

(8]

m

Dwecision point
(measurad
up-stream from
decision point)

Interferemce with
the effectivensss
of a traffic control
device

Accident risk [see
explanation 1.4)

Prozimity to
intersection {on
approach side)

Brightness
amnd contrast
in relation to
hazards and
traffic control
devices

Animation and
miowement

Annua. Average
Diaily Traffic
(AADT)

Percentage of
heavy vehicles

Pedestrian
density at peak
hours

Speed (kmph
posted)

More than 300m
from decision

point

oontrol device

Minimal

More than 200m

The sign is unlit

0 MOT nEtno-

Le== than B0

-
120

and 300m from

dicision point

==

May reduce e
sfectivensz of
a minor taffic

control device ie.,

200-150m

Beowesn 100
and 200m from

decision point

“May reduce the
sFecvensszof en
insemmedi Taiffic

“Located betwesn
S0-100m froma

diecision paint

“Reducsztne
sFeciveness of 20

T0-5"m

=2ad

Content and physical properties

Thie sign brightness
mEhes the
minEmum amibient
ight levels
SHpEciEc

The mezzags
remEing sEtc for
tleastTminue

10,0601 - 25,000

§-10 pement

101- 200

&1-380

The sign variez
its £

]
ambéent light

The mazzags
3y 5=l
b=tween 8and 60

s=oonds

Volume

25,001 - 40000

1-15 pencent

40,001 - 35000

18 - 30 percemt

- 2]

101-120

“lz located less
than S0mfromia

decision point

“Reduces Tme
effectivensss of

a major traffic
cortrol device Le.,
waffic signal

*Black spot

nT,.E 5'2-
brightress may
cause night

animated, flashes
and scrolls

Crver 535,000

Cheer 20 percent

Crer 120
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Sconng recommendation

Table 33 outlines the recommended scosing regime based on
pararneters gefined in Table 32

Table 33: Reacommandad scoring for traffic safaty matrix

Score Recommendation

Le=s=thanlB Arccept=ibls safeny - spproval suggested

Suggestmessures o mitgate and then
rescore

Above 25 Shioeid be denied

Explanatory note on the safety matrix

Below is 3 quideline for consistent implernentation for the safety
matrix.

1. Driver's line of sight

Refer to the Dubai Traffic Control Devices Manual and generally
practiced drivers’ line of sight provisions i.2., does the sign
obstruct a driver's line of sight at an intersection, curve or point of
egress from an adjacent property or obstructs a driver's view of a
traffic sign or signal.

2. Decision paoint
The decision pairnt is defined a3 the point whers 2 drver needs to
rmake a decsion for one of the following:
«  Allwesve area, measured from the entry point of the
weaving traffic

«  [Offramp {measured from the exdt gore taper)

3. Interference with a traffic control device
Score the locatbon based on whether it may have some
likelihood of interfering with the traffic conitrol device. The class
of traffic control device is defined as follows:
«  Minor control device - Yield sign
«  Intermediats control device - Stoo sign

«  Major control device - Traffic signal

4, pcodent data
The categones of minimal, low, mediurmn, high, black spot are
determined by the review process of the RTAS DM Traffic safety
departrment. This includes weightags of acrident types (refer
Table 34 in the past 2 years which have ooourmed within 150m
wisibility of and relevant to the sign location.

Table 34: Waightaga of sccidant typa

Risk Lewvel Weight

Minimal . L=s=than 2

Lo 3mS

Medium i BTl

High I 12023

Black spot | Cireater than or equal to 24

Arcident weightage systern currently used by the Traffic safety
section is:

Man inpury accident {Damage only): 1point
Imjury

« Slight: 2 points

«  Medium: 5 points

»  Serious: 7 points

Fatality: 12 points

Proxirmity to centre of intersection (on approach side]
« Thisisthe distance of the signto the stop line of the
aporoach lans

Brightness and contrast in relation to hazards and traffic
signage and control devices

«  Self-evplanatony

Ammation and movement

«  Anadvertisementis a static display if it has:
a. Momoving images, or parts of moving images
b. Mo moving text or sets of text
c. Mofiashing background, text, orimages

« Anadvertisement is an animated display If It has:

a. Moving images, or parts of moving images

b, Mowing text or s=ts of text

c. Flashing background, text, or images
For digital =ignage the transition between one adverbizement to
another must not be flashing and must not have movement from
=ide to side ortop to bottomn. Preferred transition bebween one
advertisernent to another may either have a dissolving” naturs
frorn one frame to other frame 2t the agreed intenvgl or be an
instantaneous transition.

Traffic volume

« otEl Averages Annual Daly Traffic [AADT) messured in ons
direction

Percentage of heavy vehicles
« Thisisthe percentage of heavy vehicles based ona 24-hour
counk

10. Pedestrizns

.

+  Peakhour pedestnans as measured in both drections a3t the
propossd location

Speed
+ Posted speed (kmnph) on the adiacent road

12. Content

« Phone numbers / web addresses details should be avoided
on signages as they pose a threat to traffic safety

«  Advertising that reguires exoessive efforts to assimilate
information should be avoided
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2.4 IDigital signage

Digital signages is a form of C{OH advertising inwhich content and messages are typically displayed on digits! screens with the goal of
delivenng targeted messages to specific locations at spedfic times. Digital signs are typically used to entertain, inform, or advertise. Major
benefits of digital sigrs over traditional static signs are that the content can be exchanged more easily, snimations can be shown and the signs
can adapt to the context and audience, with potentiz! for interactvity.

Digital signags can offer superior retum on imvestrnent compared to traditiona! printed signs, but this must be contrasted with the increasing

ability of digital signage to distract or blind drivers and contribute to accidents. Ancther concem to be addressed properly with dgital signage is
hat it can be very bnght and distractng.

i

2.41 Where can digital signages be installed

If the digital asset is classified &= an asset enabled only with rotation of imagery, but no animation then it iz allowed wherever soplicable
acnoss different zones, unless othenwise specified. [fthe asset is classified &= digital with animated creatives, then it can be permitted only on
pECsstnan arsas.

Mote: Amy deviations to the above guidelines must have an sxceptiona! approval from the technical cormmittee appointed by RTAS DM, Refer
sopendix B for guidelines for sesking sxceptional approval.

2.4.2 General digital guidelines

Table 33 provides guidelines for the use of digital signage in Dubai
Table 35: Ganaral guidalina on digital signags

Parameter Guidelines

it animated creatve Can be permmitied only on pedestian sress. Howeve: digital assets with sisticimages can
be used wherzver applicable scoes dfferert zones

g

0 kR . Static signs: minimurm 10 seconds
Duration of message o ) . o ) _
* \ideo, animated signs: &5 per the discretion of RTAS DM

Crymamic images’

At Trarstions betwesen meszages should be T second
transition time k2

Mo stony boarding - Le., frames may not be used in seguencs 10 reoresent @ STony OF CONCS0T TNETare designed to increase the

Consecutive frames FiL s G0 :
anricipation or focus of the target audience

Spacing betweaen amy twio digital 08 signs will be similar to rezpective corventionsl [non-digitsl] OA gigns. Please refer buffer

Spacin T el %
pacing guidelines from section 2.2.2 for details

Locations Al locetions for digizal signage reguine specific safety essessments
=fzult design Freezs a display in one still positon if a malfunction oocurs

Static images should contain static messages without moverment such as animation, flashing, scrolling, intermittent or full-

Static images e

Adjust brightness in resoonse to changes in light levels so that the signs sre not unreasonably brght for the sefery of the
mooorimg puibiic

Brightnes=s and lighting %

All digital signs shall be equipped with a mechanism to comtrol brightness through the means of an automiatic dimming device

lgvels
or a scheduled dimming program depending on the ambient light, such that the brightmess of the displays is insync [measuwred in
candelas per =g m, or nits), with the ambient lighting conditons (measured in lux)
Audia Mot permitted
Bright - dark - bright sequence is not permitted as it has potental for distraction and only dark - dark or bright - bright s=quence
i F ! £
Color s=gqusncs

shall be permitted
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Ary permitt for an animated, electronic, Hlumingted or major promotion sign or any combination of these signs {e.g.. animated illurminated
rnajor prornotion sign) rmust include conditions as specified in Table 36,

Table 36: Parmit raquireamants for digital signags

Condition “"d"""““'fl Electronic Iluminated Major promotion
Szch sdwertzement s limited to 3 s=tc dsouay

wiih:

a. MNomaoving images, or parts of mowing images a ﬂ' a a
b MNomaoving ted, or sets of text

. Noflashing badagrownd, test orimages

Szchedvertzementshaloe dsoved fora

mmirirmiem of 10 seconds ﬂ ﬂ a ﬂ'

The transition from one advertisemeant to another

iUt be instEnianeous E a a a

Mo advertisemient may be dominated by any
individual or combination of the following colors: ﬂ u, ,ﬂ, u,

red, yellow, or green

Mo advertisemient is to cont@in an image which
or resemiles any Type of taffic sign, ﬂ ﬂ' 'ﬂ' n

instruction, or symbol

The luminance of the advertising sign must be
such that it does not give a veling luminance tothe a ﬂ' 'ﬂ‘ B
driver, of greater than 025 cd/ sq m, throughowt the

drivers approach to the adwertising sign

2.4.3 Luminance

An illurnirated sign refers to any sign being illurminated by an artifioal source. [luminated Notes

zigns include variable message signs, video and/or animated signs and any comventional OA a. Luminance: Means the objective

sign Aluminated in a digital or backlit manner brghtness of a surface as measured by a
digital light meter, expressed in candelas

[luminated signs can be bright relative to their surmoundings depending on the lurninancs of persqm

the sign itse!f and the ambient light of the swrroundings and in case of backlit signs, the light
beam should be distributed &t an angls between 1207 and 1407 Therefore, table 37 outlines b. Luminance at night-time: Maximum

the assessment crtena uzed to measurs luminance and ensurs that illuminated signs donot luminance of cne-guarter of the
ralLEe road =atety Nazaros. prezcribed values

[lumingtion guicelines have been provided on the basis of extensive research and €. Very high off-street ambient light:
benchmarking leading industry practices. Covers areas with generally high

off-strest ambient lighting 2.g., some
major shopping/commercial centers

Table 37: Maximum allowable daytime luminance of illuminated advertisamants . R i :
with a significant number of off-street

uminated are Very highoff-street  Medium off-street  Low off-street iluminated advertising devices and
i ambient light (cd/ ambient light (cd/ ambient light {cd/ lights
sqmj} sq m) 5q mj . .
I d. Medium off-street ambient light:
JomlE 2500 e Loo Covers areas with generally medium
B T i off-strest ambient lighting e.g., smallto

O3wal 200 1,600 BOO rneditsm shopping/ commercial aneas
20man S 120t soo e. Low off-street ambient light: Covers
~ . 1 [ areas with generally low off-strest
50100 1,500 1,000 =] b lichi [ =

ambiert ghting e.g., most rurel areas,

=y residental 2reas

Overi00 1,200 500 400 e pl e ey
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Table 328 defines guidelines with respect to illumination of OA signs

Table 38: Illumination guidelines

3. Forrnigh-tme use, the sign fwhether intemall

INumination guidelines:

illemninated or it from = excenior) must mot cast a shadow on areas that were previousky it and that

have & specal ighting reguirement, &.g., pedestrian crossings

o Thelight sgurces for illuminsted signs maest focus solely on the sign

The =ign should be shielded =0 that glane does not extend beyond the sign

'With the exception of back lit neon signs, the sign must have no light source visible to passing miotonists {if the light owput has an flurmination greater

than that of a 65 incandescent bulb

The leve. of reflectance of an adwertisement and its content, should not exceed the madimum leminous intensity per unitarsa
Treilluminated advertisemient shall oe placed in 2 safe spot away from The reach of nands and i such 2 way 25 10 prevent fre from soreading

IHuminated advertisement fixed on buildings' roofs and those placed on constructon fences, boards and holders that are fieed on the ground shall be
material and doors with strong latches to prevent unauthorized persons from entening the spot. Its
d)

surrounded ey screens made of imcombus
carry & sign reading (dangsr-entrance proh

Electrica. current transformeers, light pipes and the connected eguioment snall be in safe and well-ventla=d places whers only suthorized persons
enter

Switches and fuses shall be on board or boards made of dielectic matenal and licensed by Dubai Electricity and Water Authonity [DEVYA]

Al mezal parts used in the stucturing of the adwertisement including the holders, rarsformigrs =nd also electrical connections shall be conmected o
the ground according o the technical elecrial specficatons

©  Theelecric cument transformiers shall be tightly covered, waterproof and well ventilated

The place where edvertsements are fined on buildings’ roofs or arranged on boards or holders fixed to the walls of the shoo's facades shall be eguiposd

with a numbser of fire—extinguishing equipment and devices which the Civil Defense Authaorities in the Emiate deemed fit

Procedure for measuring luminance
(Cm occasion, it may be required for the relevant authaorities to check: Step 4: Compare results of two readings

for

- Ifgresterthan 0.2 cancels, then reduce brightness and re-test

Existing luminance - Ifbetween 0.2 and 0.3 then ck
[ermiration at the tme of installation - Flessthan 0.2 then incresse brightness

« {alibration of the sign before initial use

The following procedure should be used for the measurermnent of Relation between area and luminosity distance

luminance. A digital light meter should be used to test luminance.

Step 1: Define measuring distance from Table 39

g

Table 39: Luminance measuramant distances

Area of the asset (sqm]) Distance from which luminance
reading should be taken (m)

Uotos 40

6-24 50

Distance for messuring luminance [m]

B H & B O & B A

41 -T0 75
Above 70 80
10 -
Step 2: Tum sign on to black mode. measure and record with 0

digital light meter 10 i n 40

Step 3: Turm sign on to white mode, measure and record with
digital light meter

— lrea of sign (sqm]
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2.4.4 Reflectivity

Mo G4 signs shall have faces’ matenal that is reflective which can
cause reflectance of light falling onito the sign and into the face of
ancorming traffic.

2.5 I Durability

Dwurabslity is s=essed in relation to the matenals that makes up the
sign and its supports, as well as inrelation to the structural design of
the sign.

The design of signs must comply inall respects with the following
codes and standards:

F5D Code of practice for mirimum fire service installations and
equiprent and inspechion and testing of installation and equipment

BS 476 Fire tests on building matenals and structures

BS 729 Speahcation for hot-dip galvanized coatings oniron and
zteel arficles

BS 1470 Specification for wrought aluminum and alurninumn slloys
for general eng nesrng purposs: plats, shest and strip

BS 1474 Specificabion for wrought aluminem and alurrinumn alloys
for general enginsenng purposes: bars, extruded round tubes and
zections

BS 2989 Specification for continuously hot-dip zinc coated and inon
zinc lloy cogted steel: wide strip, sheet/plate and sltwide strip

BS 311 5teel for cold forged fasteners and similar comoonents

BS 3692 Spedfication for 150 metric predsion hexagaon bolts,
screws, and nuts. Metric units

B5 4533 Luminares

BS 4842 Specification for liguid organic coatings for application
toalurminumn alloy extrusion, sheet, and preformed sechions for
external architectural purposes, and for the finish on aluminum alioy
extrusions, shest and performed sechions coated with liguid onganic
ooatings

BS 5135 Specification for arc welding and carbon and carbon
rangansss stesls

BS 5266 Ernergency lighting

BS 5427 Code of practice for protective coating of iron and stesl
structures against corrosion

BS 6496 Specification for powder organic coatings for application
and stoving to alurninum alloy extrusions, sheet, and preformed
sections for extemal architecturs] purposes, and for the finishon
aluminum alloy extrusions, sheet and preformed sections coated
with powder onganic coatings

BS 6497 Spedfication for powder organic coatings for application
and stoving to hot-dip galvanized hot-rolled steel s=ctions and
preformed steel sheet forwindows and assoaated external
architectural purposes, and for the finish on galvanized steel sechions
and preformed sheet coated with powder organic coatings

BS 6561 Specification for zinc alloy sheet and strip for building

BS 6582 Specificabion for continuously hot-dip lead alloy costed
cold reduced carbon steel flat rolled products

BS 7671 |EE wiring regulstions for electrical installations buildings

PD 6484 Comrmentany on comosion at bi-metallic contacts and its
zll=viztion

IS0 8501 Freparation of stes! substrates before applicstion of paints
and related products (B5 7079)

BS EN 499 Specification for coversd carbon and carbon manganese
steel electrodes for manual metal arc welding

2.51 Construction and materials

Signs should be construched of matenials that maintain a good
guglity finish and color. In Dubai, the matenals must also resist
corrosion and rmust be readily washable to remove dust deposits.
Table £0 provides guidelines in this regard.

Table 40: Construction and materials
Construction and materials:

g. The materials used in constructing the permanent signboends
should be strong and of high guality

b Matenals rost bewashabls such == stors, glazed ties (oeaics],

g.=ss, s@inless steel, wood and sluminum

c. Signboard materizis showld be comipatiole with the external
finishing matenals of the relevant building

d. Allthe material used in constructing the signboards should be
Corosion resistant

e. Permanent signboands placed within Zomes A_ B and £ must be
mizde wo of moombustble materials that obstruct the spreed of fires

£ Reflectve materals mizy not be used

g. Onlysafery glass shell be used

Refer to Building Permit Department for additions! guidelines

]

Sign= must be designed to ensure that:
« Public safety i= not compromised

«  Canwithstand vanous emvironmental forces for the lifetime of
the structure

-

[t i= not the purpose of this Manual to provide detailed structural
d=sign guedelines which are typically contained in engineenng
manuzis and ool codes of practice. Thersfore, these guidelines ars

nly intended to provide direction for outdoor advertising companis
fo ensurs that the reguired objectives are met st 2l times,

I many cases the design of sign structures forms part of 8 wider
design process, as signs may be designed for wider application and
mok anly restricked to Dubal. However, large sign structures need to
be able to withstand the local environmental forces and need to be
gesigned and approved by registered enginesrs. If affived onto an
RTAS DM aszet, example a bridge, the proposed sign weight should
ok affect the structural capacity of the structure. Table £1 presents
the typical signage structural design guidelines in terms of sigr-off
by registered and quslified people.
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Table 41: Typical dasign rasponsibilitias

Sign type

Unipales

Megaooms

Mupis

Lampposts

Permament signage
Strest furniture - Bus sheliers, kiosks, parking meters, barriers

Bridge advertising

Feawwrssors

Brand towes

Bwent signage or specal promotions

Temporary signage
Idrmirelias

. = Balloons
Flying —— o .
« Dirigibles - Blimps and aincraf banners

»  Busand tram advertising (refer to Section 3 - bus sdvertising
gudslines)

Transit = Taxis [refer to Section 3 - @i edvertising guidelines)

» Deliveny baowes

«  Maritime advertizements

Approving authoriby

Arsgiztered enginesrs
approval is requined for
2l DA zgs wherethe

sign or parts of the sign
could fall off and hence
disrupe trafific flow and

endanger the public

Manufacturer warranty

Az apoliczoe

Refer to Building Permit Department for additional guidelines

2.6 I Content
r

2.6.1 Type and extent

It is recommended that advertizers take into considerstion the advisory guidelines listed in Table £2, with respect to the content of

advertisements to be displayed along road comdors.
Table 42: Guidalines for sign contant

Guidelines for sign content

1. Advertiserments must mot imitate 3 taffic control device such as traffic lighs

2. Advertisements must mot instruct drivers to perform an action such as “Stog’, *Halt” or "Give 'Way”' and Mo Eniny?

3. Agvertisements shall mot contain amything that could be construed as being offensive or objectonatie, else the relevant authorities miay direct the

immedizte remiovel of ey sign displey, regardless as towhether consent has been granted or not

4. Advertisements must mot invite traffic to move contany to any taffic control device, or twm where there is fast mowving taffic

5. Adwertisements must not contain reflecions

£, The permizsiole level of leminenoe of 20 advertizement also 3poliss 1o its content
T Agvertisements should be legible with 2 clear font

B. Thesize of the font must be appropriate with regard to reffic spesd

9. Advertisernents should not contain lange areas of red display if it is to be illeminated

10 The amount of information supplied on a sign showld be minimized so that the tme required o read and unders@and the sign’s miessage s minimized.
As 3 guide, each sign should be limited to § bits of informiation for each of Arabic and English. The summation of units is to be caloulated as follows:

=+ Words upto B letters, inclusive =1bit
= Mumbers up o4 digits, inclusive = 0.5 bit
= Mumbe=of 5-8 digits=1bit

= Symbol, pacture, logo, or abbreviation = 0.5bit
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ection 3

Design Specific Elements

This section covers the speafic design elements for
all applicable OOH advertising formats and types.




3.1 , Mupis

It is a type of outdoor advertising paster .
that iz generally placed on pedestrian

rrLpis with arimated creatives are permitted in pedestrianand pilot areas only

Diigital static mupis (videos, animmated creatives) are prohibited to be installed on median

areas and median islands, These signs can -
eitherbe 2, 3 or 4 sided. islands
The signiboaeds should mect 3l the « Black or dark blus default screens showld be used as others could posea distraction to the
conditions, provisions, and criteria requirad drivers and pedestrians
E;fl" RET?lf DM and_c:;rtent by-laws including + Size and spacng guidelines defined for non-digial mupis will also apply for digtal mupss.
e following points: Referto Section 2.4 for guidelines on digital OA signs
Spacing Health and safety
+ Referzpadng guidelines inSection 2.2.2  +«  Must not disrupt pedestrian flow
« Mupis shall not be installed in additionta. * Must be able to withstand forces such as wind loading
lamppost signs, incase spacing is lesser «  Must F‘jhE'EI: 'I' e following Health and Safety requlabions: (Refer Section £ for

than 100m between mup and lamppost

Size

Maxirnurn width: 1.5m

Maxamurn height including basel 2.4m

Mumination

600 cd
light
1200 cd# sg m for medium of f-street
arnbi=nt light

/ sgm for low off-strest ambient

2000 cd/ =g m for very high off-street
arniert light

Refer Secton 2.4.3fo
guidelines

or iltuminabon

Position

[*iupi on sidewalks:

- Minimum Iaters! clearance for
pedestrian movemsant: Zm

Mupi on centre median:

- Minimumn width of the redian
island: 2.5m

Mupis shall be permitted for instaliation

on roads with average vehicular traffic

speed less than B0kmph

Additional guidelines (material)

It is perrnissible to exhibit on both the
sides [mobile poster) with thermally -
pairted alumirsurn or rmetal frame

Cut-outs are prohibited

Ay deviations to the standard sizin
positioning/digital ::E':r!atu:r. [static/
animat=d/ video] of the asset must

have an exrentional anproval from the
technical cornmittee appointad by KTAS
DM [refer appendix B for guidelines for
seaking exceptionz. aporoval)

Digital guidelines

Digital static mupis are permitted across
zones 35 applicable, however, digital

additiona
- Zenergl Heslthand Safety guidelines
- Corstruction equipment.

- Electrical works

- Utilides

- Specific construction requirements

- Cmperstional guidelines

- Mamterancs efc

Minimum lzral
Mazimum Maamum clearance fior pedesirian
width: 1.5m width: 1.5m miement: 2m

oQ
BT EX
— = I

| Minimom25m f

Foadway | Medianislasd | Rocdway FRoadway - Sidewalk
U (/]
I = = =
Default screen is white Deleult screen & black
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Mupi placed foo close o each other

Q

Roadway Madian island Roatway

Mupi placed on 2 median Eland which & less than 2 5m wade and i installed an 2 freeway

o
|
|
Mupi spaced properly
|- -
—_— —
Ry Madian island Roadway

Mupi placed on a median isknd which is 2 5m wide




3.2 I Lampposts

)
Lamppost advertising is one of the mast efficient and traditional
methods of advertising.

The signboards should meet all the conditions, provisions, and

- Lamppost signs are not permissible on median islands which
are lezz than 2. 5m wide

critenia required by RTAY DM and current by-laws including the Additional guidelines
following points: «  Matenal used for the lamppost should be aluminium and should

Spating
+ {=nerally, signs can be placed on every lamppost subject to *
adherence to spacing guidelines defined in Section 2.2.2 g

« However, in-cazs lampposts are very dosely spaced relative to
traffic speeds such as beach roads, signs should be placed on 1
out of 3 lampposts

Size
« Specgfications for size of the banner, power consumption and
maximum weight of the pole 5 mentioned in Teble £3

-
.
Illumination

« 600 cd! sgm for low off-street ambient light

1200

cd/ sg m for mediurn off-street ambient: light
« 2000 cdf =g rm for very high off-street ambient light

« ReferSection 2.4 3 for illumination guidelines
Position
» Lamppost on sidewslks:

- Mmnimum laters! clearance: 2m

» Lamppost onmedian islands:

be provided with an electrical capacitor, as well as an electrical

plan toindicate the electnical loads
Cut-outs are prohibited

Any deviations to the standard sizing/ positioning/digital
zperification {static/ animated, video) of the asset must have an
exceptional approval from the technical committee appointed by
RTAYS DM (refer appendix B for guidelines for sesking exceptional
approval)

Health and safety

Must be able to withstand forces such as wind loading

All lamppost advertizing signs should be installed using
galvanized metal (galvanized holding braciets) with 2 rubber
gasket between the column and the brackst

Must adhers to the following Health and Safety regulations:
([Refer Section £ for additiona! details):

- Deners. Hesth and Safety guicelines

- Construction eguiprent

- Electrical works

- Utilities

- Specific construcbon requirements

- Uperationzl guidelines

- Maintenance etc.

Depends on height Depands on height
- 1-15m Rifer Tabie 43 5 e Rt Tabe 43
1 = ]i= : .
= i = | i
L5 hX
] 1
g 5
1 1
i o= I B
1 1 ! 1 M
T T . ! lsteralclearases |
Roadway | Foadway Roadway | i P 1
| Medmldad | i  Siewalk 5
Table 43: Spacifications for lamppost
Height (m} Size [sqm) Powrer consumption (watts) Max weight (lkgs)
0 10x20 160 47
= 15x25 240 50
16 15x30 320 65
25 15x30 = 70
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3.3, Megacoms

Medium format signs with 2 maximum area of 24 sqm are
typically known as megacoms. These signs are generally placed
on the ROW, open spaces or vacant plots,

The signboards should meet all the conditions, provisions, and
critenia required by RTAYS DM and current by-laws including the
following points:

Spacing
« Referspadng guidelines in Section 2.2.2

Size

«  Typical dmensions: Gm xdmor dmx3m
«  Maximurnares: 22 sqm

«  Maxamumn height: 7m

+ The signboard height should be at least 3m above the
pgvermnent/ sidewals |svel 35 messured betwesn the pavement
level and the lowest point of the signboard

» Dimersions of megacom should be uniform across a block or
street

Iumination

el

« 400 cd! sgm for low off-street ambient light

« 800 odf sgm for medium off-strest ambient light

« 1200 od/ sq m for very high of f-street ambient light

«  ReferSectbon 2.4 3 for illumination guidelnes

Position

« Megacoms shall be permitted for installation on roads with
average vehicular traffic speed of up to 100kmph

» Signboards may not be installed over each other or over any
other street fumiture

» Megacoms shall be placed within Right of Way [(ROW), open
space orvacant plots (subject to rernoval at the time of
construction)

Digital guidelines

« Digital static megacoms are permitted across zones as
applicable, howsver, digtal megacoms with animated creatives
are permitted in pedestrian and pilot aress only

«  Bladk or dark blue default screens should be used as others could
pose & distraction to the drivers and pedestnans

+ Size and spacing guidelines for non-digital megacoms will also
apply for digitsl rmegacoms. Refer to Section 2.4 for guidelines
on digital OA signs

Additional guidelines

«  Cut-outs are permnitted provided that they do not extend beyvond
20 percent of the height and width specified in the manual

« Any devistions bo the standard sizing/ positioning/digital
specification {static/ animated, video] of the asset must have an
exceptional approval from the technical committee appointed by
RTAS DM (refer appendix B for guidelines for seeking excephional
approval)

Health and safety
+  Theextemal finishing works should concesl all the construction
components on the back of the signboard
»  Must be able towithstand forces such as wind loading
« Referto Bulding Permit Departrnent for additional guidelines
+  Mustadhers to the following Health and Safety regulations:
([Refer Section £ for additiona! details):
- Deners. Hesth and Safety guicelines
- Construction eguiprent
-  Electrical works
- Utilities
- Specific construction requirerments
- Uperationzl guidelines

- Mantenanos et

: Minimum clearance: 2 5m Mazimum Em
i i
; =
: E
i 2
: 5
; 3
: ¢
: i =
i =]
E 3
; =
= 2
: E
a g
— I 1
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3.4, Unipoles

)
These are large format signs with a frame structure mountad on
top of a very high single steel pole or column,

The signboards should meet all the conditions, provisions, and
critenia required by RTAY DM and current by-laws including the
following points:

Spacing
» Referzpaong guidelines in Section

=

222

Size

« Typical dimensions: 8m x16m

+ Standard aspect ratio (height x width: 1:2

«  Minimumarea: 50=qm

+  Maxdmurnares: 128 sgm

+ (learance of base of advertising signboard and the ground
should be minimurn 6 and maximurn Sm

«  Any deviations from the standard size has to be approved by

RTAS DM as applicabls

Mumination
» Forstabic unipoles, illumination should be backiit only

A

« 400 cd! sg m for low off-street ambient light

800 od/ sgm for medium off-strest ambient light

L] o O

e

» 1200 cdf sg m for very high off-street ambient Light

«  ReferSection 2.4 3 for illuminaton guidelines
Digital guidelines
«  Digital static unipoles are permitted across zones as applicable,

however, digital unipoles with animated oreatives are permitted
in pedestrian and pilot areas only

«  Black ordark blus default soreens should be used a5 others
could pose & distraction to the drivers and pedestrians

Size and spacing guidelines for non-digital unipoles will also
apply for digital unipoles. Refer to Section 2.4 for guidelines on
digital CA signs

Additional guidelines

Cut-owts are permnitted provided that they do not extend beyond
20 percent. of the height: and width spedified in the manual

Ay devigtions to the standard sizing/ positioning/digital
sperinication {static’ animated, video] of the asset must have an
exceptions! approval from the technical comméttee appointed by
RTAS DM (refer appendix B for guidelines for seeking exceptional
approval)

Health and safety

All sides of the sign should conceal any signage components,
connections, lighting fixtures or intemnal struchure elements
Must withstand forces, such as wind loading

Refer to Bullding Permit Departrment for additional guidelines
Must adhers to the following Heslth and Safety regulations:
(Refer Section £ for additional details):

- QenerglHeslth and Safety guidelines

- Construction equiprent

- Electrical works

- Utlities

- Specific construction reguirements

- Operstional guidelines

- Maintenance stc.

Mzdmum:16m | Minmum:10m

LG LNy
L LT WRERY

Minimum clearance: 5m

[T (TN
LU LT LT
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3.5 I Construction fences

Construction fences are assets used to surround or enclose an area
of construction to guard the passer-by and vehicles from injuries

from falling debris.
The signboards should meet all the conditions, provisions, and
criteria required by RTAY DM and current by-laws including the
following points:
Spacing
«  Maximum length at the disoretion of RTAS OM g
« Height 3
o
- Upto3m =
Illumination
«  Only front [ tluemnination is permitted
+ |llumination should not inclsde intemnittent light source, flashing
lights, moving parts or features, exposed cold cathode tubing, Roadway
animation or retroflected materizl, and should be ina manner
reasonably reguired to fulfil the purposs of the advertisement e
« ReferSecton 2.4 3 forillumington guidelines
Additional guidelines
« (Construction fence should project the image of the structure
under construction
«  Adverbizerment on construction fences can be permitted only at
the discretion of RTAand DM ,
«  Adverfizers require 2 separtate peronit for thind oarty 3‘ 6 . Hnardlng 5
zdvertizement 7
»  Amydeviations to the stendard sizing/ positioning/digital A hoarding is a large asset format generally installed at the side
specfication [static/ animated/ vide) of the asset must havean O 2 road or onthe side of the building. These are also installed on
exceptional aoproval from the technical committes appointed empty plots and around construction areas.

by ’TAS DM [refer appendix B for guidelines for s=sking Size
exczpiional spproval)

« Standard aspect ratio (height »widthl: 1:£ recommendsd, nat

Health and safety mandatory)
+ Al sides of the sign should conceal any signage components, +  Minirnum height is 6m
connections «  Madmum heightis15m
« Anaztternpt should be made to conceal all structural elemernts « Recommendedwidth is 50m {in line with the 1:4 aspect ratia)
+  Must be able to withstand forces such as wind loading »  Madamum width can be 200m
«  Must adhers to the following Health and Safety requlations: +  Minimum width is 10m
(Refer Section £ for addibonal details): » Format should be landscape
- (1=nera. Health and Safety quidslines « Distance of the hoanding from the edge of the road should ot be
- Censtruction ecuinment less than the height of the hoarding
- Electrical works « Hoarding should not block any building elevations
- Utlities
Illumination

- Specfic construction requirerments
- Operstons guideines «  Allhoardings must be backlit onty
- Mairterance stc. « 400 cd! sgm for low off-street ambient: ight
« B00cd! sgm for medium off-street ambient light
o 1200 cdf sq m for very high off-street ambient light

«  Refersection 2.4.3 for llumination guidelines

Digital guidelines

»  Digital static hoardings are permitted across zones as apolicable,
hiowever, digital hoardings with animated creatives are
permitted in pedestnan and pilot areas only
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+  Black ordark blue default screens should be used as others
could pose a distraction to the drivers and pedestrians

»  Sizeand spacing guidelines for non-digital hoardings will also
aoply for digital hoardings. Referto Section 2.4 for guidelines on
digital OA signs

Additional guidelines

« Cut-outs ars permitted provaded that they do not extend beyvond
20 percent of the height and width specfied in the manus!

« Any devigtions to the standard sizing/ positioning/digital
specfication {static/ animated, viden) of the asset must have an

RTAS DM (refer appendix B for guidelines for seeking E:{cept'c:r-a.l
approval)

Health and safety
«  Allsides of the sign should conceal any signage components,
connections
+  Anattempt should be made to conceal all structural elements
»  Must be able to withstand forces such as wind loading
+  Must adhers to the following Health and Safety requlations:
(Refer Section £ for additonal details):
- (aenersl Health and Safety quidelines
- {onstruction equipment
- Electrical works
- Udlities
- Spedific construction requirements
- Operationz! guidelines

- Maintenance stc.
-
=5
Minimum clarance: §2
height of hoarding [h) z3
| Eh
i 23
: =
l Maximum 2m
o
Roadway |

3.7 I Road bridges

These are OA signs that are typically affixed to roadway bridges,’
metro links. Buffer guidelines defined for bridge banners are

valid laterally along the roads and one bridge banner is permittad
for each face of the bridge, provided they are facing different
directions of oncoming traffic {e.g., if any interchange has multiple
sides of oncoming traffic, one bridge banner can be installed on
each face. Bufferis applicable laterally hence inthis case the
buffer of 130m would not apply).

The signboards should meet all the conditions, provisions, amnd
critena required by RTAS DM and current by-laws including the
following points:

Spacing
» Referspacng guidelines in Section 2.2.2

Size

+  Height should be 2.5m or the height of the bridges, whicheveris
owEr

«  Maemum length of the bridge banner should not exceed 50m

«  Maxirmum 65 percent of the bridge should be covered by the
advertisement sgnbogrd banner

+  Minimumn vertical cleaance of 5.5m below the structure must be
mantained

« Proposed structure cannot exdend langitudinally beyond the
bridge structure

Illumination

« 400 cdf sgm fior low off-street ambient light

» 800 cd! sgm fior medium off-strest ambient light
« 1200 cd/ s m for very high off-street ambient light

»  Revew illurmination guidelines in Section 2.4.3

Additional guidelines
© - 3 H B - +H H ] el

« {onsideration should be given to assess whether the advertising
struchure is compabile with the form and scale of the bridge

» Aporoval of the design engineery’ architect from RTAS DM is
requirsc
+  Should not cause obstruction to pedestnian maovernent

» Cut-outs are permitted provided that they do not extend beyond
20 percent of the height and width specified in the manual

» Mo part of the advertisement should be more than Im above the
road surface on the badge to allow visibility

«  Architectural features - advertising must not negatiely affect
architectural design of the bridge

+ Bridge banners can be installed on intersections 3= long as they
have no impact on treffic safety. Bridge banners should not
awhend to exit anes

« Any devistions bo the standard sizing/ positioning/digital
specification {static/ animated/ video] of the asset must have an
exceptional approval from the technical committee appointed by
RTAS DM (refer appendix B for guidelines for seeking excephional
approval)

DUBAI OUT OF HOME
ADYERTIZING MANUAL - EDITION NO. 2 | 2024

&1



+  Black or gark blue default screens should be used as others could
pose & distraction to the drivers and pedestnans

+ Size and spacing guidelines for non-digital road bridge signs will
al=o apply for digital road bndge sgns. Refer to Section 2.4 for
guidelines on digital O& signs

Health and safety

«  Allsides of the sign should conceal any signage components,
connections, and an attempt should be made to concesl all
structural elerments

»  Should not block sigrificant views for pedestnans or other bridge
users (eg., cyclists)

+ Al rmountings and fdtures to be approved by the relevant

«  Should not obsoure or block surveiliance or traffic cameras
«  Mustbe able towithstand farces, such &= wind loading
+  Mustadhers to the following Heslth and Safety Regulations:
(Refer Section £ for additions! details):
- Qenergl Hesgth and Safety guicelines
- Construction eguiprment
- Electrical works
- Utilities
- Specific construchion requirements
- Operatiocnzl guidelines

- Mantenanos et

authonties prior toinstallation
Maximum S0m
i
I
Maxamum 2 5m
BRIDGE BANNER o
T
L]
T — | T
Minimum 5.5m
|
Roadway

3.8 I Pedestrian bridges

Pedestrian bridges (including metro links) provide a valuable
opportunity for advertising, particularly if the advertising can be
incorporated into the design and structure of such bridges to assist
in paying off the capital cost of the structures, Buffer guidelines
defined for bridge banners are valid laterally zlong the roads

and one bridge banner is permitted for each face of the bridge,
provided they are facing different directions of oncoming traffic
(e.g., if any interchange has multiple sides of oncoming traffic, one
bridge banner can be installed on each face. Buffer is applicable
laterally hence in this case the buffer of 150m would not apply).

The signboards should meet all the conditions, provisions, and
critenia required by RTAYS DM and current by-laws including the
following points:

Spacing
+ Location will be determined by the factars that determine
suitable and necessary locations for pedestnan bridgss

Size
«  Maximurn height of the CA sign should b= 3m or the height of
the bridge, whichewer is smaller

«  Maximurn length of the OA sign should be determined basis

the length of the bridge. However, maximum &5 percent of the
bridge should be coversd by the O sign

«  Minirnumn verbical cleasnce of 5.5m below the stnucture must be
mantained

Illumination

« 400 cd! sqm for low of-street ambisnt light

« B00cd! sgm for medium off-street ambient light
o 1200 cdf sq m for very high off-street ambient light

«  Review illumination guidelines in Section 2.4.3

Additional guidelines

«  Architectural features - advertising must not negatvely affect
architectural design of the bridge

» (Cut-outs are permitted provided that they do not extend beyond
20 pracent of the height and width spedified inthe manual

+ Bridge banners can be installed on intersections a= long as they
have no impact on traffic safety. Bridge banners should not
awtend to exit lanes
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« Any deviations to the standard sizing positioning/ digital » Should not obsoure or block survellance or traffic cameras
speafication (static/ animated/ video) of the asset must have an
exc=piional approval from the technical committee appointed
by RTAS DM {refer appendix B for guidelines for seeking »  Mustwithstand forces, such as wind loading
exceptional approval

«  Mustnot negatively affect pedestrian flow

»  Mustadhers to the following Heslth and Safety regulations

.. - (Refer Section £ for additionz] details):

Digital guidelines ; : =
=5 = - - - . = Hazlth amd rawmdslin

« Digits! static signs on pedestrian bridges are permitted aooss Ceners. Hesth and Safety gucelines

zones as applicable, however, digital signs with animated - Construction equipment

creatives are perrnitted in pedestrian and pilot areas only - Electrical works

«  Black or dark blus default screens should be used 2 others could - Utilities

pose & dstrachon to the drivers and pedestnans Srecific construction requiremments
- Speq 1struction =

+ Size and spacing guidelines for non-digital pedestnan bridge
zigns will also apply for digital pedestnan bridge signs. Refer to
Secton 2.4 for guidelines on digital A sign

- Operstional guidelines

- Marienanoe =i

Health and safety

+  Allsides of the sign should conceal any signage components
and conmections and an attempt should be made to conceal 3l
structural elerments

i
L
Maxmum 3m
BRIDGE BANNER whwcew
T
!
~—— A “—
Minimum 5.5m
. . . !
Roadway
39 I Flags
|
Flags are typically affixed to bridge railings, buildings and are Additional guidelines

temporary in nature. « Theflag itself may only have on it the name, emblem, device or

i . . tradernark of the company or person occupying the building or
Thte S.'gnb':'a.rd?;c';_lri;h;;t all;:he Ean:L?_TS, pn_mf":!'.-'i ?d refer to a speafic event of a limited duration taking placs inthe
LT andcurren WS Inciucing the building. Flags are not pemmithed to advertise products, unless

following points: they have the planning authonty’s specific consent.
Spacing +  Allmowntings and fidures to be approved by the relevant
+  Minimum spacing between two flags: 10m authority prior to instaliation

+ Hags are not permitted inthe following areas:
Size

- MNabonal parks
«  Maximumn height: 4m - Ares of outstanding natural beauty

«  Maximum width: Im - {Conssrvstion arsa

- Additional areas or zones identified by KTAS DM
i F.I'III'Iﬂ.tIDl?I ] ) «  Minimum distance to the roadway should be more than 4m
» [llumnination is not permitted
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»  Any deviabions to the standard sizing, posiboning/digital »  Mustadhere to the following Heslth and Safety reguiations
specification {static/ anirnated/ viden) of the asset must have an ([Refer Section £ for additional details):
exceptional approval from the technical committee appointed by

L ; 2y
I e A : 2 - (Qenersl Hezsth and Safety guidelines
FTAS DM (refer apoendix B for guidelines for sesking exceptional ! i

approval) - Construction equiprnent
- Electrical works
Health and safety - Utlities
» Flags need to have @ permanent fixture with foundations under - Specific construction requirernents

the ground or integreted into a railing orwall : e
= = g = e - Opemrticrial guidslines

+ Must be able to withstand forces, such as wind loading - Martenanoe 25

Minmum spacing: 10m
Magmum 1m

Ntmurn &m

PRoatdway i Minimum clearance 4m

3.10 I Temporary signs

Temparary signs are typically installed for upcoming events, Size
opening of stores, etc, Temporary signs include constraction
fences, event signages or special promaotion signs, flagpoles and
urnbrellas,

«  Maomum dimensions (height > width] 3m x 2miin the case of a
single site without masterplan)

»  Madrmum bass height: 0.5m

Following are the guidelines for temporzary signs on the ROW for

national and international special events: Illumination
« Theevent host shall submit 2 signage masterplan for the city »  Moillumination is permitted
prior to erecting the signs

+ In-caseof incorporating third-party content, submission may Duration
be required to indicate the public benefit to be offered + Display of temporany signs should be lmited to 30 days prior and

. . nck mere than 15 dgve after the e ~l b of the eyvent
+ Events that are held on an annuzl basis or venues which ot rnaore than 15 days after the comoletion of the event

regularly host similar events can use the same masterplan in «  Maxirnum penod allowed i frorn one week up to & months
subsequent years or for subsequent events once it is approved

+ Approval of such signs to be displayed om the sign in addition Position
to any other event permit lease or authorization whichmaybe . Should be at least 50 from closest traffic control sign

required «  Only permitted on roads with average vehicular speed less than
The signboards should meet all the conditions, provisions, and S0moh
criteria required by RTAY DM and current by-laws including the + Temporary signs cannot obstruct windows or doars or constituts
following points: a safety hazard of any kind; graphic wirdow clings are permitted

! i provided visibility is maintained

Free standing units (F5Us)
Spacing Mumber of signages
«  Referto spacing gusdelines from Section 2.2.2 «  Promotional sign: up to 10 temporany signs Jbanner) of Gsqm

2adn
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«  [Real estate sign: to be determined based on the type of event,
sign type and duration

Content

« Adhere to content guidelines from Section 2.6

Additional guidelines

»  Any deviabions to the standard sizing, posiboning/digital
specification {static/ anirnated/ viden) of the asset must have an

exceptional approval from the technical committee appointed by

FTAS DM (refer apoendix B for guidelines for sesking exceptional
approval)

Health and safety
»  Must adhere to the following Health and Safety regulations
(Refer Section £ for addibonal details):
- {1=nera. Health and Safety quidelines
- {onstruction equiprment
- Electrical works
- Utlities
- Specific construction requirernents
- Operstiona! guidelines

- Mairtenznce sto
Maximum: 2m
i
&
E
=
=
=
B
=3
-
1 1 TE
==r ]

3.71 I Dirigibles

Adir’lgiblé, or airship, is lighter than an aircraft and can be steered
and propelled through the air using rudders and propellers or other
forms of thrust.

Unlike other aerodynamic aircrafts (such as ficed-wing aircraft and
helicopters which produce lift by moving a wing or air foil through
the air) aerostatic aircraft such as airships and hot air balloons stay
aloft by filling a large cavity such as a balloon with a lifting gas.

Haot air balloons that can be propelled through the air rather

than just being pushed along by the wind are known as airships
or thermal airships. A hot air balloon consists of a bag called the
envelope that is capable of containing heatad air Suspended
beneathis the gondola or wicker basket (in some long-distance
or high-altitude balloons, a capsule) which camies the passengers
and [bypically) a source of heat, usually an open flame. The heated
air imnside the envelope makes it buoyant since it has a lower
density than the relatively cold air outside the envelope. Unlike
gas balloons, the envelope does not have to be sezled at the
bottom, since the air near the bottom of the envelope = at the
same pressure as the surrounding air.

The signs should meat all the conditions, provisions, and criteria
required by RTAY DM and current by-laws including the following
points;

Advertisement

« Brands/ symbols and logos only

« Theadvertizement must cover at least 25 percent of the totsl
outer swrface area of the dingible / airship

Text and numbering

»  The text and numbenng must be big enough to be dearly wvisible
frarn the ground, when the dirigible / airship has reached its
authorized altituds

Altitude
+  As perthe standards set by the Civil Aviabion Authority

Iumination
« Imternal illumination permithed with authorzation of the Civil
Awiztion Authority

«  Rewew illurmination guidelines in Section 2.

Additional guidelines

«  Amy deviaghions to the standard sizing/ postioning/digital
specification (static/ animated/ video] of the ass=t must have an
exceptions! approval from the technical committee appointed by
RTAS DM (refer appendix B for guidelines for sesking exceptional
approval)

Health and safety

» The dirigible or airship should be at least 10km from any
restricted flight path, or as per Cral Aviation Authonty guidelines

+  Priortoany flight, the authorization must be obtained from the
Chvil Aviation Autharity

« Safety conditions and airworthiness of the craft shall be as
requirad by the Civil Avigtion Authority

« Without the prior approval of the Ciil Awvistion Authority,
approval for advertising will not be granted
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By
wely arrect the pencrmnance of the dingibLe or arsnp i

[Maivertisement araa: minimum 2% percent of the total
| outer suface area of the dingiblefairzhip
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& 74 I Fixed balloons

Fixed balloons are attached to the ground Altitude

via an anchar system. They do not have +  Asperihe standards st by the Civil Aviation Authority
the same attributes as dirigibles or
airships. Fixed balloons are permanently

affixed to one (or several points) on the Illumma’.cmn o ] I o o
ground, depending on the ancharing «  Only intemal illurnination ([Refer Section 2.4.3 forillumination guidelines) visibility is
method used, therefore restricting their maintzined
lateral and vertical movement.

Duration

Other shapes for inflatable
advertisements can be considered
as an alternative for fixed balloons.
These are temporary signs that allow Speed limit
advertisements for events. Floating signs «  Maximumn 100kmph
can only be used in water bodies without
boats, The inflatable signs should be fixed

on the ground and the height should not R RN e B e g B R
surpass the height of the surraunding «  Any devigtions to the standard sizing/ positioning/ digital specification (static’ animated/

buildings. These signs should be placed wvideo) of the asset must have an exceptional approval from the technical cormmitiee
aopointed by RTAS DM (refer appendix B for guidelines for seeking exceptional approval)

«  Maxirnum & months per location

Additional guidelines

in open spaces and should not block
pedestrizan movement. They must clearly
dizplay the name, date and details of the Health and safety

event. The sponsor's name or logo must «  Must be ghle towithstand forces, such as wind loading

be kept subsenvient to the overall design E T G nEeEEEIILS g s

S the ballacis +  Must aghere tothe following Health and Safety regulations (Refer Section 4 for additional
details):

These signs should meet all the

- = s -y - - £ 5 =l Healk d Safety guidelines
conditions, provisions, criteria required by General Health and Safety guidelines

RTAS DM and current by-laws including - Corstruction equipment
the following points: - Electrical works
- Utilites

Advertisements

. ) ) ) - Specific construction requirerments
» Brands/ symbols and logos only

- Operational guidelines

Size - Maintenance etc.
» Fixed belloons bigger than the
dimensions given below are allowed,
33 long as they are &t 3 distance of
minirmnurn 300m frorn any roadway
- Maamum height: Grm IR
Maximum: C
- Maximum length: 10m - -

- Maximum width: 3m

- Height abowve ground: less than FIED
&45m or as per Cnal Aviation
Authority standards, whichever is

|zzzer

LI WALpEpy

- Prowmity to roadway: 8™+ 10m

- Prosdirnity to buildings: 8™ + 10m

- Prodrnity to power lines or another
such potentizlly hazardous
obstructions: & + 10m

Muoen o £5m (a)
Al

- Prowimity toany other significant
objects:a" +10m p— i
- Height restrictions: (2% + 10m) = (&~ 0 : 2+ 10m 2+ 10m s

*Refer the illustrative figurs for fxed
belloons

Position

« Mot mare than two fioeed balloons can
peplacedinthe same 10 sg ki area
owver the same penod
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3.13 I Banner towing and skywriting

/
Banner towing is a form of advertisement where 3 banner is towed or dragged behind an aircraft usually to advertise or mark an event.
The banner produces a large amount of aerodynamic drag and subsequently the towing aircraft ends up flying slowly.

Skywriting uses one or mare small aircrafts to expel special smoke during flight, to fly in certain patterns that create a writing that is
readable from the ground.

These signs should meet all the conditions, provisions, criteria required by RTAS DM and cument by-laws including the following points:

Banner towing Skywriting
Health and safety Health and safety
« Safety condibons and airworthiness of craft should be as perthe + Safety condibions and ainworthiness of craft should be as perthe
Chal Avistion Authority standards Chvil Awiation Authonity standards
+  Flight path must be as per the instructions of the Cril Aviation «  Only fixed-wing aircraft or helicopters are permitted for
Authonty; no excepbion can be made for the benefit of Sloywniting
advertsing + Flght path rust oe 25 per the mstructions of the Civil Aviztion
+ Mo fixed-wing aincraft or helicopter shall tow a banner, or Authorities; no ewception can be made fior the bensfit of the
cornbination of banners of more than 1,000 sgm advertising
+ Mo airplane (feed-wing aircraft or helicopter) towing an «  Mustadhers to the following Health and Safety regulations
advertising banner shall b= allowed ta fly lower than 250m (Refer Section £ for additionz! details):
withina zone of 250m on each side of a highway. In the case of il
such aircraft desplaying digital signs the comesponding distances = GEHEﬂHmmE'_Td Safety guceines
hal e 500m - Construction equipment
+  Only fixed-wing aircratt or helicopters are permitted to tow ) El&_:?lml warks
maErmErs - Utlities
G I ET g et Gl Ao Aoty - Specficconstruction rquirements
- Operstional guidelines

« Must be able to withstand forces, such as wind loading

+  Must adhers to the following Health and Safety requlations
Refer Section £ for addibonal details):
- {=nersl Health and Safety quidelines
- Construction equiprnent
- Electrical works
- Utilities
- Specfic constnucton requirernents
- Operstional guidelines
- Maintenance etc.

- Mantenanos stc.
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3.14 I Variable messaging signs

Variable message signs are signboards installed along roads that
can communicate several types of information such as:

«  Hazardous weather conditions such as wind, wet pavement
etc.

«  Traffic incidents or events such as acadents, vehicle
breakdowns in lanes, construction work or slowdowns

. Directional information such as travel time required to reach
point of interest

+  Safety-related messages such as reminder to not text and
drive

«  Mon-traffic related public messages such as missing person
alerts and even fuel price comparisons

These signs should meet all the conditions, provisions, critena
required by RTAS DM and current by-laws including the following
points:

Type of road
« Permitted onall roads

Digital guidelines

« The transtion time required for change of message must be as
per guidelines defined for digital 04 signs

» Thedizplay must be completely static from its first appearance
to the cormmencement of a change to anather display

»  The sign must not contain any scrolling messags

IMumination

« ReferSecton 2.4 3 forillumington guidelines

Additional guidelines

« Any devigtions to the standard sizing/ positioning/digital
specfication {static/ animated/ video) of the asset must have an
exceptional approval from the technical committee appointed by
RTAS DM {refer appendix B for guidelines for seeking exceptional
approval)

Health and safety
+ Must be able to withstand forces, such as wind loading

»  Must adhere to the following Health and Safety regulations
(Refer Section £ for addibional details)

LS 1
- (1=nera. Health and Safety quidslines
- Construction equiprment

- Electrical works

- Utlities

- Specfic construction requirerments

- Operationz! guidelines

- Maintenance etc.

3.15 IMuving signs and mobile OA signs

Maving signs are signboards affixed on a vehicle and display static
advertisements. Mobile OA signs are displayed on vehicles of any
kind.

These signs should meet all the conditions, provisions, critena
required by RTAY DM and current by-laws including the following
points;

HwingEiEns

Type of road
« Permitted onall roads

Digital guidelines
» The display must be completely static fromits first appearance
to the commencement of a change to another display

+ Thednver showld not be exposed to mors than one message in
the period of exposure, during normal driving conditions

Position and sizing
« Referto Section 347, mobile and transit advertisements for
position and sizing of the vanable messaging signs onvehicles

Illumination
» ReferSection 2.4 3 for llumination guidelines

Additional guidelines

»  Any deviations to the standard sizing/ positioning/digital
specification (skatic/ animated video) of the asset must have an
exceptions! approval from the technical comméttee appointed by
RTAS DM (refer appendix B for guidelines for sesking exceptional
approval]

Health and safety
+  Mustbe able towithstand foroes, such as wind loading
»  Mustadhere to the following Heslth and Safety reguiations
([Refer Section £ for additional details):
- QenesrslHeslth and Safety guidelines
- Construction equiprment
- Electncal works
- Utilities
- Spedfic construchion requirements
- Operationsl guigelines
- Mairtenznos =tc

Mobile OA signs:

+  Mobile OA sign is defined as any vehicls or other mobile objsct
on any highway for the primary purpose of display advertising.
All rnobsle OA signs require the permission of RTA. The vehicle
or object cannaot be parked in public parking areas or parked on
private land facing traffic without the express permission of KTA

« Al advertisements on vehicle shall be permitted subject to
approval from FTAS DM, a5 applicable. However, permission
iz not reguired for any vehicle which displays an advertisement
or business identification of its owner, as long as such wehicle is
engaged in the usual business or regular work of the owner, and
niok used merely for displaying advertisements
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Position and sizing Health and safety

+ RefertoSection 347, mobile and transit advertisements for +  Mustbe able towithstand foroes, such as wind loading
position and sizing of mobile G4 signs } . i .
= s < «  Mustadhere to the following Heslth and Safety reguiations
o (Refer Section £ for additional details):
Mumination

G = Fechr uadieli
i R S s e e i - QenesrslHeslth and Safety guidelines
«»  Refer Section 2.4.3 forillumination guidelines o =

- Construction eguiprment

Additional guidelines - Electncal works
» Any deviations to the standard sizing/ positoning/digital - Utlities
spedification static/ animated/ video) of the asset rust have an - Specific construction requirements

exceptional approval from the technical comrnittee appaointed by
RTAS DM (refer appendix B for guidelines for sesking exceptional
approval)

- Operationsl guigelines
- Martenanoe 2t

3.16 I Video and animated electronic signs
Video and animated signs are permissible on pedestnian and pilot

areas only and shall be cutside the cone of vision on motorable

roads. Refer Section 2.4 for guidelines on digital OA signs. Amy

deviations to this guideline must have an exceptional approval

from the technical committee appointed by RTAS DM. Refer

appendix B for guidelines for seeking exceptional approval.

These signs should meet all the conditions, provisions, critena
required by RTAS DM and current by-laws including the following
points:

The electronic or digits! outdoor signboard is 2 display screen that
is operated with an electronic/ digital technology, as it displays
zdvertizements and messagss and they are of two types:

. Fed, the one that displays static digital ressages orimages in
succession and the message changss after a perod of time
«  Animated, which is charactenzed by displaying video messages
&nd contains texts and GIFs with specal effects
Toavaid installing electronic or digital 04 sign inpotentially
dangerous locations, the following sites are prohibited:
o Arzzzwhers biack spots are located Cﬁg
{ 5 o 5 " - —_— —
. Locations near vertscal and honzontal cumves and tums,
entrances and exits at ramps, mtersections and road junctions Vertical Curves

«  (hanging speeds and the frequency of shifts from one lane to

another | . /

+  Thepresence of pedestrian crossing points U
i B Ramp Exit

. Locations near work zones for road and infrastructure projec

Ramp Entrance

Black spots
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The following diagram shiows the minimum distance [decision sight distance) required for placing an electronic screen signboard at a
pedestrian crossing:
Representation of the line of sight of the driver

DOriver starts b read sign
&5 i
Dist. traveldled ob=arving
0F SCanning sign Dist. fravelled while reading the legend 5 Cotd
231
I
Legibiity distance (L)
B - Limif of comfortable Reld of vision S - Laieral offset to centre of sign. se height
- 10P herizontally for sade mounied signs abowe driver eye for overhead signs
- 5" vertically for sign mounted overhead

Technical parameters of animated electronic/ digital signboard

Message category Mumber of advertising messages
«  Animated messages with advertising content + Repetition is permissitle; however, number of animated
advertising messages of different content shall be at the
. i - ; ERE B ol
Permitted duration for the advertising message discretion of RTA/ DM, 25 zpolicanie

«  Duration of the amimated message shall be az perthe discretion

of the higher committes Colors

« White backgrounds should be avoided, traffic lights and

Permitted time to transition from one advertising message to emengency colors are notio be used

another

+ One second according to the cumrent consolidated cutdoar Type of r_uads _
advertising directory »  Permitted on pedestrian areas only

Cascading frames for advertising messages Default design

» (onseoutive messages, which are an advertizing story that ¢ Inthe event of atechnical glitch, the existing advertising
attracts the attention of road users are not permitted message must be frozen
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Spacing between signboards

+ Sparing between any two digital 04 signs will be similarto
respective corventionzl [mon-digital) 04 signs. Plesss refer
buffer gusdelines from s=ction 2.2 2 for details

Iumination

«  ReferSectbon 2.4 3 for illumination guidelnes

Additional guidelines

»  Any deviabions to the standard sizing, posiboning/digital
specification {static/ anirnated/ viden) of the asset must have an
exceptional approval from the technical committee appointed by
FTAS DM (refer apoendix B for guidelines for sesking exceptional
approval)

Health and safety
»  Mustwithstand forces, such as wind loading
«  Must adher= to the following Health and Safety requlations
(Refer Section £ for additonal details):
- (aenersl Health and Safety quidelines
- {onstruction equipment
- Elecrical works
- Udlities
- Spedific construction requirements
- Operationz! guidelines
- Maintenance stc.

Tachnical parameters of static electronic/ digital
signboard

Message category

« Stabic messages with advertising content

Permitted duration for the advertising message

«  Duration of the message must be at least 10 seconds

Permitted time to transition from one advertising message to
another

» One second according to the current consolidated outdoor
advertising directony

Cascading frames for advertising messages
« Consecutive messages, which are an advertizing stony that
attracts the attention of road users are not permitted

Wumber of advertising messages

« Repetiion is permissible, however, the number of fixed
advertising messages of different cantent should not exceed 8
per day

Colors

+ White backgrounds should be avoided, traffic lights and
emergency colors are not to be used

Type of roads

-

« Average speed on the road should not exceed 140kmoh

Default design

+ Inthe event of a technical glitch, the existing advertising
messags must be frozen

Distance of the signboard

» Theareaof the signboard should be proportional to the street
speed and the vision of the driver with the required distance to
se2e and read the signboard [oritical zone - driver’s vision]

Spacing between signboards

« Spacing bebween any two digital QA signs will be similar to
respectve conventional (non-digtal] 04 signs. Flease refer
buffer guidelines from Section 2. 2.2 for details

Illumination
+ ReferSedion 2.4 3 for flumination guidelines

Additional guidelines

« Any deviations bo the standard sizing! positioning/digital
specification {stkatic animated/ video) of the azset must have an
exceptional approval from the technical committee appointed by
RTAS DM (refer appendix B for guidelines for sesking exceptional
approval)

Health and safety
+  Must be able towithstand faross, such as wind loading
+ Mustadhers to the following Heslth and Safety regulations
(Refer Section £ for additiona! details):
- enersl Health and Safety guidelines
- Construction eguiprent
- Electrical works
- Utilities
- Spedific construchon requirements
- Operational guidelines

- Martenanoes =t

3.17 I Umbrellas
IF

Umbrellzs are an efficient form of advertisement where brands
print their logos and brand names on the umbrella which is used as
# shade outside multiple stores and eateries.

These signs should meet all the conditions, provisions, criteria
required by RTAY DM and current by-laws including the following
points:

Size

»  Minimum vertical cleaance: 2.5m

» Theheight of letters or shapes on any umbrella should comply
with the approval granted by RTAS DM, as applicable

Ilumination
« Mot permitted
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Puosition

+ Umbrela signs should be placed onthe
vertical curtainzs hung at the umbrella
edaes or on the vertical surfaczs of the
urnbrellas

Visuals

» Umbrellz signs should be in-lne with
the design of the building where the 04
sign is mounted

Additional guidelines

+ Any devigtions to the standard sizing/
positioning/digital specfication (static/
animat=d/ video) of the asset must
have an excentional aporoval from the
technical cornmittee appointad by RTAS
DM [refer appendix B for guidelines for
se2eking exceptionz! aporoval)

3.18 I Brand towers

Health and safety
+  Must be able towithstand forces, such
as wind loading

o Mustad to the following Health and

Must adhere to the following Healthan
Safety regulations (Refer section 4 for
additional details):
- Genersl Heslthano Safety

guidelines

- Corstruction equipment.
- Electrical works
- Utilides
- Specific construction requirements
- Cmperstional guidelines
- Maintenance etc.

= o =

g g Lnjuiy

The concept of the brand tower is to
hawve an instantly recognizable logo with
minimal information. This will allow the
brand tower to be placed in locations
where typical signage would not be
allowed due to traffic safety.

The brand tower should serve a dual
purpose, that of advertising a brand name,
while simultaneously acting as directional
signage guiding people to the location as
advertised on the structurz. Alternatively,
the brand tower can act as a platform to
promate a brand whilst providing general
directional signage and strest names.

These signs should meet all the
conditions, provisions, oriterna required by
RTAS DM and current by-laws including
the following points:

Spacing

+ Mot rore than one on & cormer or one
every 7omwhere no cormers exist

Size
«  Maxamumn height of tower: 10m
«  Maximurn width of pale: 0.3m

«  Maamurnarea of sign; 2sqm

Mumination

»  Intermal illumination only (Refer Section
2.4 3 for illumination guidelines)

Mumber of signages
«  Maamurn 4, all on different axes

Additional guidelines

«  Any deviations to the standard sizing”
posibioning/digital specification (stabc’
animated/ videao) of the as=et must
have an exceptional approval fram the
technical comimitbes appointed by RTAS
DM [r=fer appendix B for guidgelines for
seeking exceptional approval

Health and safety
«  Must withstand forces, such as wind
loading

«  Mustaghere to the following Health and
Safety requlations (Refer Section £ for
additional details]:

- Dernersl Heslthand Safzty
guidelines

- Construction =quipment

- Electncal works

- Utilites

- Specific construction requirements

- Dperational guidelines

- Maintenance etc.

Madum T0m
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3.19 I Bicycle related advertising

The location for the advertising units will
be governed by the locations of the bike
racks, The locations of these bike racks
are determined by the functionality for
the bike scheme. The generzl rule and
the international l2ading practice isto
have the bike racks positioned between
300m to 500m apart throughout the
city. Examples of exact locations are

at interchanges of bike paths, outside
shopping malls and pedestrian precincts,
metro and bus stations and near beaches
and parks.

The advertising itself must be in close
procamity to the bike rack and must be
identifizble with the bike scheme. This is
to give the impression that the bike rack
and the advertising unit is one piece of
infrastructure.

These signs should meet all the
conditions, provisions, oriternia required by
FTAS DM and current by-laws including
the following points:

Permitted signage
+  Mupi

Bike rack spacing

my Sy
L EJurﬁ':uu'?I

Size
o 1.5mx 2 4m width x height)

Distance between the signage and bike
rack

+  Lessthan10m

Mumination

+  |Intermal illurnination anby {Refer section
2.4.3 for illumination guidelines)

Application method
« Digitally printed graphics

Digital guidelines

+  Sizz and spacing guidelines for non-
digital becycle related advertising will
#lso apply for digital bicycle related
adwvertising. Referto Section 2.4 for
guidelines on digitsl 04 signs

Additional guidelines

« Any devigtions to the standard sizing’
positionin | specification [static/
animated/ video| of the azset must
have an exceptional approval frorn the

technical cornmittee appointad by KTAS

DM [refer appendix B for guidelines for
sesking exceptionz! aporoval)

Health and safety

+  Must comply with guidelines and specifications defined for mupis [Refer Section 37)

«  Must not negatively affect pedestrian flow

«  Mustwithstand forces, such as wind loading

«  Must aghere tothe following Health and Safety regulations (Refer Section < for additional

details):

- Zenersl Heslthand Safety guidsliness
- Construction =quipment

- Electncalworks

- Utilites

- Specific construction requirements

- Dperational guidelines

- Manmtenanos efo

Madrum g 4m

Bike Rack

Mzdmum 1.5m

werp
14 BeEg

3.20 I Footpaths and running tracks

Signage on footpaths is limited to free-standing units {(FSU) only. FSUs should be placed
alternately whersver possible on either side of the footpath.

These signs should meet all the conditions, provisions, criteria required by RTA and current

by-laws includimg the following points:

Permitted signage
o Mupi

Spacing between two FSUs

« Morethan100m

Size

«  1.5m x 2.4rn {width x height)

Distance between the signage and footpath
« More than 0.5m
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Iumination

+ Intermal illurnination onby {Refer section 24,3 for illurmination
guidelines)

Application method
« Digitally printed graghics

- Construction eguipment

- Electrical works

- Utilities

- Specific construchion requirements

- Operationzal guidelines

- Mantenznos s
Digital guidelines
+ Size and spacing guidelines for non-digital footpaths and running
tracks will also apply for digital footpaths and nunning tracks.
Refer to Section 2.4 for guidelines on digital OA signs
Maximum 1.5m
Additional guidelines ;
« Any devigtions to the standard sizing/ positioning/digital
specfication {static/ animated, viden) of the asset must have an
exceptional approval from the technical committes appointed by
RTAS DM [refer apoendix B for guidelines for seeking exceptional -
approval) 5
g
£
Health and safety a
»  Must cornply with gusdelines and specfications defined for mupis -
(ReferSection 37) .
: 5 EE 3=
+  Must not negatively affect pedestran flow e
1 1
»  Mustwithstand forces, such as wind loading S :
»  Must adhere to the following Health and Safety regulations
(Refer Section £ for additonal details):
- (Qsnersl Heslth and Safety guicelines
221 I Parking meters
A parking meter is a device used to collect money in exchange for Illumination

the right to park a vehicle in a particular place for a limited amount
of time. Parking meters can be used for advertising by installing
mupis around them.

+  The location of parking meter advertisement will be
predetermined by the locations of the parking meters

«  Vanous alternatives exist with regards to the type of
advertizing display chosen and their prooamity to the parking
meter

These signs should meet all the conditions, provisions, criteria
required by RTAS DM and current by-laws including the following
points:

Permitted signage

«  Mupi

Size
«  1.5m x 2.4m (wadth x height)

Distance between the signage and footpath
+ LessthanIm

Intemal illurnination onby (Refer section 2.4.3 for illumination
guidelines)

Application method

Digitally printed graphics

Digital guidelines

Size and spacing guidelines for non-digital parking meters will
also apply for digita! parking rmeters. Referto Section 2.4 for
guidelines on digital C& signs

Additional guidelines

Anwy geviations to the standard sizing/ positioning/digital
specification {static/ animated/ video] of the asset must have an
exceptional approval from the technical committee appointed by
RTAS DM (refer appendix B for guidelines for seeking excephional
approval)

Health and safety

Must cornply with guidelines and specfications d=fined for mupis
(Fefer Section 31)
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«  Must not negatively affect pedestnan
flow

«  Must withstand forces, such as wind
loading

. ust adhers to the following Health an
Must adh he fol g Health and
Safety regulations [Refer Section 4 for
additonal details):
- Qenerd Health and Safety

guidelines

- {Construction equipment
-  Electrical works
- Utilities
- Specfic construchion requiremnents
- Operstionzl guidelines
- Maintenance stc.

322 I Entrance gantry
|

Entrance gantry means an advertisement
board foced on an overhead structure,

usually spanning across the road. Entrance

gantry must be installed to define an area.
The entrance gantry will introduce an area
s shown in the image below. As shown
the entrance gantry would be placed
between Abu Dhabi and Dubai assisting
motornst by providing directional signage.

These signs should meet all the
conditions, pravisions, criternia required by
RTAS DM and current by-laws including
the following points:

Gantry mounted unit
« Specfications to be determined on a
cEz=-T0-C3ss hasis

Maximum coverage of advertising sign
+ |essthan 65 percent of the struchure

Architectural features
«  Adverbizing must not negatively affect
architectural design of the structure

Entrance sign

+ Should be more than 20 percent on
sach side of the structure. Canbe an
attachment to the structurs

Spacing
« Referspaong guidelines in Section 2

Mumination

»  Intermal illumination only (Refer Section
2.4 3 for illumination guidelines)

Magimum 1.5m

i
=
~
o
: i
E 3
=
2

wgi
LT

Additional guidelines

«  Any deviations to the standard sizing/ positioning/ dgtal specfication {static’ animated/
videa) of the asset must have an exceptional oproval from the technical committee
appointed by RTAS DM (refer appendix B for guidelines for seeking exceptional approval)

Health and safety
«  Mustwithstand forces, such as wind loading
«  Mustaghers tothe following Healthand Safety regulations {Refer Section 4 for additional
details):
- Dernersl Heslthand Safety guidzlines
- Corstruction equiprment,
- Electrical warks
- Utilites
- Specific construction requirements
- Operational guidelines
- Maintenancs sto

ADVERTISEMENT
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3.23 I Architectural feature

Architectural features are principally suited for high profile sites
where signage would not necessanly be permitted. Due to the
architectural elements of the design of the structure, it would be
difficult to incorporate some element of advertising in standard
signages, hence, this format offers an alternative solution to
placing structures and generating income.,

A fundamental principal of this type of feature is to present an
interesting structure that enhances the visual landscape of the

city.

The design of these architectural features should be determined
via design competitions, Unsolicited proposals can also be
considered: however, the understanding is that these architectural
features are to be exceptional structures, designed for exclusive
locations such as interchanges, landscapes areas etr.

These signs should meet all the conditions, provisions, criteria
required by RTAS DM and current by-laws including the following
points:

Installation
+  Aszezzadoncass-fo-cEss bEsis

Architectural feature

«  Advertisernent must not negatively affect architectural design of
the feature

Iumination
+  Aszezzadoncass-fo-cEss bEsis

» ReferSechon 2.4.3 for illumination guidelnes

Duration
«  Thefeature 3z well 35 the acvertisement must reman
unchanged far a minimnuem penod of 1year

3.24 I Permanent display location

This facility allows advertisers to display their product for shorter
periods of time in high profile and predetermined locations. The
permanent display location consists of a permanent structure
where advertisers have an opportunity to display producti{s)

over a relatively short period im a2 controlled environment. The
advantage of such locations is that advertisers can place their
product(s) within a controlled emaronment, as opposed to having
to construct semi-permanent structures to house shart term
displays.

Examples of appropriate displays would be a car parked in the
location over the peniad of the car showy, or a fumniture retailer
installing display of products to create awareness, The permanent
nature of the site will familianze people with its exastence
allowing for the content to change relatively quickly in high
profile, high value location whilst ensuring traffic safety.

These signs should meet all the conditions, prowvisions, criteria
required by RTAS DM and current by-laws including the following
points:

Proocimity to other architectural features

« Mot rmore than one advertisement should be visible at any point
E80F view] gt the same tirme. However, under exceptional cases
the installation can be permitted provided the structurs relies
on SEVErE. s2parates Darts 23 part of the design, making up the
completed architectural feature. However, these parts may not
ne placed in s=parste locations mare than 100m apart

+ Mot more than 1archibectural feature’ 25 sgkm

Digital guidelines
+  Digitzlgudslines snall be 3s52532d on & case-10-0ase basis

« ReferSection 2.4 for quidelines on digital OA signs

Additional guidelines

«  Amy devishions to the standard sizing/ postioning/digital
specification (static/ animated/ video] of the assst must have an
exceptions! approval from the technical committee appointed by
RTAY DM (refer appendix B for guidelines for seeking exceptional
approval)

Health and safety
«  Mustnot negatively affect pedestnany traffic flow
«  Mustwithstand forces, such as wind loading
+ Mustadhers to the following Heslth and Safety regulations
(Refer Section £ for additions! details):
- Oeners. Health and Safety guidelines
- Construction eguipment
- Electrical works
- Utilities
- Specific construchion requirements
- Operational guidelines

- Maintenance i

Installation
o Azzeszad onz cass-to-case basis

Ilumination
o Azzeszad onz cass-to-case basis

+ ReferSedion 2.4 3 for flumination guidelines

Duration
+ Ranging bebween 2 weeks -1 month

Proxcimity to other permanent display location

+ Mot rore than one should be visible 2t any point (3607 view) at
the same time unless the installation relies on several sepaste
parts which is & part of the overall design. These parts may not
e placed in s=parste locations mare than 100m apart

« Mot rnore than 1 location per 25 sgkm

DUBAI OUT OF HOME
ADYERTIZING MANUAL - EDITION NO. 2 | 2024



Digital guidelines
«  [igiz guidelnes assessec on 3 c3ss-to-cass bass

«  ReferSection 2.4 for guidelines on digital O& signs

Additional guidelines
« Any devigtions to the standard sizing/ positioning/digital
specfication {static/ animated, viden) of the asset must have an

exceptional approval from the technical committes appointed by
RTAS DM [refer apoendix B for guidelines for seeking exceptional
approval)

Health and safety
»  Must not negatively affect pedestnan or traffic flow

3.25 I Temporary display location
f

Temparary display locations will be predetermined and considered
as prominent, high value sites, This will allow advertizers to
display advertising for mid-term periods with the use of different
types of displays from standard advertising.

These signs should meet all the conditions, provisions, critena
required by RTAS DM and current by-laws including the following
points:

Installation

o Azzezzedoncase-to-czse basis

Mumination
o AszeszadonE case-To-case basis

« ReferSection 2.4 3 for illuminaton guidelines

Duration
« Imnonth-Tyear

Proacimity to other display locations

« Mot rnore than one sign should be visible at any point (3602
vigw] &t the same tme uniess the instalaton reliss on several
separste parts which is a part of the overall design. These parts
rmay not be placed in separate locabons more than 100m apart

« Mot rnore than 1 temporary display location per 25sg km

3.26 I New jersey barriers

A lersey barrier, Jersey wall, or Jersey bump is a medular concrete
aor plastic barmer installed/ placed to separate lanes of traffic.

Mew jersey barmers are found extensively along the road networks
aof Dubai. The oppartunity here exists in branding and not
advertizing goods or services. Brands/ logos may be attached to
the face of the new jersey bamers to create brand awareness,

»  Mustwithstand forces, such as wind loading
«  Mustadhers to the following Health and Safety regulations
(Refer Section £ for additional details):
- Oeners. Hezthend Safety guicslines
- Construction equiprent
- Electrical works
- Utlities
- Specific construcbon requirements
- Operational guidelines
- Maintenance stc.

Digital guidelines

« Digitglgucelines asseszec ona case-to-case basis

« ReferSecion 2.4 for guidelines on digital O4 signs

Additional guidelines
Ay deviahions to the standard sizing/ positioning/digital
specification (static/ animated/ videa) of the ass=t must have an
exceptions! approval from the technical committee appointed by
RTAS DM (refer appendix B for guidelines for sesking exceptional
approval)

Health and safety
»  Mustnot negatively affect pedestrian or traffic flow
«  Mustwithstand forces, such as wind loading
+  Must adhers to the following Health and Safety regulations
([Refer Section £ for additiona! details):
- Qenergl Hesgth and Safety guicelines
- Construction eguiprment
-  Electrical works
- Utilities
- Specific construchion requirements
- Operatiocnzl guidelines

- Mantenanos et

These signs should meet all the conditions, provisions, critena
required by RTAY DM and current by-laws including the following
points;

Advertising
« Brand names/ logos are only permitted on new jersey bamiers
i.2., no comventional advertising is 2llowed
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Maximum coverage of advertising sign Additional guidelines

+ 25 penent of each side of the struchurs « Any deviations bo the standard sizing/ positicning./digital
specihcabion {static/ animated/ videa] of the asset must have an
lumination exceptions! approval from the technical committee appointzd by
. Prohibited RTAS DM (refer appendix B for guidelines for sesking exceptional
approval)
Positioning of advertising sign
» Onthe centre of each side biselil Bt =afoty ; y ;
+ Mustadhers to the following Heslth and Safety regulations
Sequence [Refer Section 4 for additional details):
«  Every altemate new jersey bamer in a2 contnuous line canbe - General Health and Safety guidelines
used for branding - Construction eguipment

- Electncal works
- Utilities

Maximum number of barriers

+ Mo lmit on maximumm number of barrers that can be utlizedina e i .
- Specific construchon requirements

continuous sequence
- Operationzal guidelines
Distance between two branded new jersey barners (lineal) 1.e., - Martenznos =t
different brand or logo

«  More than 50m

EEF NN NN AN EN NN NN N NAN NN RN NNN

ADVERTISEMENT

327 I Flowerpot flags

/

specially designed growing pots can be used as permanent Duration

features to improvise signature locations from an aesthetic «  Rarging betwesn 2 weeks - 2 rnanths
perspective. Special events such as the Dubai shopping festival
wiuld utilize the spaces for short term promotional advertising
through the addition of temporary flags.

Growing box
« Expossd growing area must be at least 15 percent of total

These signs chould meet all the conditions, provisions, criteria surface area of the unit

required by RTAS DM and current by-laws including the following

points: Use and purpose

si +  Only permnitted for the display of public messages or the
ize

promobion of an evernit
« Refertoguidelines for flags (Section 3.9)

Additional guidelines
Ilumination « Any devistions to the standand sizing/ positioning/digital
+ Prohibited specification (static/ animated/ videa| of the asset must have an

exceptions! approval from the technical committee appointed by
RTAY DM (refer appendix B for guidelines for seeking exceptional
approval)
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Health and safety
+  Must not negatively affect pedestran flow
»  Must withstand forces, such as wind loading
+ Must adher= to Health and Safety regulations like (Riefer Section

4 for additional details):

- Qenerd Health and Safety guicelines

- (onstruction equiprment

- Electrical works

- Utlities

- Specific construction requirements

- Operationz! guidelines

- Maintenance etc.

Madimum 1m

3.28 I Public art

The term public art refers to works of art in any media that
has been planned and executed with the specific intention of
being sited or staged in the public domain, usually outside and
accessible to all.

Public art can’t be restricted to particular locations. However,
locations showing high public interest, pedestrian as well as
vehicular traffic, are usually considered potential public art
location.

These signs should meet all the conditions, provisions, and criteria
required by RTAY DM and current by-laws including the following
points:

Installation

«  Azzezzac oncase-io-case Dasis

Ilumination
«  Aszezzad oncase-io-case basis

» ReferSection 2.£.3 for #lumination guidelines

Duration
»  Minirnum 1year

Positioning
+  Azzezzad oncase-io-cEse basis

Digital guidelines
« [Digitel gudslines asz=sseg oncass-to-cass basis

« ReferSection 2 £ for guidelines on digital OA signs

Additional guidelines

«  Amy devishions to the standard sizing/ postioning/digital
specification {static/ animated, videa] of the asset must have an
exceptions! approval from the technical committee appointed by
RTAY DM (refer appendix B for guidelines for seeking exceptional
approval)

Health and safety
«  Mustnot negatively affect pedestnan flow
«  Mustwithstand forces, such as wind loading
+  Mustadhers to Heslth and Safety regulations like [Refer Section

4 for additional details):

- Qenergl Hesgth and Safety guicelines

- Construction eguiprment

-  Electrical works

- Utilities

- Specific construchion requirements

- Operatiocnzl guidelines

- Mantenanos et
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3.29 I Vending machines

Vending machines line the sidewalks

of the streets. Advertisement usually
appears on the extenor of the units, In the
majonty of cases, the advertising is in the
form of 1st party advertisement, given
that the products advertisement are sold
via the vending machine,

Vending machines in the ROW should
form part of a public utility node, There
should be predetermined location for the
placement of vending machines. However,
this can be installed on new locations
subject to approvals.

These signs should meet all the
conditions, provisions, criteria required by
RTAS DM and current by-laws including
the following points:

Vending machine size
« Az pervending machine specs

Installation

« Whenvending machines are placed on
sidewalks, a rminimum (atersl clesrancs
for pedestrian rovernent shall be 2m

Iumination

+ |Intermal illurningtion anly {Refer Section
243 for illuménation guidelines)

Duration
«  Minimum 1year

Positioning

+ |npredetermined location or
altematively ccording to propaosals put
forward

Additional utility

« Vending machines in the ROW must
provide addibonal public utility such as
public inforrnation or navigation tools
such as rmaps other than their primany
function

Additional guidelines

« Any devigtions to the standard sizing’
positioning/digital specfication (static/
animat=d/ video] of the asset must
have an exceptional approval frorn the
technical cornmittee appointad by KTAS
DM [refer appendix B for guidelines for
sesking exceptionz! aporoval)

Health and safety
«  Must not negatively affect pedestran
flow

Must adhers to Health and Safety regulations like (Refer Section £ for addtional details):

- Denersl Heslthand Safety guidsliness
- Constructon equipment

- Electrical works

- Utilites

- Specific construction requirements

- Dperational guidelines

- Maintenance etc.

Umobstructed 2one
Minimum 2m

3.30 I Vending kiosks

vending kiosks add public utility in various forms, such as point of sale, space to rest,
ete, At the same time, they provide a platform on which advertisement can be installad.
Wending kiosks are suited to areas of high pedestrian traffic. Predetermined location
should be identified a5 acceptable sites for installing vending kiosks.

These signs should meet all the conditions, provisions, cntenia required by RTAS DM and
current by-laws including the following points:

o]

Lessthan12sgm

lumination

Referto illumination guidelines from Section 2.4.3

Maximum coverage of advertising sign

Leszs than 30 percent of surfacs area of kiosk

Positioning
In predetermined location or altematively according to proposals received

Distance between two vending kiosks

Minimurn 100m

Sign rnust be physically sttached to the kiosk and can’t protrude further than the structure
of the kaosk .2, 3 separate mupi flag or any other attachment is

prohibited
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Distance between vending laosk and
signal

L T

«  Minmum 100m

Duration

«  Minimum 5 years

Additional guidelines

+ Any devigtions to the standard sizing/
positioning/digital specfication (static/
animat=d/ video) of the asset must
have an excentional aporoval from the
technical cornmittee appointad by RTAS
DM [refer appendix B for guidelines for
se2eking exceptionz! aporoval)

Health and safety
«  Must not negatively affect pedestrian
flow

+  Must withstand forces, such as wind
loading

«  Must adhers to the following Health and
Safety regulations [Refer Section 4 for
additional details):
- Oenersl Health and Safety

guidelines

- {onstruction equipment
- Electrical works
- Utlities
- Specfic construction requirerments
- Operationz! guidelines
- Mairtenance st

3.31 I Commercial pylons

Commercial pylons are freestanding outdoor signs with either one or two poles for
support, They can have either aluminum or steel frame, with a message displayed on one
or both sides,

Petrol filling stations, car dealerships, showrooms, hospitals, commercial malls and shops
usually have their large signage in the ROW. Therefore, the spedfications and placement
aof these signs needs to be governed by the RTA signage guidelines.

Commercial pylons require permission from RTAS DM and should be assessed on a case-
to-rase basis. Filling stations are classified as per road type such as highways, artenal
roads and collectors.

Many filling stations have additional services and products offered from their sites i.e.,
ATM machines and fast-food outlets. Provisions need to be made to accommodate the
inclusion of advertisements accordingly.

These signs should meet all the conditions, provisions, critenia required by RTAS DM and
current by-laws including the following points:

Size
o TTESWEY
- Maximurn height: 25m
- Maximurnwidith: 3m
- Maximurn depth: 3m
o Arterial
- Maximurn height: 11
- Maximurn width: 3m
- Maximurn depth: 0.8m

«  Collector
- Maximurn height: 8m
- Maximurn wadth: 2m
- Maximurm depth: 0.6m

Arcess

+  Whers permnanent ladders or acozss points exist, provision miust be mads to ensure the
structure is not aocessible to any unauthorized personnel by placing bamiers in orderto
comply with health and safety standards

Illumination
« ReferSection 2.4.3 forillumination guidelines

Duration
+ Coincde withthe existence of the filling station on that site

Maximum coverage of advertising sign:

« Lessthan 80 percent of surface area of the total sbructure can be utilized for advertising,
out of which 50 percent must be used by the petroleumn cormpany for self~-branding and
promiction and the remainder can be used to promote other onsite senvices sudh as ATMs
or food outlets

Positioning

«  Maxirmum distance of (Jm from filling station canopy over the purnps, car dealsrships,
showrooms, hospitals, commercial malls and shops from the closest point of the canopy
tothe signage site. Where X =
- Highway100m
- Artenial 75m
- Collechor £0m
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Prooamity to other petrol filling stations
+ As perexisting regulstions governing filling stations .

Digital guidelines

+ Size and spacing guidelines for non-digital commercial pylans
will also apply for digital cormmercial pylons. Refer to Section 2.4

for gudelines on digital OA signs

Additional guidelines

\my deviations to the standard sizing) posiboning/digital
specification {static/ anirnated/ viden) of the asset must have an
exceptional approval from the technical committee appointed by
FTAS DM (refer apoendix B for guidelines for sesking exceptional
approval)

a

Health and safety

Must not negatiely affect pedestnan flow

Must withstand forces, such as wind loading

Must adhers to the following Heslth and Safety regulations
(Refer Section £ for additionz] details):

- enersl Health and Safety guidelines

- Construction eguiprent

- Electnical works

- Utlities

- Spedific construchon requirements

- Operational guidelines

- Martenanoes =t

Maamum 3m Mazimum 2m Mazimum 3m
i i i
E 5 ; =
a8 5 S 3 g
1 1 . T
T m T e T iom L
Arterial Road Collector Road Freeway

3.32 I Freestanding or within ROW or private lands

These are structures which are meant to enhance the aesthetics of
a particular area as well as provide a means for advertisement of
products.

These signs should meet all the conditions, provisions, critena
required by RTAS DM and current by-laws including the following
points:

Size

+ Should not be higher than 5m

Iumination
«  ReferSection 2.4 3 for illuminaton guidelines

Position

o Asseszedonz case-to-case basis

+ Shall b= placed st least B0m away from any other freestanding
signage on the same side of the road

Shall be placed at least 100m away from any other smisll formnat
dvertising signs

Signage and structure must have a distance of at least Sm from

the edgs of the roac

Must not obstruct view of drivers

Must not obstruct pedestrian movement

Visual / design

Al elevations of the signage shall be smartly designed and well
comcealed

Digital guidelines

Cigitzl gudelines assesz20 om 3 case-to-case basis

Refer Section 2.£ for guidelines on digital OA signs
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Additional guidelines

+ Any devistions to the standard sizing/ positioning/digital
specification {static’ animated! video) of the asset must have an
excephional approval from the technical commnittee appaointed by
RTAS DM (refer appendix B for guidelines for sesking exceptional
approval)

Health and safety
«  Must withstand forces, such as wind loading

»  Mustadhere to the following Heslth and Safety reguiations
(Refer Section £ for additional details):
- (enersl Health and Safety guidelines
- Construction equiprent
- Electncal works
- WUtilities
- Specific construchon requirements
- Operstional guidelines
- Mairtenznos =tc

3.33 I Roof top commercial - 3D letters on building

Roof top signs are any sign that are erected or placed on or above
any roof. parapet wall or the eaves of a building, but does not
include a sign painted on a roof of a building.

Roof top signs can have 3D letters affixed on them to help
navigate individuals towards the building.

These signs should meet all the conditions, provisions, criteria
required by RTAS DM and current by-laws including the following
points:

Hlumination

« ReferSection 2.4 3 for illumination guidelines

Health and safety

« 3D sign must be fixed safely and should meet Dubal Municipality
puilding department reguirement

+ Cleanfinishing and concealed structurs must be considersd in
fixing

«+  Fire extingusher must be provided at site

« Anyimportant electnca! equipment and transformer shall be
safely maintained and well concealed within the screenor
land=cape to comply with the reguirements of DEWA

«  Mustwithstand forces, such as wind loading
+ Mustadhere to the following Heslth and Safety regulations
[Refer Section £ for additional details):
- QenesrslHeslth and Safety guidelines
- Construction equiprent
- Electrical works
- Utlities

- Spedfic construchion requirements

- Operational guidelines
- Mantenanos et

3D LETTERS

3.34 I Roof top advertisement signboard on building

Foof top advertisements signs are signboards which are affixed
on the roof of a building. Such advertisements provide a larger
surface area to display advertisements,

These signs should meet all the conditions, provisions, critena
required by RTAS DM and current by-laws including the following
points:

Size
+ Total height of the signage shall not exce=d 173 of the building
height or up 1o 8m {whichever is smaller)

«  Length: Minimum clearance of 10 percent on each side of the
building should be maintained or 2m from each side of bullding

when fixing the board, whichever is greater

+ Signboard must be s=t aback at l=ast 1.5m from the edge of the
roof

+  The minimurm width of the bullding should be 20m in orderto
accommadate sutable 04 signs

Mumber of signages

« {One sign perrooftop is permitted and the subsequent rocftop
sign can be permitted only if the two rooftop signs are following
the spacing guidelines

IHumination

«  ReferSection 2.2 3 for flumination guidelines

Additional guidelines

«  Amy devishions to the standard sizing/ postioning/digital
speriftication {static animated/ video] of the asset must have an
exceptions! approval from the technical committee appointed by
RTAY DM (refer appendix B for guidelines for seeking exceptional
approval)
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=t be well concealed from all sides

+  Must withstand forces, such as wind loading

. '*’u_s'. dhere to the following Health and Safety regulations

K 2ag oLl >
additionzl detai

R=fer Sect

on 4 for

General Health and Safety guidelines

- Constructicn equipment

ek

ecincal works

Maimtenance 2t

143 of hor up io Bm
whichever s smaler

SIGNAGE

- 2mor 10 parcent of w

whichever ic greater

3.35 I Roof top/ Electronic signboard

Roof top/ Electronic signboards are signs that are affixed on the

roof of a building. These can be digital in nature and hence must
follow the mentioned safety guidelines thoroughly.

These signs should meet all the conditions, prowvisions, criteria
required by RTAS DM and current by-laws including the following
points:

Size

. in ceed 1/3 of the buillding

.
oY AT R, ELEES ol S ST R et

»  Signboand must be zet aback &t least 1.5m from the edge of the
roar

+  The minimurn width of the bu '_||'_"- should be 20min orderto

accommodate suitable

C& signs

Illumination

»  Thelevel of llumination must adjust accord “g toambient light
levels and color co isi:a"c-r'-.-{st' to illumnation guidelines
from Secton 2.4.3)

Mumber of signages

+  Maximum one sign can be installed on the same building

Digital guidelines

«  Only static meszages are permithed

« [Duration of the advertisement must be gt least 10 s=conds

. hetmet

e to change t 1=zecond

A signs

+ Referto Section 2.4 for guidelines on digita!

Additional gmdellnes

«  Any devi he standard sizing/ postioning -"fi-'ii'ai

specification (static/ animated/ video) of the must
exceptional e owal from the t-::-'l"'u-h.aI oommittes appointed by
RTAY DM (refer appendix B for guidelin ss=king exceptional
approval)

have an

esfors
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Health and safety
+ Th=board must have

mErtenance

& static view during the perodic

« Anyimpaortant electrcs! equipment and transformer shallbe
rmaintained and well concesled within the screen or landzcape to
comply with the requirerments of DEWA

«+  Fire extingusher must be provided at site

»  Signboard structure must be well conceal

«  Mustwi

thstand forces, such as wind loading

»  Mustadhere to the following Heslth and Safety reguiations
(Refer Section £ for additions! details):

- (enersl Health and Safety guidelines

- Electncal works

- WUtilities

- Specific construchon requirements
- Operstional guidelines

- Mairtenznos =tc

143 of h or up to Bm
whichever & smalar

SIGNAGE

« 2m or 10 percent of w
whichever is grester

3.35[ Wall banner - Commercial

Wall banner is a focture of a banner on an existing, permanent
structure for the purpose of advertising.

Fixing wall banners {sign board) is prohibited an the same building
facade with an existing roof top sign. Advertisement on wall
facade must be smartly designed and placed to reflect excellent
aesthetic aspect and neon illumination as desirable.

These signs should meet all the conditions, provisions, critena
required by RTAS DM and current by-laws including the following
points:

Size

+ Theheight of the banner should be 143 the height of the facade
or 15 mwhicheveris larger, and the width of the banner should
be up to 2¢3 the width of the facade or 30 mwhicheveris larger.

« Aszpectrabio of (1:2) to be maintained

+ Standard arez of wall banner tio be 450 =g m.

«  Must not project more than O.30m from the wall
Number of signages

. ore than one advertisernent sign board is prohibited on the
same building facade

«  More than one advertisernent sign may be placsd onwalls for
malls, business centres, academic buildings or any other building
that is considered 3= non-residential, and it should complement

da
the architectural features of the build

+ Mone than one content per sign

o Aszet i crtena will be zoplicable

Ilumination

» Refertoillemination gudelines from Section 2.4.3

Digital guidelines

+ Size and spacing guidelines for non-digital wall banners will also
apply for digital wall banners. Refer Section 2.4 for guidelines an
digital O =igns

Additional guidelines
«  Cut-outs are permnitted provided that they do not extend beyvond
20 percent of the height and width specified inthe manual

« Amy deviations to the standard sizing/ positioning/digital
speriftication {static animated/ video] of the asset must have an
exceptions! approval from the technical committee appointed by
RTAY DM (refer appendix B for guidelines for seeking exceptional
approval)
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Health and safety
+  Must observe all the treffic safety precautions throughout
installation and remonal
«  Must not obscurs or block a balcomy, or a window, or amy opening
designed for the purpose of lighting orventiaton.
»  Must withstand forces, such as wind loading
«  Must adhere to the following Health and Safety regulabons
(Refer Section £ for addional details):
- {aenersl Health and Safety quidelines
- Construction equiprent
- Electrical works
- Utilities
- Spedific construction requirements
- Operstiona! guide
- Maintenance etc.

3.37 I Building wrap

Building \I'I.'raps are structures, fitures that cover buildings under
construction totally or partially.

Any form of advertisement is not permitted on buildings under
construction. The use of the wraps must be restricted only to cover
the building structure or showcase the image of the upcoming
structure (when fully constructed).

These signs should meet all the conditions, provisions, criteria
required by RTAS DM and current by-laws including the following
points:

Size

+  Jobedetermined on cass-to-case basis 33 per the sizz ofthe
building)

Additional guidelines

«  Any dewviations to the standard sizng/’ postioning /digital
specifcation (static/ animated/ video) of the asset must have an
exceptional spproval from the technical commmities appointed by

RTAS DM [refer appendix B for guidelines for seeking exceptiona!
approval)

3.38 I Company/ building name/ logo

Builders/ developers can place their names om buildings for
advertisement purposes basis compliance with the below
specified guidelines.

Size

+ Thelayout of the signage should be in hornizontal formnat
«  Smoc10m™ for over 20 storey buildings

« drmox8mfor 10 to 20 storey buildings

« 3 x Bm for under 10 storey buildings

» Minimum dirmensions: 1.5m % 3m

«  Aspect mtio of 1:2 (height x width) to be maintained

«  Must not project more than O 30m from the wall

Mote: “Siz=s are menToned in haight xwidth format

23 xwor 30m,
whichever is larger
3
W
Health and safety

« Thesignmust always be maintained inan acceptable condition
+  Mustobserve all the traffic safety precautions throughout
mnstallation and removal
»  Mustwithstand forces, such as wind loading
«  Mustadhers to the following Health and Safety regulations
(Refer Section £ for additional details):
- QenerglHeslth and Safety guidelines
- Construction equiprent
- Electrical works
- Utlities
- Specific construction reguirements
- Operstional guidelines
- Maintenance stc.

Position
« Signage must be mounted on the top of the buillding

Mumber of signages
« Restricted to one sign per facade

Illumination

» Refertoillemination gudelines from Section 2.4
Digital guidelines

» ReferSection 2.£ for guidelines on digital A signs
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Additional guidelines Health and safety

+ The signage should have individually wall mounted and face +  Must observe all the traffic safety precautions throughout
illuminated letters and or logos fixed directly to the facade of the nstallation and removal
building

+  Must not obsoure or Block a balcomy, or a window, or amy opening
+  Sionage should be well-designed and should integrate with the desigred for the purpose of lighting or ventilation
building arnchitecture «  Mustwithstand forces, such as wind loading
»  Any devistions to the standard sizing/ positioning/digital «» Mustadhers to the following Health and Safety regulations
specification {static/ animated/ viden) of the asset must have an Bafer Saction £ for2cditionz| detailz)
exceptional approval from the technical cormmittes appointed by ' :

-~ 1 r =8 I
G g kil , g - Oeners. Hezthend Safety guicslines
RTAS DM (refer appendix B for guidelines for seeking exceptional =

zpprovzl] - Construction eguiprment
G : : . - Electncal works
«  Abuilding can either have developer name or advertiserment s
(Wall Banner, Sticker, Roof top, =tc) but not both at the same - Utllities
time - Specific construcbon requirements

- Operational guide
- Mantenanos =tc

+20 st 10 to 20 st -i0st

3.39 I Films or Stickers on buildings

Films or Stickers on buildings are advertisement stickers that are Mumber of signages

stuck on the structure of the building. »  Maore than one advertisement sticker is prohibited on the same

These signs should meet all the conditions, provisions, critena cullsing facads

required by RTA/ DM/ DET and current by-laws including the » More than one advertisement sign may be placed on walls for
following points: malls, business centres, academic buildings or any other bulding
that is conzidered a5 non-residential, and it should complement
the architectural features of the building

Size

» The height of the sticker should be 1/3 the height of the facade . s
and the width of the sticker should be up to 2/3 the width of the «  Merzthanone content per sticker iz prohibited
facade

+  Aszet micrtena will be zoplicsble
« Standard arez of sticker should be betwesn 400 sgmto 600 5g
m {up to 30% of the facade area) Iumination
«  Refertaillumination guidelines from Section 2.4.3
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Additional guidelines - Specific construchion requirements
»  Any deviabions to the standard sizing, posiboning/digital - Opemational guids
specification {static/ anirnated/ viden) of the asset must have an
exceptional approval from the technical committee appointed by
FTAS DM (refer apoendix B for guidelines for sesking exceptional

- Marteranoz et

approval)
Health and safety
»  Must observe all the traffic safety precautions throughout Hiaw

installation and remaonal

«  Must not obscure or block a balcony, or a window, or any coening
designed for the purpose of lighting orventilation

»  Must withstand forces, such as wind loading - STICKER 13xh

«  Must adhere to the following Health and Safety regulabons
(Refer Section £ for addional details):

- Oenerd Health and Safety guicsines

- {onstruction eguipment
- Utlities =

3.40 I Flush wall signage - Shop Front

Business signs affixed on shop fronts are known as flush wall «  Only one logo permitted per shop signage which should be

signages. These signs camy the name and logo of the business, placed on the left side of the signboard

These signs should meet all the conditions, provisions, criteria it R R i e s e s

required by RTAS DM/ DET and current by-laws including the ' ﬁ_r':f 'ame and the logo of the pusiness sNou.d be permiied

following points: LNy

MNumber of permissible signs Aesthetics

+  Mumber of commercis signboards is iméted to only one pertype. * Signages showld have clear typography and uniforn cleammnce
Iparallel or projected) for each commercial activity and as per between signage content and edges

n ror Taca it T st s : - :
urnoer of facades oLtiooking the street »  Minimum clearance between signage content and edges should

) be 0dm (10cm)
Size
+ Thesbe oolors and graphics of the signs must blend
harmmoniously into the surmounding landscape with the front and
«  Width: up to store width (10 percent on each side shouwld be left facads of the building

blank)

« He=ight: uptoim

+ Use of sub-fascia: Installation of sub-fasca to be permitted
provided the sign and the letters do not project out more than
srast defined specifications

+ Projection: upto 0.3m

i

+ Size of the signage is uniform across the block

«  |Inonderto mantain uniformit
frorts not permitted

L sticking rnenus to shop windows/
Mumination

+ Lighting to be limited to advertisement element {logos and

words) and not the full width of the fasca Digital guidelines
+  Level ofillumination to be detemmined basis size of the signags + Size and spacing guidelines for non-digital shop front signages

fzone will also apply for digi ta_E'm:up front signages. Refer Section 2.4
«  Timings for switching on to be linked to street light timings and forguidelines on

switching off to be linked to store closure timing « [igital signages are pemnitted for shop front provided they are
»  Restrictions: Meon flashing, blinking, animated signages should stafic in nature

be prohibited as they pose threat to safeby of pedestrians and » o

atorists Additional guidelines

o o « Any devistions bo the standard sizing! positicning/digital
+  ReferSechon 2

"'"EI:I" -.ah:nr 'static/ animated/ video] of the asset must have an
Content exceptional approval from the technical committee appointed
oy RTAS DM/ DET [refer appendi B for guidelines for seeking
exceptions! approval)

4 3 for illumination guidelines

« Contentwrithen in Arabic to be on the top side of the signboard
and the content written in English should be below the Ambic
language
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Health and safety

Minimum distance between the content

and the sxn edges should be 0.1m
i
i
10% § iM% | Madmum im
= SIGNAGE-"-§ | xeaai
[whichever i less)
= ]
Maximum
0.3m
L — —
CONTENT IN ARABIC
LOGD
CONTENT IN ENGLISH
OG0 e e RN Fr e
’7 E
: Lighting om the entire fascia Lighting lmited bo advertising clement (words)
L]
=
- -
= o
i -
.
- -
1 w R sz ERL
] |
Sipnz do not fit in the prowided archiectural Signs fit in the archilectural space and are

space. Hence blocking window uniionm along the sioees




S e Dhclvon e ltio pavlitied vt Dot -
/] /]
SIOHAGE Shop front signage Shop front signage Lt
; Diear typography and uniform clearance between Name in Arabic i given on the top and details other
One sign type per storz signage content and sdges Imn:m:ﬂ:pgn?minutznud

3.41 I Projected wall signage

Projected wall signages are additional
signs affixed on store fronts along with
flush wall signages. These are smallerin
size and are only supposed to carry the
name and logo of the business.

Thesea signs should meet all the
conditions, pravisions, criteria required
by RTAS DM DET and current by-laws
including the following points:

Mumber of permissible signs

«  Mumberof commercial signboards is
limited to only one for each commendal
activity and as per number of facades
outlooking the street

Size

«  Maximurn height: up to Tm

o Width: 0.5m

« Thickness:upto 00m

« Distance between wall and edge: 0.3m

«  Size of the signage is uniform across the
blocks strest

Content

«  The signags should display only the
name and the logo in English

Ilumination

« Lighting to be imited to advertisement
element (logos and words)

«  Levelof llumination to be detemined
basis size of the signags / zone (=xisting
guidelines onillumination to be retained)

« Timings for switching on to be linked to
street light timings and switching off to
be linked to store closure Bming

« Restrictions: Meon flashing, blinking,
animated signages should b= prohibited
as they pose threat to safety of
pedestrians and motonsts

» ReferSection 2.4 3 for llumination
guidelines

Digital guidelines

» Size and spacing guidelines for non-
digital project=d wall signages willalso
apoly for digital projected wall signages.
Refer to Section 2.4 forgudelines on
digital OA signs

+ Digital signages are permnithed for
projected wall provided they ars static
innature

Additional guidelines
«  Amy deviations to the standard sizing
postioning/digital specifhcation (static”

anirmated/ videno) of the asset maust

have an sxceptions! approval from the
technical committes appointed by RTAS
OM/ DET {refer appendin B for guidelines
for seeking exceptional approval]

Health and safety

Signage must fit within and complement

the architectural features of the building

and should not obscure amy window or

opening ar balcory

Must adhere to the following Health and

Safety regulstions (Riefer Section 4 for

additioral details):

- (ZeneralBeslth and Setety
guidelines

- Construction equipment

- Electrical works

- Utlites

- Specific construction requirements

- Operational guidelines

- Maintenance efc.

— .
8 =
< £
= E
o g
w

L]
03m 0.5m
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Mustiple signs for ane siore Lighting on the entire signage ane Excessive information on display
/] /] (/]
One sign type per store Lighting limited to advertising ekement Orily name and kogo on display

3.42 I Films or Stickers on glass facade on stores
!

Films or Stickers on glass facades on stores are advertisement stickers that are stuck on store front which also provide privacy.

These signs should meet all the conditions, prowvisions, criteria required by RTAS DM DET and current by-laws including the following

points:

Size [ aesthetics

» Stickers on glass to have a minimum transparency level of 50 percent

+ Size of the sticker should not exceed 50 pencent of the glass window area and 25 percent area from top and bottom each should be left
blank

» Exceptions to be determined by authonity {i.e., ladies” salon and supermnarkets may have more than 50 percent coverage of stickers on
glass window and transparency can be less than 50 percent (limited to black or white ting)

Content

+ Text: basic information pertaining to the store {name, timings, etc.)

« Oraphics: abstract

« |mages: approprizte images relevant to tyoe of senvice

Additional guidelines
+ Any devigtions to the standard sizing/ positoning/digital specfication (static/ animated’ video) of the asset must hawe an exceptional
approval from the technical commithee appointed by RTAS DM DET {refer appendix B for guidelines for seeking exceptionsl aporoval)
Health and safety
«  Must adhers to the following Health and Safety regulations (Refer Section £ for additions! details):
- Oenersl Health and Safety guicsines
- {Construction equipment
-  Electrical works
- Utilitiez
- Specfic construchion requiremnents
- Operstionzl guidelines
- Maintenance stc.
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Fitness and workout Fitness and worknut
-— 84
Visual clutler dus to excess information Prowides only basic information

@E 2

Fitness and workout Fitnes= and workout
Covers naarly S0 pament of the
Cirvers 1000 pencent of the glass facade glass facade

25 percent

STICKER

25 pancent

3.43 I Mobile and transit advertisement

Bus, tram and taxi adwertising has become increasingly popular
and clear guidelines are needed to control and balance the impact
of the advertising with their primary utility of providing public
tramsport. RTAYS DM, as applicable should regulate the operation
and application of signage displays on buses, trams and taxis by
applying some general leading practice critena.

Even in highly restrictive international outdoor advertising
markets, bus display regulations are relatively relaxed in their
application and must encourage innovation through creativity.
These cateria fall into 3 main categories:

+ Display and copy regulations
+ Operational regulations

+ Functionality and animation

Display regulations: Most bus media take the form of extemnal

self-adhesive vinyl displays applied to the bus body and windows.

These displays are usually packaged into distinct formats
and sizes. These displays are all targeted at other motornists,
commuters and pedestrians and have an impact on drivers,

Intermally focused: In addition to external advertising there are
internal displays such as LED / LCD screens, sticker applications,
floor graphics, ticket printed adwverts, roof graphics and seat
back displays all of which are targeted at the passengers. Kevto
regulating these types of display is balancing the needs of bus
users and their safety and privacy with the commercial impact of
adwvertising and its entertainment value.

These signs should meet all the conditions, provisions, critena
required by RTA and current by-laws including the following
points:

External guidelines

Bus advertising
The following types of advertising are encouraged in buses

«» Businterior advertising

» Headliners

« Bulkheads

« Tickets

+  Bus resr advertising

« LEDnside bus

Position

«  The front of buses shall be fres of aovertizemeants for eass

of recognition and the company logo may be kept on all the
rernaining sdzss. Flease refer the illustrations below for details

Visual/ density

«  Stickers should allow st least 40 percent see through and should
be protected frorn dirt, dust and rainwater by using optically dear
laminate

«  Mostickers shall be allowsd on the front windscreen and the
drivers” windows

«  Stickers should not be more than S0 percent of the glass panel
and the advertisements should not block the commuters” view

+ Forthe rear glass pansl, full coverage can be ghven provided that
the mandatory information of the vehicle is not concesled

Additional guidelines

«  Any deviations tothe stz iz
speofcation (static/ animated/ video) of the asset must have an
exceptional approval from the technical committee appointed by
RTAS DM [r=fer appendix B for guidelines for s2eking exceptional
aoproval)

Health and safety

«  Heavyadvertizerment fixtures should be thoroughly checked
especially in the event of severe impact, like in 3 collision. Also,
advertisament gimmicks should not be 1sed &s they cause
distractions to other drivers
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+  In~vehicle advertisements shall not obscurs the locabon of the Taxis

= enoy door o= trains - - : k= :
emergency door on buses and trains To preserve the professionalism and aesthetics of taxi signage in

e [tisthe responsibility of the operators to not compromise the Dubai, the following guidelines apply to the vehicle:
engineering and operational safety. RTA should be consulted for
specific approvals The following types of advertising are encouraged in taxi
+ Must adhers to the following Health and Safety regulations « I3xi intenior advertising
I Saction A for additonal detagc) 2 ik
|Refer Section £ for addbional details): . Tavitrurk acvertising
n ey i
- Genersl Health and Safety guidelines . i
e 1a »  Roof mounted advertising
- {onstruction equipment

- Bledrical works Position

- Utlities + Two-sided, each side of & shape that is longer aoross and shorter
- Spedific construction requirements m height, although not necessarly a rectangle

- Operational guidelines »  Taxis may only utilise the space as indicated in the diagram

- Maintenance et below

- Below the red line in the rear view
- Below the red lins in the side view

Visual / density

+ Moadvertsing should be visible in the front view in order to
presernve 3 standard ook aoross taxi companiss

« Mored colonng is permissible inthe rear view adjacent to the

ADVERTISEMENT brake lights for traffic safety reasons

0 - —
e « Any devigtions tothe standard sizing/ positioning/digital

bot
sperinication {static’ animated, video] of the asset must have an
exceptions! approval from the technical committee appointed by

Side RTAS DM (refer appendix B for guidelines for seeking exceptional
approval)

Operational guidelines: 2us shelter advertzing is coversd by

the operating contract and major concession protection policy, but
specific imitations for advertising includs the display of stickers on
the glass panel.

Most of the focus for these types of guidelines relate to the
aperation of the buses and the impact that signage applications may
hawve on passenger safety or driver operation. What needs tobe
clesry g=fined 'z the areas on the exiemsz. and infems. surtacss that
require scoess e, technicians, repars, safety systems for examole,
ernergency exits, radistor covers, driver access doars, public address
systems, etc. This varies by bus type and format. There are currently
18 bus types so each type will need 3 user operation manual and
acceptatle application. Side
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Advertisement on private/ commercial vehicles

ADVERTISEMENT

Table 44: Summary of advartisemant, contant and oparational guide

Type of vehicle Advertisement

Private wehicles Prohibited

&% for different typa of vahiclas

Orperational g

Mot Applicable

the terms and cond

s are resoonsible to thoroua
Is are responsiole to thol [ELELN |

Ickers can be pas

e e
1€ SUCKErE MUS

Wiharm Stz A
V¥ Nen pemorate

o
Cim
o

s pasied

"wiew and commub

EmMergency door

[

Lcoversge can be slowed provided sl the

ent nof ceyere imnact
Wi Il [t e h g R
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3.4111 Advertising agents

The agent and the operators shall be responsible for ensuning

that the advertisements adhere with BTA and DM guidelines.
Advertizernents shall also comply with the guidelines in the UAE
code of advertising practice by the advertising standard authority of
the LAE

It is the responsibility of the operators and associations to ensure
that their advertising agents fully understand RTAS DM’z prerogative
to revoke any approval granted or make changes to the guidelines,
#s it deems fit. RTAS DM shall not be held liable for loss of reverus
of operators, associatons and the advertising agent for any
consequences ansing from RTAS DM's actions whatsoever,

3.41.1.2 Intervention, revisions and liability

RTAS DM will intenvens if operators flout the guidelines, termns and
conditions for advertisements, Operators are reguired to

3.44 , Maritime advertisements

With the aim of enhancing martime safety and maintaining the
safety of navigation, parties requesting permission to install
marine advertisements must comply with the following controls
and requirements. It is mandatory to comply with guidelines
defined by Dubai Mantime Autharity (DMA) and existing by Laws.
Advertisements on all ships/ veszels shall follow the guidelines
defined by DMA. Advertisements on public passenger vehicles
will follow the guidelines defined by DM.

Size

+ The sign size should be proportional to the type and shape of the
vezzels ship

Mumination

« Tobeimplemented as perthe guidelines defined by DMA

Digital guidelines
+ Tobeimplemsnted as perthe guidelnes defined by DMA

Additional guidelines
» (Cut-outs are prohibited

« Any devigtions to the standard sizing/ positioning/digital
specification {static/ animated/ viden) of the asset must have an
exceptional approval from the technical committee appointed by
RTAS DM {refer appendix B for guidelines for seeking exceptional
approval)

Health and safety

» The marine vehicles used in advertisements rmust have a valid
license issued by the authornty

«  Mavigational safety: The advertisement should not block vision,
obstruct maritinme traffic, or affect the safety of navigation

«  Materals used: The advertisements must be free of any
rmatenals that may cause pollution to the ain, watsr, orthe
emvironrment in general

+ Colors: The colors and shapes of the manne advertisements
should not be similar to amy of the navigation aids

remove advertizemeants that are cesmed inappropriztely olaces
and those that are faded or show signs of ageing, =tc. Depending
on prevailing circumstances, RTAS DM may revize or amend the
guidelines or izsus new directives for compliance as it deems fit,
without ary ligbility to ary party on cost incurred or revenue forgone
by army party. In the event that operstors are regquired to rermaove the
advertisemnents from the vehicles, RTAS DM shall not b= liable for
clairns of compensation from any party whatsosver,

3.411.3 Inspection, submission of information and penalties

RTAS DM reserves the nght to requirs the buses and taxis to be
subject toinspections and checks by RTA S DM orits agent and to
dernand that reconds be submitted for checking.

« Maintenance of the floating advertizernents onthe surface of the
water, their fiing and accessonies should be done periodically

o Marine advertisements 2 prohibites in arsas identified by the
concemed autharties

+ It is mandatony to abide with any additional controls deemed fit
for marnne advertisements defined by the authority

»  Mustbe able towithstand forces such as wind Loading
«  Mustadhers to the following Health and Safety regulations:
(Refer Section £ for additional details):
- Deners. Hesth and Safety guicelines
- Construction eguiprment
- Utlities
- Specific construchon requirements

- Operational guidelines

- Mantenanos et
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3.45 I Delivery boxes

At the event that the motorbike is used for delivery, the “booc”
must meet the requirements of the RTAS DM, as mentioned
below:

Size of the delivery box

Refer “Administrative Cincular with regards The Rules and
regulations for companies providing Delivery Senvices in
the Emirate of Dubar* for extensive guidelines forsize of
advertisements on delivery bowes

Position of the delivery box

The delivery box should be attached secursly to the rear of the
matorbake

Mumination

Permitted. However, restricted only to name and logo of the

Drand

Refer section 2.4 3 for illumnination guidelines

Digital guidelines

{Oinly static digital advertisemsnts are permithed

Message must change only when the motorbike is 8t a complete
nalt [pareed at a designated parking area)

Awvoid white colour on the display background of the bo

The box should not contain flashing, Blinking, revobving, pulssting
or intermittent advertising

Delivery bowes should not contsin mation, changes in luminance

or amy effects that create the illusion of movernent while the
rotorbike is in miction

Content guidelines

Restricted to the name and logo of the brand only

Additional guidelines

Cut-puts are prohibited
IJse small and legible texts in order to not distract road users

Refer Administratve Ciroular with regards The Rules and
regulations for companies providing Delivery Senvices in the

Emirate of Dubar” for extensive guidelines for advertisements on
delivery bowes

Health and safety

Advertising devices shall not replicate an official traffic sign or
traffic signals

Full compliance to technice! parameters defined in the existing
try-laws is mandstory

Must be able towithstand farczs such as wind loading

Must comnply with all the speafications and regulations defined in
the permit ssued by the regulating authonty

Must adhere to the following applicable Health and Safety
regulations: {Refer Section £ for additional details):

- QenerslHeslth and Safety guidelines

- Electrical works

- Utlities

- Operational guidelines

- Mantenanos et
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SECTION4
SAFETY GUIDELINES,
MAINTENANCE AND ACCESS




4.1 I Purpose

|

g. Toensure that construction, mantenance and other operations - Method statement of reinstaternent/repaining after
within the Right of Way are performed in a manner which rernoval of the advertisernent boards or decoration lights
protects the public, the property, the contractor and the workers i
PLIUE, INE property. ’ ’ - Designlife of the structures

b. Toensure structural soundgness of OA signs and their safety and

4 : E ] E 2. Al ication document Il be starmmped and signed by an
compliance to defined specifications and requrements 2. Allzpplication s .5'5|-? : an:_d ki g oy &n
authorized person, including a cover letter addressed to the
Road Structures and Fecilities Maintenance Section of RTA
3. The contractor should produce the approval from the
g.2 Health and Safety Advertizement Section with the application for a Mo Objection

| = Certificate (NOO)

[ requirements

4 All mat=nals for the work shall be approved by the RTA
engineer to enzurs they will not have negative effects on
any public infrastructure or the emvironment. Test results or
documentstion from the manufacturer shall be submitted by

The requirements of the following Act and Code of Practice must
be complied with at all times:

3. Dubsi Muricpsling: Haslth and Safety Act - Aug 2008 the contractor, stating the matenals [Le., chernical properties,
’ ) -3 T . mass, strength, composition etc.) will not negatively impact the
b. Dubai Municpality: Code of Construction Safety Practice ervironment and generzl health of the puzlic
c Dubai Murcpaling: Slectricsl and Water Autharty Codes of 5. Submission of 3l applications for the instatlation of OA signs
Practice and Guidslines on the property should be made to the Road Maintenance

Section. All instalistions should be done in accordance with
The following section expands on the above reguirements with the Department of RTA - Commerdal and Investrent. The
additional requirements includsd as signages imvolves work being subrnission should be accompanied by a letter or a copy of
carmed out in the Right of Way. awarding a tender issued by the Department of Contracts
and Proourerment, & list of sites forimplementstion, and a
comprehensive method of installation

4.3 , Technical guidelines, Structural
i g -
: SPEEIfI'CEItID nsanda PPI’DVEI.S 1. Unless otherwize authonzed, advertisernent board brackets
shall be made of aluminum or hot-dipped galvanized steel
This section details out the guidelines, specifications and approvals or stainless steel and approved by the RTA engineer priorto
required from a health and safety perspective throughout the instaliation
lifecycle of an O sign. The contractor has to sesk approvals from
- nimrer BT A 7 Tk muml |
specific deparbments under RTAS OM as applicable. iy
The details of thess stages are mentionss 25 follows:
1. All signs must be designed in such & way &s to facilitate access
with a 2.4 step ladder in order to inspect and maintain the
Imvolves review of applications, design and specifications of sign or replace the advertiserment. Large format signs shall
azzets and validating compliznce to defined guidelines have permmanent ladder rungs on the pole structure located no
higher than 3m above the ground

3. Pre-construction

b. During construction
Imvobves validating comnpliancs to defined safety guidelines and

procedures applied during construction 4.3.2 During construction

. Post construction Approvals
Imvolves monitoning and comnpliance of assets with respect to - e, o
defined guidelines and process to be applied for uninstaliation.” 1. The contractor shall achere to all curment DEWA regulations

de-erection of assets. A revalidation of the Safety Matrixistobe
carned out and risk ritigation or asset removal to be done inthe
event of non-compliance

2. Permission from the RTA enginesr and Traffic Police shall be
obtained priorto implementing any traffic diversion or use of
& ladder or 3 crane for mstallation of fidures. A Traffic Control

iz tneresporsinlty of an asset operaton contrEtion o orovids PFian shall be subrithed by the contractor and approved prior to
& struckural report for the asset and get an approval from the any lane closures

RTAS DM prior to renewsal

3 Unless approved by the RTA engineer, no hammenng, dntling
etc. shall be perforrned on the exdisting public infrastructure to
4.31 Pre-construction i the advertizernent boards
Approvals 4 The contractor shall repair and/or replace any damage caused
during construction of the fitting, accessones or any other
1. The contractor is required to submit an application for installing components to public infrastructure at their own cost. However,
an OA sigris) addressing the following details: RTA has the rght to stop the contractor and appoint
; P i : s gnother a1 the contractor’s sxpense
- Workshop drawings, including matenal specifications and
section details showing the method of fixing the fixturss 5. The contractor shall not remove, shift or alber amy existing

on boards traffic information signs feed on the structures, unless
otherwise approves by the RTA enginesrin advance
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0. All signirstallation and maintenance shall reguire that a Traffic
Control Plan be developed by the cantractor and aporoved by
the FTA and/or DM prior to amy wiork being done on g signifa
lane closure is required. All terms of the approved plan shall
be complied with. Where 3 lane closure is nat reguired but sign
personnel must work adjacent to the pavernent section whers
a bamer wall is not present, a ternporary traffic waming sign
shall be located prior to the sign location and a traffic control
persan shall wam rmotonists of this wark achity

=

Oibtain a certificate through e-govermment site of RTA In
coondination with the relevant authorities {Traffic Departrnent,
Departrnent of Roads and Structures, Maintenance Facilibes)
before starting the installation of income generating OA signs
on the property

Structural

1. The contractor shall not stadk the matenal onor around the
premizes of the structures. All matenals should be stored in
desgnated pre-soproved areas

2. The contractor has to ensure that fiatures do not conceal
any traffic inforrmation signs already fined onto the structure.
Wisibility of the existng signs also shall not be impaired

Large format signs located to the side of the pavement section
shall be provided with 3 permanent access roadway, iIf nesded
for maintenance access. Where installation, maintenancs and
replacement of advertising require access at the sign glong the
battorn edge of the sign area, 2 permanent walkoway located
&t the base of the sign shzll be installed. Fall prevention
attachrments on the sign shall be included on &l large format.
sign structures

!_,I.J

£ Follow gl safety instructions to presenve the lives of the public
and property on the noad without causing any inconveniencs to
road users or cause damage to public property

5. Advertising boards should be placed in acoordance with the
gudelines as prescribed in Sections 1- Aszessment process,
2 - Assessment critenia and 3 - Design spedific elements of this
Manual

Safety

1. The contractor will ensure any scaffolding used is ereched by
expenenced and capable indhiduals, instrct compliance with
the relevant statutony provisions, codes of prachice, health and
safety guidance notes and manufacturers” erection instructions

Shoring shall be of adequate strength and suitable to support
the sides of the excavation to prevent collapse

[

!_,I.J

All prime movers, transmission machinery and dangerous
parts of amy machinery shall be properly guarded. The worlk
eguiprnent regulations shall be strictly followed

£ Secure storage, transport and use of fuel and compressed

g&s oylinders will be achieved by stnictly comphying with
manufaciurers’ recornmendations

5. Vehicles owned by contractors, or their emnplovees must be
parked only in areas definad as permitted by employer orin
offsite paid parking arezs

. Only sguipment which complies fully with the applicable
regulations will be permitted

.

.

All light fixtureswirng etc. shall be weatherproof/ splashproof
type towithstand wet conditions

All OB enclosurss and components to be [P 55. DBS/ feeder
pillarinstalled shzll be located in 2 saf= place and properly
supported and protected

The location of underground electrical cables, water pipes,
drains etc. shall be determined prior to any excavation wor
camied out by a contractor. The wse of cables and pipeline
detection or other suitable equiprnent should be used where
necessary to determine location

. The contractor will ensure that they have assessed work

gctivities inviolving the use of electricity so that all foreseesble
nsk can be identifieg, and adegquats precautions are taken to
ranimize the risk to the workers

The site shall be cleaned oropeny afierthe end of 2sach day's
wiork:

. Arubber sleeve shouls be irstalled in places whers brackets

are used to avoid marking the supporting public infrastructure

. Advertising signs should not be placed in such a way that they

obscure sight distance, especislly at the entrances and exits to
rozds and mtersechions

Advertising signs should not use the same electnical connection
to llurminate the boards from & power connection feed of 3
traffic sign

Silicon sheathed heat resistant cable, capable of handling until
105 Celsius should be used in order to prevent overneating!’ fire

Operational Guidelines

ik

Bamicades: Whenever possible work should be conducted
behind & permanent substantial barmcade. When a bamicade is
not avallable, traffic cones and possibly traffic control personnel
should be included in the work plan to ensure a safe work site.
Where amy traffic lane closure is required, a Traffic Control Plan
must be prepared by the confractor and approved by the RTA
prior to the work being initiated

Safety harnesses: Full body safety hamesses should bewom
amytime the work zone is more than 2m above the ground
|evel. Hamezses ars to be seourad by 3 rope or cable designad
fior that purpaose and attached to the structurein an spproved
Manner

Power lines: Work adiacent to or below power lines present
awork hazard. Mo work should be done within 3mof a live
paowver line. The work area should always be surveyed for the
presence of power lines pnor to commencement of work

Care of eguipment: Any mechanical equiprment wiilized for
providing access to signage shall be kept in good operational
condition. Scheduled maintenance shall always be performed
on this equipment. If a piece of equipment: is not functioning
properly, it must be taken out of service until proper repairs and
maintenance is completed

Ladders: Ladders must be kept in good working order, Amy
mizsing rungs shall be replacsd prior to use of the ladder. The
ladder length should be sufficient to reach the desirsd

hieight 2t 3 1:4 [adder slope. The base of the ladder must rest on
alevel, firrn surface. The ladder height should be sufficent to
gllow reaching all required areas without standing
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on the top 2 ladder rungs. At all times, @ worker should be able 10. All the OOH contractors must adhere to guidelines mentioned

to have thres body contact paints with the ladder. Wamin in executive order number 5472020 for ROW and decres
cones shall be placed at the base of the ladder, and the top of nurnber 6,020
the ladder shall be secursd to the sign structure before the
wiork on the sign begins —
Regulatory penalties
6. Lifting equipment: Boom trucks, scissor lifts, self-propelled
booms and travel towers are 3\l freguently us2d o gain aocess 1. Regulatory penalties shall be imposed for provisional violations
to signs. These ars to be operated only by properly trained including but not limited to "*re:c'n of code sanction, non-
personnel. Harmesses should be used by personnel inthe compliance to active registration’ non-renewal, dizplaying ads
baskets of boomn trucks, self-propelled booms and travel without a license, etc. 8= per the applicable cument by-laws
towers. Cones shall be placed at each comer of the eguipment
7. Natural hazards: Wind, rain and lightning all present General guidelines
poteritial isks to personnel worlking on O signs. Wind can
;r:lve*seiv affect balance and steadiness wheninan e .eua_tgd 1. Cortractors are responsible for enswring, as far as reasonably
loca I:_Dn Rain can make surfaces slippery. Lig ’f:r n[qr’a[- S practical, that amy work undertaken will not constitute a hazard
i 5‘“.""‘3“ . ornear to metaL signages. Workshall stoo or risk to the health and safety to the public, RTA workers,
irnmediztely whenever lightning is cbserved employees or others
- 1 H . A r " Ti - -

8. Working in public areas: Any workin areas wherethe 2. Contractors will be expected to have made amrangements
pubdic nornally may enter during the time the work is being within their companies for ohiaining any professional health
formed c i =zl b o I - -

P must be secured so temporarily the public do not znd safety advice and assisiance necessany o ensure that the
enter this arca wiork complies with all the relevant statutory provisions and
ablgations
4.3.3 Postconstruction 3. The contractors’ staff showld wear reflective jackets, as well
o i s safety shoss while waorking on sites after sunsst and when
Monitoring and compliance wiorking on or adiacent to the public Right of Way
1 The a:l'-:E'tlslra; ooerator gives full commitrnent ta the remmova 4 Al waste matenal arising from the work should be cleared by
of any advertising sagn if proved to be nan inappropriate the contractors ona -:Ia'l}' basis to disposal points approved by
location or does not meet technical specifications at the time relevant RTA authonties

of installation o o _ ) -
5. Car= shall be taken to void inconvenience ta the public, traffic

2. Contractor should share details of the manufacturer and the and the environment
company executing the electnical work of the OA signand
rraintain 2 copy of the cormprehensive annual maintenance f. Contractors should ensure insursnce ooverage (a5 perlJAE
cortract. Diate of instzllztion shzll be mentonad and =Rzl be niomns; subject to suitable exceptions) to the loss of life of
rotfisd to the relevent 2uthorities each of the individuals impacted and/or damage caused to the
properties by the 04 asset(s). The insurance validity should be
3. Companies are toremove all advertising signs at their own co-temninus with the contract of the contractor

expense after the end of the contractual perod. Felluretodo

=0 could entitle the executing agency to charge penaliies i
) = ! P Enforcement and responsibilities

4 RTA = entitled to modify the terms of the installation of OA

sign an the property at its discretion 1. The contractor agrees to rernove all advertisement fixtures,
banners, electncal components, pins, stickers, and bolts etc.
5. Inthe event of any loss or damage to public property or any in accordance with RTA standard speafications. Apolicable
element of the road, the operator will bear the cost of repaining penalties will be applied when the fixturss are not removed as
the damage caused. Additionally, the cperator will have to pay per stipulated Bme in the permit, unless an extension of time
25 percent of repair cost as an administrative and supervisory haz been granted
swpenze
2. FTA has the nght to cormplete the removal of the signs through
0. RTA hasthe right to cut the power supply to the advertising & third party at the contractors’ expense if the fixtures ars not
baoards in the event of the operstor not paying the annual value completely rernoved within the specified time

of the electricty

3. RTAhas the nght to app:-'r:t a third party to clean or remove
7 Inaddibon to the above guadelines, executive order no raterials from the site at the contractor’s expense ifthe site is
2020 for ROW and Decree no 6/2020 must be complied nict cleaned properly after the end of each day's wiork
with at all the times
i ) 4. Mon-compliance with the above guidelines may lead to
8. Signs shall be inspected at least weekly, and ary damage rejection of work or termination of contract and/or penalties
tothe sign material or supports shall be comected as per the
direction by RTAS DM

Uninstallation/ De-erection of assets
9 The P-:I'»f-='ti5ir:;| company must camy out rc:ll-:w—up and peniodic
maintenance for the duration of the granted permit 1. Planning and submission of detailed report on de-erection
method should be submitted and approved by the RTA
enginesr
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[

De-erection should be camried out during lean time, preferably
during the night {lamn ta Sam) with planning of traffic
movement and use of diversion to prevent damags in case of
structurs! hazards

|se of standard machires which are calibrated should be used
for de-srection

bt

£, Structural engineers need to inspect structural stabiity of large
zssets to ensurs prevention of collapse during the de-erection
process

5. Structure should not be de-erected fromithe base, ether it
should be done from top to bottom

6. Al electrical and hazardous matenzls should be removed first
and sent for recycling and/ar scrapping in accordance with the
szfe dispossl of hazardous matenz. guidelnes

7 Afterde-srecting super struchures [Steel/S5) proper
identification marks should be aid down for sub-structure
below

8. ltis recommended to uproot the foundation and refill with soil

sothat the [and can be usad for future constructions

Responsibilities of RTA inspection engineers

1. Rewview structural design and specificabons submitted by the
contractor and validate compliance to defined specifications

Review matenal speafications and structursl analysis
conducted by the BOH vendor and recommend modifications,
Famy

[

Assess bype of fixtures used for mounting the asset and
identify local fafures, if any

!_,I.J

4 Review approvals sought by fhe vﬁﬂ:h:.' with respectto
structurs! safety, electncal fittings, Lighting, fire hazard, fall
protection, installabon and maintenance, emergency _.n::tc:ccfs,
etr.

5. Validate compliance to aporoved designand plan

6. Validate compliance to defined guidelines for uninstatiations
de-erection of assets

4.4 I Asset wise technical
| specifications and guidelines

441 Unipole/ Hoarding / Megacom

Foundation

1. Geatechnical repart of soil, along with bors log/ trigl pit details
&t founding level, detailing the Safe Bearing Capacty (SBC) of
=0il, shall be submitted and be incorporated into the drawing.
Bore log// trigl pit data shall be obtained and/or collected
pr:arr' r-"nL..rr' of 10m below the founding level irefer
Arnencan Sooety of Testing and Materials (A5TM) geotechnical
engineenng standards)

[

Minimurn grade of the concrete for the foundation should
e M30 [cube strength) for mass Cement Concrete {CC),

and Reinforce Cement Concrete [RCC) for severs exposurs
conditions {refer Armerican Concrete Institute (AC CODE-F18 7
British Standard (B5) 8500-2)

|ncazsof aunipoleora r"egaccurr', the foundation should be
on natural consolidated soil and should be reflected in the
design. Strata of dayey scul.- rnarine clay fcoal ash should not
be considered in calculating grip length

Mimirnurm Fau:h:}' of Safety (FO.5) against D*.Er‘L.rr.lr.; zhall

b= 2 incass of genersl load cond ton anc 15 case of wind

Dr:eisrr'  load condition {refer American Society -:f Cal
Engineers [A5SCE-7 BS 5950)

Mimirurm F0.5. against sliding shall b= 1.5incase of gensral

|oad condition and 1.25 in case of wind or seismic load condition
[refer ASCE-7/ BS 5950)

Structure

i;

Applicable wind speed should be taken into consideration whils
designing the hoarding, a5 per local code of construction refer
applicable local code for wind load)

|_arge assets should be designad for oblique winds, as they
CEuse more da mage than perperd'cul. arwinds frefer ASCES
SEl[7-16) and Amencan Assocstion of State Highway and
Transportation Officials | (zashito] (2076) /15 875-2015)

Large OA signs in accident prone zones should be designed
fer impact loads generated due to acddents. They should be
designed in such a way that the O signis) is not affected due
to such impacts

Structural steel to be uzed shall be weldable with minirnumn
E250 Crade A and conforming to the Amencan *"-»:u:iety fior
Testing and Maternals [ASTM) [refer ASTM / BS EN 100837 BS
EN 10025/ BS EN 10028/ BS EN 10083/ BS EN 10088/ BS
EN102Z77/ BS 4360/ BS 1501/ 15 2062)

[ietails of fdng amangement of the display board and its
supporting structure should be duly checked while designing
the asset and should be mentioned in the drawings (refer AISC
/B5 5950/ EM1953-1)

Structural analysis shall be performed on globally accepted
software [STAAD prof eTabs!/ SAFE) to enswure compliance of
design

Mirirnurm thickness of structural member to be used shall be
10rmen fior main mernber and Brnm for other members forlarge
assettypes .2, unipoles and hoardings)

Erection and maintenance

k

[l

Lod

Comosion analysis of the structure should be conducted
factonng the emvironmental exposure to determine
speafications of paint. Perodicity of re-painting the structune
should be as perthe paint manufachurers’ waranty (refer 45T M
G48)

Barriers should be constructed around column from the base to
appropriate height for sbsorbing accidents! impacts

In case of deep excavation around water, gas pipelines, or
electrical cables, suitsble provisions sho ul¢ bemade to ensure
complete public safety
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4.4.2 Mupi

Foundation

4.4.3 Other assets

Lampposts

Structure

Road and pedestrian bridge

Structure

Maintenance

Fixed air balloons

Structure

Structure




Appendix




Appendix A - Glossary

iF

A

10.

.

12

13.

14.

G sheet ads

|5 &n industriz! term for agvertisements that are 1.2mwids and
1.8m in height.

Advertise f advertising
Advertise and advertising have 3 comesponding meaning.

Advertisement

Advertisement means outdoor sign that promotes commencial
goods and senvices, business and buslding names, events, ar
public announcement.

Advertising display area

Advertising dispiay ar=a means A sign, poster or

any area of sn advertisement and may include any borders

of advertising structure, but does not include structural

poles, safety devices, platforms or lighting devices associated
with advertisemnents or advertising structures.

Advertising hoarding

Advertising hoarding means & scresn, fence, wall or other
structure in a fixed position to be used, orintended to be
used, for the purpose of posting, displaying or exhibiting any
advertisernent. This could also mean construction fence.

Advertising sign

Advertising sign means any advertisement or object, structure
or device which is in itself an advertisement, or which is used to
dizplay an advertizement, in view of any street or public place.
Advertising structure

Advertising structure means anmy physica! structure built to
display advertising.

Aenal

Aenigl sign means any sign attached to a kite, balloon, or
simnilar dingible device whersby itis suspended in the air over
any part of the arsa.

Affix

Affix reans to firmly securs, which includes to paint onto and
“affix=d” shall have & coresponding meaning.

Animated advertising

Arimated advertising means & process whersy an
advertisernent’s visiolity or message is enhanced by means of
maoving units, flashing lights or similar devices.

Ammation

Animation means moving units or pictures, flashing lights, and
ather non-stationery devices which are used to gain added
attention 2nd awarenezs.

Approval
Approval means written approval by the BTA or DM, and
“Approved” has a comesponding meaning.

Arcade

Arcade means 3 coversd pedestrian thoroughfare ot vested in
the KTA, whether or not located at ground level passing wholly
or partly through a building and to which the public normally
naz regular and unrestricied aooess.

Areas of control

Areas of control means those areas restricted by RTA
regulations.

15.

16.

17

18.

19.

20.

21

22

23.

24,

Awning

Awming means a structurs which is usually projected from

a shop or buillding covering the footpath, and usually hasa
minimurm verticel clearance of 2_4m sbove the footpath and
sstback a minimurm 0.6m from the camageway.

Backlight units

Backlight units (backlit) means advertising structures which
house illumination in a bax to throw light through translucent

advertising printed on plastic or heavy-duty paper for a higher
visibility effect and extended night: viewing.

Black spot

Black spots are arzas where 24 or more accidents have besn
dentified in the past 2 years,

Building name sign

Building name sign means a sign that identifies ornames a
bullding, and that may include the narme of the building or

one business, the street number of 2 building, a logo or other
=ymbol that identifies the business, but that does naotinclude
general advertising of products, goods or senices or telephone
nurnber.

Building wrap
Building wraps are structures,’ fixtures that cover bulldings
under construchon totally or partially.

Arvy formn of advertizement is ot permitted on buildings under
construction. The use of the wraps must be restrictzd onby

to cover the building structure or showcass the image of the
upcoming structure (when fully constructed).

Business name sign
Business name sign means a sign that indicates:

- the name of the business owner, and/or the business caried
on at the premises or place 3t which the sign is displayved,
and

- thatmay ncluge the address of the premises orplaczand a
logo or other symbol that identifies the business excluding
any phone number, and

- it must be only displayed on premises or shop that is directly
socezzed from the strest or ROW.

Carriageway

{_amageway means the paved part of the ROW. [t includes
the travel way and shoulders and dedicated for vehicles
rnovemenk.

Commercial advertising

Commercial advertising means ary words, letters, logos,
figures, symbols, pictures relating to the name of a business,
atrade, & partnership or an indnidual or any information,
recommendation or exhortation in respect of any particular
goods manufactured or sold or any particudar senvices rendersed
or offered.

Compaosite sign
{_ormnposite sign means a single freestanding stnucture which
consists of more than one sign.

Construction fence sign or construction hoarding sign
{onstruction fence sign or construction hoarding sign rmeans
a sign ona construction site hoarding, scaffolding, or scaffold
rnesh soreen.
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25.

26.

27

28.

29.

30.

3.

32,

33

34.

35.

36.

IL

38.

39.

Copy

Copy [Artwaork) means the complets advertising messags to
be dizplayed.

Custom-made sign

Custom-made sign means a sign, the design or construction of
whichi is, in some way unique.

Cut-outs / Embellishments / Add-ons

Cut-outs / embellishments / add-ons means letters,
packages, figures or mechanical devices sttached to the face
of an outdoor signwhich extend beyond the rectangular area
for greater attenbion value. {Can provide a three-dimensional
effect).

DDA

Dubal Development Authoriby.

Depth of a sign

Depth of & sign means the vertical distance betwesn the
uppermast and lowest edges of the sign.

DEWA

Dubai Electnoty and Water Authoriby.

Digital display

Digital display means & digital or analogue sign which can
dizplay permanent images, changing images or animations

by means of electronic technologies such as LCD, LED and/or
plasma screens.

Directional sign

Directional sign means a sign rnited o directional messages,
principally for pedestrian or vehicular traffic, but not used for
advertising.

Display / Displayed / Displaying
Display includes erect, project, affix, place, exhébit or show,
and displaved and displaying have a comesponding meaning.

Display period

Display period means the exposure tme duning which the
individual advertising message is on display.

DM

DM means Dubai Municipality.

Electronic sign

Electronic sign means a sign, the display of which is controlled
or manipulated electronically, and includes projectsd or
diaplayed slides, vigsos, [aserimages or anmated graohics.

Environmental assessment

Ervironmental assessment means an emvironmantal
impact assessment camed out by an aporopriately qualified
independent person.

First party advertising

First party advertising means the advertising of amything
which is produced, procured, sold, delivered, performed or
prowvided from the prernises on which, or within Smm of which,
the advertisernent is displayed; and first party sgnhas a
corresponding meaning.

Flag sign
Flag signmeans a sign made of cloth or similar matenal

40.

41.

42,

43.

43.

46.

47,

48.

49,

0.

5L

52

displayved in such a manner as to be illegible inwindless
conditions but does not include national or municips! flags.

Flashing lights

Flashing lights means a rapidly turning on and off lights to
creste an Image of enhance an advertisement.

Flashing sign

Flashing sign means a symbol figure message or illustration
intermittently appears and/or disappears and or iluminated
withvanying colour and or inbensity.

Flat sign

Flat sign means a sign which is affived to, or painted dirsctly
onto, a building or item of street fernibure and which does not
project more than 250 mem in front of the surface of such wall
of such building.

Freestanding sign
Fre=standing sign reans 3 signwhich is not attached toa
building or structure.

Freestanding signage

Fre=standing 3.gnags means an advertisement sign that is
displaved on a structure that is detached from any building and
mounted on the ground or an one or more poles or supports.

G5 (Geographic Information System)

It is 2 systemn designed to collect, analyss, manipulats,
rnanage and display all types of geograghic imformation.

Graphic

Graphic indludes, but ks not liméted to, any component of an
advertisement which contributes to the visual appesrance of
that advertisernent, including its background.

Height of a sign

Height of a sign shall be calculated by measunng the vertical
distancs between the uppemost and lowest parts of the sign
struchure.

Hoarding advertisement

Hoarding advertizement means aovertisement usedin
associabion with ternporanly screening 2 construction sike or
vaCEn: site.

Illuminated

[llurninated means theinstallation of electrical equipmment on
an outdoor struchure for illurméination of the copy message at
nighit.

Illuminated sign

[lurninated sign reans an illuminated sign refers to any sign
dluminated by an artificiz sounce. lurminated signs include
vanable message signs, video and/for animated signs and

any conventional C& signilluminated by fluarescent andsor
mncandescent bulbs induding illuminated tubes amanged as an
advertizemsnt.

Inflatable sign

Inflatable sign means any sign whichis displayed, displayed or
mantained by means of air or gas.

Internally illuminated sign

Irternally illurninated sign means a signwhich has an
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57,

60.

&1,

62,

63.

65.

artificia! light source which is fully or partially enclosed
withan the structure of the signand inwhich the ght source
iz gither directly visible (for 2xample in neon and electnc
signs) arindirectly wisiole through an opagque or transparent
advertisernent area (for example in backlit signs).

Mechanically operated

I'*1='|:"1= "='|:E.i.',' operated means sign a sign that can move or
change its message machanically:

Megacom sign

Megacorn sign means & unipole sign brmwide 0 4m high or 4m
wide x 3mhigh only.

Movable sign
Movable sign rmeans a signwhich is capable of be
easily and includes 3 transit sign.

ing moved

Mupi sign

Mupi sign means freestanding portrait unit, bypical size 2.4m
high % 1.5m wade. This is an acromymn from the French definition
- “mobiliersurbains powr Uinformation.”

NOC
MO means Mon-Chjection Certificate.

Overall, height

Owverall, height, inrelabion to a sign, means the meassured
vertical distancs between the JDDEFI'I"ES" edge of the signand
the finished level of the ground, immediately below the centre
poink of the sign.

Pedestrian areas:

Pegestrian ar=zs are zones which ars restrictzd to people anby.
Movehioular movernent is permissitde in this area.

Penimeter of an intersection

Perrpeter of anintersaction means the permeter of an ares
prodongation of the road resenve lines of two or more public

roads that join one another at any angle whether or not one

public road crosses the otfer.

Poster
Poster mezns an advertizement ares on sott surface [zuch 2z
paper, plastic, cloth, etd).

Prohibited area

Prohibit=d area means an area or route designated as such by
the KTA. This may consist of man-made or natural features
and oreating a strong sense of amival I:IrdEp?"tJ’E and which
is consistent with the Emirates planning and/or development
framework plans or policy.

Projected sign

Projected sign means a signwhich is displayed by means of 3
lzser projector, video projector, or other similar apparatus.

Projecting sign
Projecting sign means 2 sign which is affoeed to any physical

infrastructure, that extends more than 250rmm beyvond the
vertical or horizonta! edges of that infrastructure.

Public road
Public road means any road under the authonty of the RTA.

G6.

67

68.

G9.

72,

73.

i

Roadway

Rosdway means that p:uru:r. of a road, street or thoroughfare
improved, constructed or intended for -."E|'-ICL-.3'tI_f'ﬁC.

Rooftop

Rooftop sign means any sign erected ar placed on or sbove
any roof, parapet wall or the =aves of a building, but does not
nclude a sign painted on a roof of a building.

Rotating sign
Rotating sign means a sign, which rotates about any axis.

ROW

RICW [Right of way) rneans land that is resenved for public
road oomidaor including the road carmageway, footpsth, and any
associated landscaped or open land within the comidor. AlL
RCWs of public roads are managed by the RTA.

RTA
RTA, is an acromyrn for the Road Transport Authonty, for Dubai.

Service station facility sign
Serice station faclity ssgn means a freestanding sign
displaved at petrol filling stations.

Sign

Sign means a-d'spi.a',f containing text, logos, figures,

representations, etc. It can be on poster, or painted OA signior

freestanding letters, etc; and displayed on building, structure,
rvessel

Signage

|g nage means outdoor advertisernent signs to which this
policy applies including any related struchure and associated
neceszany mechanical and elecircal eguipment. s usually
displayved on the exterior of the premises, or placed within the
site of the premises, or within nght of way of public and privat
roads; or on vessels; but does not include traffic signags or
roads Nares.

Signalized traffic intersection

Signalized traffic inbersection means an intersection controlled
by traffic signials.

Spectacular

Spectacular anindustry term) means & giant, modem,
Hluminated advertizang OA sign.

Street furniture

Street furniture means public facilities and structures whichare
not intended primanty for advertising and includes bt is not
lirnited to seating benches, planters, bins, pole mounted bins,
bus shelters, poster pillars, drinking fountains, traffic signal
cortrollers, and ElE-:II'ICI;":.-' bowes, but excludes road traffic
=igns, traffic signals, streetights or any other road-related
structures.

Temporary sign

Temporary signmeans a sign which is displayed, or proposed
to be displayed, for shorter duration penods, and is not
intended to remain permanently. Thess signs are often
associated with developrnent areas and construction sites.

DUBAI OUT OF HOME 109
ADYERTIZING MANUAL - EDITION NO. 2 | 2024



78. Third party advertising / Third party sign
Thirg party advertising means the advertising of anything
which is ot produced, procured, sold, delivered, performed or
provided from the prerises onwhich, orwithin Sm of which,
the advertisernent is displayed, and third-party signhas a

comesponding meaning.

79. Total advertisement area
Total advertissrnent ar2a means the portion orarez of 2 3ign
which is directly utilized in the display of an advertisement, as
opposed to the structursl support.

80. Traffic assessment

2.

83.

Tri-vision

Tr~vision means a display embelishrrent, which, through use
of & tniangular lowver construction, permits the display of thres
different copy messagesin & predeterminad sequence.

Vertical clearance
Wertica, clearance mmeans the height measures between the
lower edge of advertisement display and the footpathor

camagewsy level as the caze may be.

Vessel
Weszel means maotornized or non-motonzed vehicle, boat and

any water transport vessel, aircraft, or balloon.

Traffic assessment means a study investigating the impact
that a sionmay or will have onvehicle/pedestrian/oyclist 85. Zone
safety and traffic operations.

81. Transit sign

Transit sign means a sign mounted, drawn by or affived onto
amotor vehicle, boat, vessel tradler or container, which is
primarniby used for advertising rether than comveyance.

£one means & land use zone &3 setout in the relevant City
of Dubai zoning schemes or regulations as amended from
tirne to time and applicable to any property on which a Sign

Appendix B: Exception approval guidelines

Exception approval process:

Identify the need
for exceptional
approval

List down the
deviations in the
proposed assset

Exception approval process:

is displayed orintendad to be displayed and “zoned” and
“zoning” have & corresponding meaning.

Fill out the below Ensure you have Submit the

given application procured the application to RTAS

fiorm MeCessary permits DM for review along
with the required
documents

Organization details:

Organization name:

Lt b

.r.\-

Applicant details:

Apolicant name;

Organization address:

Organization Ematl ID:
Organization Phone nurmber:

5. Organization registration dates

fed

Apolicant Email ID:

o]

Applicant role/ position in the organization:

.r‘-

Ln

Applicant Phone number:

. Apolicant work expenence in the organization (inye

e
arsjc
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Details of the proposed asset:

1. Mention the type of as=et:

2. Elsborate in a maximum of 1000 words, the deviations required from the standand guidelines and for what purpose (exampls:)

[lustrative: (| require a total height of 3m for a mupi on Shekh Zayved Roadwith latitude: — and longitude:
for the purpose of customized advertiserment for a football match)

Enter text here

3. Mention the location of the assst

i. Longrhude:

il. Ttude:

£ Mention the devigbions in the dmensions of the asset [if there is no deviation then legve the revised section blank):

i. Height {exsting):

il. Height (revisad):

i, Widgth (existing):
. Width {revised):

v. Projecton {exdsting] (if applicabls]:

vi. Projection (revised) [if spplicable):

wi. Attach a copy of the final cutcome of the asset (arbworky” bluepnint):

5. Confirmn that you have procured the following permits prior to submission to RTAS DM:
. Traffic permit

ii. DEWA {Dubsi Electrioty and Water Authority) permit

. Utility departrment permit

iv. Building licensing department permit

v. DDA [Dubai Development Authority) permit

vi. Construction and activities control permit

6. Acknowledge thatyou will be held responsible for maintaining traffic and pedestnan safety anound the proposed asset [Refer section 2.3)
T Acknowledge that you will be held responsible for maintaining struchural safety around the pronosed asset {Refersection 4. 2and 4.3)

8. Confirmn that you are aware that RTAS DM DET have the authority to remove the asset at any point in time, i at all found non-compliant
to permissions provided on the above application

[T=]

. Confirrn that you understand that RTAS DM DET may ask for additional documents or seek dlanfications on the proposed concept

| comfinrn that: | hawve read the guidelines and requirements in the application and will not deviate from it

Diate of application:

Placs:

Signature of the applicant:
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